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The Guide in Practice
By Michelle Cosby

With a new edition of the AALL Guide to
Fair Business Practices for Legal Publishers
available, both librarians and vendors
may wonder how this resource could
benefit them today.

As the chair of the Committee on
Relations with Information Vendors
(CRIV), I use the guide when CRIV
receives a Request for Assistance from
an AALL member. Occasionally, the
librarian requesting assistance has
already reviewed the guide prior to
contacting CRIV and has listed the
principle or principles that he or she
believes the vendor has not followed.
The CRIV Member Advocacy
Subcommittee reviews each request,
and, if we find additional principles
that have not been followed, we may
include those in our communication
with the vendor. However, even if no
principles have been suggested, the
Member Advocacy Subcommittee keeps
the principles in mind and will include
dishonored principles as necessary
when seeking to resolve an issue with
a vendor. While I do not always cite
to a principle when sending the initial
communication to resolve an issue,
I do keep the principles in mind when
drafting my communications with the
vendor. I also will cite to principles if
the situation escalates and there is not a
willingness to work toward a mutually
agreeable solution to the issue. I also
send the guide to vendors as necessary
when they ask how they can avoid
problems in the future.

Librarians should use the guide to
help them navigate their dealings with
information vendors any time an issue
arises. If you are new to librarianship or
you move into a position that puts you
in contact with vendors, the guide has
several useful features. Definitions for
commonly used terms are available.
Additionally, a librarian can gain
guidance from the “Practices to Avoid”
and “Practices to Follow” sections.
By utilizing the practices to avoid and
follow, you can more readily determine
whether an issue has arisen. This may
also help when negotiating a new
contract for your library, resolving
a billing dispute, or attempting to
obtain missing materials. However, we
have to keep in mind that vendors are
encouraged to follow the guide, so,
when dealing with an issue, be sure
to read any other pertinent documents
to help reach a successful resolution.
If you are unable to reach a satisfactory
resolution, you can contact CRIV for
assistance by using our Request for
Assistance web form available at www.
aallnet.org/main-menu/Advocacy/
vendorrelations/request-assistance.html.

Since I have been a member of CRIV,
some practices have been at issue more
often than others. Reviewing these
principles may be a good starting place
when working to resolve an issue with
a legal vendor:

• Principle 1.1. Truthful and Accurate
Communication—Truthful Advertising

• Principle 3.1 Fair Dealing—
Customer Consent

• Principle 3.3 Fair Dealing—
Substantive Supplementation

• Principle 3.4 Fair Dealing—
Unsolicited Communication

• Principle 3.6 Fair Dealing—
Forthcoming Edition or Substantial
Revision.

Similarly, CRIV encourages all legal
vendors, large and small, to familiarize
themselves with the Guide to Fair
Business Practices. The principles in
the guide foster healthy working
relationships between the vendor
and the library by ensuring that all
customers are treated similarly and
fairly. As with librarians, vendors can
also benefit from the practices to avoid
and practices to follow listed throughout
the guide. By using the Guide to Fair
Business Practices, information vendors
can guarantee a high level of customer
service and a successful means for
resolution should an issue arise.

Even if you use the guide regularly,
be sure to familiarize yourself with
the third edition. Both librarians and
vendors following the Guide to Fair
Business Practices for Legal Publishers can
make certain there is a meeting of the
minds if the principles are followed.

departments have a thorough
understanding of these principles.
AALL also encourages law librarians to
familiarize themselves with the guide,
its principles, and its sub-principles.
If consumers of legal information
regard the guide as a minimum basis
for fair business practices by legal
publishers, they will be able to refer to
the guide and the principles in their
communications with publishers.
Both parties should use the guide as

a reference for establishing a cordial
and successful business relationship.

The AALL Guide to Fair Business Practices
for Legal Publishers is the key supporting
document for AALL’s newly developed
Vendor Relations Policy. AALL plans to
distribute the guide widely—not just to
traditional legal publishers, but also to
newer and smaller publishing companies
that might not be familiar with the guide.
We will market and publicize the guide

to other consumers of legal information,
including non-law librarians, attorneys,
procurement officers, and other
consumers of legal information. In my
role as AALL’s vendor liaison, I will
continue to emphasize the importance of
the guide in my conversations with legal
publishers and law librarians. My hope is
that legal publishers and law librarians
alike will recognize the guide as an
indispensable tool of the trade and a
resource that they can turn to every day.
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