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ABSTRACT 

   

Utilizing an Afrocentric methodological framework, this dissertation research 

seeks to examine the general public perceptions of African American women as reflected 

in rap music videos, and to determine how African American females perceive the 

images that are presented of them in rap music videos. This study explores Black 

women‘s representation through analyses of top ten rap music videos from January to 

September 2010 and conceptualizes the effects of these representations on Black female 

viewers. This study also explores the reception of Black women‘s images in rap music 

videos as they are potentially exported to other cultures. This project is a multi-method 

examination including questionnaires and focus group sessions, exploring the effect of 

rap music video content on the representation of African American women, society‘s 

perceptions of African American females, and how when given an opportunity to 

construct their own media image, how would African women be represented. 
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CHAPTER 1 

 

INTRODUCTION 

 

In her book, Black Noise, Tricia Rose describes rap music as ―a black cultural 

expression that prioritizes black voices from the margins of urban America. Rap music is 

a form of rhymed storytelling accompanied by highly rhythmic, electronically based 

music‖ (1994; 2). The emergence of rap music in the 1980s and early 1990s was followed 

by commercialization and its increased popularity. Since the 1970s, Hip-Hop has been a 

popular voice in America. However, the Hip-Hop culture has demonstrated the potential 

to affect society both positively and negatively. As Hip-Hop enters into its fourth decade, 

the positioning of the music video as a dominant form of expression has captured the 

imagination of the current artists and audience. In addition, the increasing popularity of 

rap music has led to its commodification. Therefore images represented in rap music 

videos have been the primary source for espousing representations of African Americans. 

According to current research, some Hip-Hop videos both echo and amplify racist and 

sexist representations of African American women (Armstrong, 2001; Emerson, 2002; 

Zhang, Miller, & Harrison, 2008; Zhang, Dixon, & Conrad, 2009).  

The prevalence of racist and sexist representations in the media saturated culture 

can exacerbate problems of race and gender. If such representations are internalized they 

can lead to destructive behaviors by both males and females (hooks, 1993). Images 

reflected in behaviors of media viewers can confirm race and gender negative 

assumptions and intensify problems of race and gender oppression. While much has been 

researched about the impact of Hip Hop particularly on African Americans, few 
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empirical studies have been conducted to investigate the significance and presence of 

African American females in this art form, particularly in rap music—which is the focus 

of this study. Instead, Black women have been reduced to what the images are, and not 

how they feel about the images. Even more noteworthy is the fact that no one has 

examined how those images as representations of social reality affect societal 

expectations of African American women. This study explores Black women‘s 

representation in music videos through analyses of top ten rap music videos from January 

2010 and September 2010 and conceptualizes the effects of these representations on 

African American female viewers and in general the American public. 

Rap has infiltrated other groups‘ surface culture-clothing, music, language—but 

this study will investigate if there is truth to the anecdotal evidence that rap music has 

permeated the deep structure of African American women‘s self perception, and societal 

perceptions of African American women. This study focuses on the export nature and 

impact of rap music videos—that they export perceptions of Black culture to others who 

may rely upon these videos as their sole image of and contact with African American 

women. As such, rap music videos might create and affect expectations of African 

American women (Collins 1991; hooks, 1992). 

The wide broadcast music videos have broadened the arena of visual 

representations of African Americans and are a primary locus of media representations of 

African American females. This research aims to critically assess rap music videos 

themes to determine how they affect self and other images of African American women. 

This study will examine the relationship between rap music viewership, the content of rap 
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music videos, the self perception of female viewers, and perceptions of rap music videos 

reported among African American females in the South and the Northeast.  It will 

examine the presence of gender and race images of African American women in the 

media and how this presence may affect societal perceptions of African American 

women. 

Significance of Study 

The purpose of this dissertation is to determine how African American females 

perceive the images that are presented of them in rap music videos, and to examine the 

general public‘s perceptions of African American women as reflected in rap music 

videos. By systematically analyzing and discussing rap music video content, participants 

may share and gain better understanding of how media shapes and/or reflects (a) 

perceptions of the societal roles of African American women, and (b) shapes societal 

perceptions of the personal and social possibilities of African American women. This 

research will also afford focus group participants the opportunity to construct their own 

ideal image of African American women in rap music videos as well as their own ideal 

rap music video. Identifying participants‘ media-driven perceptions of Black women will 

allow the researcher to produce a multi-media DVD-based dissertation that serves to 

inform and advise the Hip Hop industry in particular, the music industry in general, the 

general public, and society at large of the power of videos in affecting and shaping the 

perceptions and therefore the social realities of African American women in particular 

and ultimately women in general. 
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Society will benefit from the study because this research will provide information 

about the power of media in affecting not only societal images of Black women but also 

Black women‘s images of themselves. By exposing this dynamic, African American 

females can be empowered to take charge of their own images and therefore their own 

lives. 

Research Questions 

This research examines Hip-Hop culture‘s rap music videos representations of 

African American women and whether these images have been regulated to a 

unidimensional representation. This research also will examine if there exist an 

opportunity for African American female viewers and society to embrace and internalize 

these representations. In addition, an investigation of whether or not these images inform 

African American female viewers‘ social behavior, and society‘s expectations and 

perceptions of African American women. This study will address the following 

questions: 

(1) What are the major themes found in four randomly selected top ten rap music 

videos? 

 

(2) What messages are evidenced in the videos from a group of randomly selected 

top ten rap music videos? 

 

(3) What, if any, are the major characterizations of Black women found in a 

group of randomly selected top ten rap music videos? 

 

(4) Is there a relationship between the level of rap music video consumption and 

African American women‘s (a) overall self-perception, (b) perceptions of 

appropriate social/behavioral practices, and (c) self-other comparative 

evaluations? Do the preceding effects differ on the basis of age, education 

achievement, and religion? 
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(5) To what extent have African American women who consume the videos 

internalized the most common roles in their attitudes as reflected in these 

videos? 

 

(6) To what extent would the common fare presented in rap music videos differ 

were the images controlled by African American women?  

 

(7) To what extent would the images that African American women select to 

represent themselves differ from the images presented in rap music videos? 

 

(8) To what extent do the perceptions of everyday ―average‖ African American 

women as rated by various cultural groups—African American, White, Asian, 

and Latino viewers—reflect the images commonly shown in popular music 

videos. That is, are the images exported to other groups? 

 

(9) To what extent do average African American females perceive Black 

women‘s images in rap music videos as positive or negative? 
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CHAPTER 2 

LITERATURE REVIEW 

Content Analysis of Rap Music Videos 

The increasing popularity of rap music has led to its major commercialization in 

the media.  Critics argue that as rap music evolved and became more popular, African 

American women have increasingly become a negative target in the videos of male and 

female rap music artists (Collins, 1991; hooks, 1992). In Sisters of the Yam, bell hooks 

(1993) attributes this type of behavior to ―the combined forces of racist and sexist 

thinking,‖ (137) these hooks argue ―have had a particularly negative influence on Black 

women's attitudes about our relation to material goods‖ (137). She continued that: ―Not 

only have we been socialized to think of our bodies as a 'product' to be exchanged, we are 

also made to feel that it is our responsibility to deliver needed products to others‖ (137). 

Here hooks connects internalized racism and sexism to the self-sustained devaluation of 

African American women. Previous research suggests that the content of rap music 

videos both echo and amplify racist and sexist imagery (Baxter, De-Riemer, Landini, 

Leslie, and Singletary, 1985). However, few systematic descriptive content analyses of 

rap music videos exist and even fewer empirical studies have investigated the 

representation of Black women in rap music videos.  

One of the first content analysis of music videos was conducted in 1985 by 

Baxter, De-Riemer, Landini, Leslie, and Singletary. The following questions were 

analyzed in the research: 1) What are the major categories of content which emerge from 

observation of music videos and can these categories be analyzed systematically? 2) Do 
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specific content categories, such as those centered on sex and violence, appear with great 

frequency in music videos? 3) Do music videos focus on bizarre and unconventional 

representations? Is androgyny present in portrayals of video characters? and 4) Do 

symbols dealing with government, politics and American culture and lifestyles appear 

with discernible frequency?  The research collected a random sample of 62 videos played 

on MTV during the week of April 28-May 4, 1984. During this seven day period, one 

hour of videos from each day was recorded using a table of random numbers.  An 

instrument was developed to code and analyze the sample of 62 music videos that 

appeared on MTV into 23 content categories (Baxter, 1985; 335). The videos were 

collected during a one-week period and primarily represented White male performers. 

The study found frequent occurrences in visual attraction, sex, dance, violence and crime 

as present in the actions or behaviors in the videos (Baxter, 1985; 336). This study found 

that sexually oriented and suggestive behavior is portrayed frequently in music videos 

and that further empirical research to explore these findings is necessary.  

In 2001 Armstrong reported that 22% of gangster rap music songs contained 

violent and misogynist lyrics. The research collected a sample of 490 rap songs produced 

by thirteen rap artists from 1987 to 1993. Armstrong then conducted a content analysis of 

the lyrics for the following violent and misogynist themes: 1) assault; 2) rape; 3) murder; 

and 4) rape and murder (Armstrong, 2001; 98). The study found that 22 percent (N=107) 

of gangsta rap music songs include violent and misogynist lyrics (Armstrong, 2001; 104). 

While this study advanced the methodological analysis of gangsta rap music—in that the 

research detailed the type of crime and the nature of the violence depicted—all types of 
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rap music and the images paired with the lyrics are deemed to also be important elements 

for investigation.  

Conrad, Dixon, and Zhang (2009) attempted to conduct a more comprehensive 

content analysis of all types of rap music which focused on three main representations in 

rap music: 1) thematic content (common themes), 2) colorism, and 3) gender differences.  

The researchers asked the following research question: What themes dominate rap music 

videos? A total of 108 current and popular (audience requested) rap music videos 

featuring artists performing in varying settings were selected from the end of the year 

2006 countdown of Music Television (MTV), Black Entertainment Television (BET), 

and Video Hits 1 (VH1). Two levels of analyses were used in coding the videos—video 

level (video name, artist, and supporting artist), and character level which included the 

physical characteristics and whether or not main (male, 79.1%) and supporting characters 

(female, 65.8%) who appear in five to ten scenes were shown with a weapon. The study 

coded and examined the occurrence of common themes (thematic variables)—

materialism, misogyny, violence, love, political awareness, expression of culture, 

disaffection toward mainstream society, and creating community unity—as suggested by 

previous literature. The research also examined Afrocentric features—hair texture, eye 

color, thickness of lips, width of nose, and skin tone—which were coded at the character 

level. A total of 108 videos containing 549 characters were analyzed and intra-class 

correlations (.64) as well as Cohen‘s Kappa (.70) were used to test the reliability of the 

coding. In answering the research question—what themes dominate rap music videos—

the results of revealed that both controversial (materialism and misogyny) themes 
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(M=4.2, SD=2.23) and community oriented (political awareness, expression of culture, 

disaffection toward mainstream society, and community unity) themes (M=3.3, SD=2.28) 

appeared frequently in rap music videos with controversial themes appearing more 

frequently. In addition, the study revealed through a bi-variate correlation a significant 

relationship between a character‘s gender and content, where male characters appeared 

more frequently in videos with strong community-oriented (materialism, expression of 

culture, and disaffection toward mainstream society) themes and female characters 

appeared more frequently in videos with controversial themes (misogyny) (Conrad, 2009; 

148). Last, the research revealed through a logistic regression, variations between males 

and females possessing Afrocentric features such that male characters had more natural 

hair styles, wider noses, and darker skin tones while female characters had straighter hair 

with thinner noses and lighter skin tones. This examination yielded a pervasive 

representation of materialism and misogyny in rap music videos along with distinctive 

gender portrayals and representations of beauty for Black women.  

Emerson (2002) collected a sample of 56 music videos broadcasted during the 

week of 7 January 1998 on BET, MTV and VH1 by Black female singers, rappers, and 

musicians aired by the end of the 1990s using the method of ―theoretical sampling‖—

where new research is used to enhance the previous body of research (Lindlof, 1995; 

Strauss, 1987).  A content analysis of the videos was conducted in two stages—1) coding; 

2) textual analysis—to identify the ways in which Black women artists negotiate the 

representation of Black womanhood in the media (Emerson, 2002; 119). Videos were 

coded based on the following characteristics: the gaze of the camera; the gender of those 
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being spoken to in the video;  presentation and performance of gender roles; physicality 

and the body; relationships between women; relationships with men; the presence and 

degree of female anger, rage, or aggression; the presence of violence; expression of 

female sexual desire; what sexual behavior, if any is present; images of motherhood; the 

number and gender composition of  the group members; the presence of dance in the 

video; sound; the type of narrative (if any) in the video; the type of image the artist is 

projecting; reference to other videos or media; apparent signifiers of Blackness; class or 

occupational markers; geographic setting; and age. After coding, key themes emerged 

and a subgroup of 20 videos was selected for a close textual analysis of the visual images, 

narratives, representations and the musical tracks and lyrics. Emerson‘s analysis unveiled 

that the videos give emphasis to Black female bodies, and a one-dimensional—

―decorative eye candy‖ and sexually available—representation of Black womanhood is 

constructed. In addition, the research found a presence of male sponsor in the videos and 

themes of conspicuous consumption and romance. At the same time, the research 

demonstrated the presence of an expression of agency (identification with signifiers of 

Blackness; an assertion of autonomy, vocality, and independence; and expression of 

partnership, collaboration, and sisterhood with other Black women and Black men) 

(n=25) on the part of the Black female artists. While this textual content analysis 

contributed to the literature on Black female artists‘ music videos, the study only 

collected a one-day sample of music videos thereby limiting the range of Black female 

images presented in music videos. In fact, few studies have comprehensively contextually 
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analyzed Black female representations in rap music videos of both male and female 

artists and as both main and supporting characters.   

To further investigate female body images in rap music videos, Zhang, Dixon, 

and Conrad (2009) conducted a content analysis of the body images of 258 female 

characters—87.6% Black—to explore the function of reoccurring themes in rap music 

videos. The following research question was examined: How will female characters‘ 

body images differ based on the themes featured in rap videos? In addition, the authors 

hypothesized that thin female characters will be overrepresented in rap music videos as 

compared to the general population (reported by National Center for health Statistics in 

1994). A sample of 108 rap music videos was collected from the end of the year 

countdowns for 2005 on MTV, BET, and VH1. Two levels of analysis were used in 

coding the videos—video level (video name, artist, and supporting artist)—violence, sex, 

political awareness, and materialism are the themes that were coded at the video level—

and at the individual character level (main and supporting characters)—which was coded 

for body size (coded as—1-extremely thin to 9-obese) and race (coded as—African 

American, Caucasian, and other). The researchers found an overrepresentation of thin 

female bodies (51%) which was linked to high levels of sex(45.2%) and 

materialism(47.1%) as opposed to high levels of political awareness(8.7%)-which often 

was paired with larger body sizes (Zhang et al., 2009). While this research focused on 

common themes and body images, particularly body size, further research is needed to 

assess the overall themes and messages in rap music videos as they relate to the 

representation of Black women. 
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Commodified sexuality expressed within the mass media, particularly rap music 

videos, have made some seemingly permanent contributions to the African American 

community and American society. My study will entail a descriptive analysis of a group 

of top ten rap music videos of both male and female rap music artists‘ videos in order to 

more fully understand Black women‘s representations in rap music videos. My study will 

also explore the reception of Black women‘s images in rap music videos as they are 

potentially exported to other cultures. 

Perceptions of Rap Music Videos 

A growing volume of literature regarding perceptions of rap music (Lynxwiler & 

Gay, 2000), and rap music videos in particular (Armstrong, 2001; Dixon & Brooks, 

2002) have contributed to the discussion surrounding the content and images presented in 

rap music. However, few empirical studies have been conducted to evaluate public 

perceptions of rap music. In 2005, Tyson developed the Rap-Music Attitude and 

Perception (RAP; Tyson, 2005) scale as a measure to capture the public views toward rap 

music lyrics (Tyson, 2006). The 25-item 5-point Likert-type scale format self-report 

instrument was administered to 605 college students at a large, southeastern state 

university (Tyson, 2006; 214). The scale represented three major constructs—1) a 

violent-misogynistic construct which represents the perception that the content and 

culture of rap music primarily reflect violent, criminogenic, misogynistic, and 

homophobic images; 2) an empowerment construct which represents the notion that rap 

music critiques oppressive conditions in the social environment and can motivate people 

to better understand how to counteract those conditions and 3) an artistic-esthetic 
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construct, which suggest that rap music is essentially art and like other music forms 

fundamentally is patronized because of its entertainment value (Tyson, 2006: 212). While 

the scale was able to produce valid and reliable measures (Tyson, 2006; 219), the scale 

failed to incorporate the visual imagery of the rap music videos that correlate with the 

lyrics. In addition, Tyson‘s scale has not been used in any other study. My study allowed 

participants to report their attitudes regarding rap music videos and lyrics. My study also 

collected information detailing participants‘ views of the videos they watched daily and 

rap music videos in general.  

 While research studies have been conducted to examine rap music and rap music 

videos‘ effects on sexual attitudes and violence (Armstrong, 2001; Kalof, 1999; Johnson, 

Jackson, et al., 1995), few studies have been conducted to explore females‘ views and 

thoughts about rap music and rap music videos.  In 2005, Angell, in her dissertation, 

investigated ―the meanings that at-risk adolescent girls develop through viewing and 

listening to the verbal and nonverbal social signs and symbols in music videos‖ (viii). In 

order to explore the uses of music videos for at-risk adolescent girls, the author noted that 

—girls can be at-risk to drop out of school, experience teen-age pregnancy, become 

involved in the juvenile justice system, experience home abuse, and/or use drugs or 

alcohol. Angell utilized interviews, focus groups, participant observation, collection of 

room photographs, and media dairies as a self reporting tools to capture the participants‘ 

consumption of music videos and their uses regarding the videos they watch (2005; viii). 

During the interviews, participants watched three popular music videos that appeared in 

rotation on BET, MTV, and/or VH1—first with sound and then without sound (Angell, 
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2005; 115). Two of the videos were classified as rap music videos. After viewing each 

video, each participant was asked a set of questions to gauge their thoughts on the video. 

In addition, the researcher used photographs of the participants‘ rooms and media diaries 

as cross referencing tools to determine how the 36 participants ages 11 to 18—classified 

as at-risk adolescent girls—use music videos for information, entertainment, and 

education (Angell, 2005; 118). Results from Angell‘s study proposed that at-risk 

adolescent girls learn social and developmental information such as identity formation, 

gender reactions, and the language of youth culture from watching music videos.  

Findings revealed that ―participants were learning specific behaviors that were cultivated 

by the multisensory (such as sight and sound) and affective impact of music videos 

(Angell, 2005; 159). This study contributed empirical data to the literature regarding the 

function of music videos for female youths.  

My study surveyed the perceptions of rap music videos from the standpoint of 

African American females through focus groups, daily rap music video viewing journals, 

and questionnaires. It also investigated the public perceptions of rap music videos, and 

the public perceptions of African American women in rap music videos. 

The Socializing Effect of Rap Music Videos 

 Increasing concerned has risen regarding the unidimensional image of African 

women in the media in general and in rap music videos in particular (Collins, 1991; 

hooks, 1992). In this case of racist and sexist imagery, as bell hooks discusses in Sisters 

of the Yam, ―the dearth of affirming images of Black femaleness in art, magazines, 

movies, and television reflects not only the racist white world's way of seeing us, but the 
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way we see ourselves‖  (84). These images are internalized and reflected in African 

American women‘s behavior, according to hooks. These self-objectifying behaviors 

cause some women to devalue their bodies and use their sexuality as a commodity to be 

exploited and exchanged in the marketplace. However, very few empirical studies have 

been conducted to assess the relationship between images in rap music videos, 

consumption habits, and the social and behavioral effects on African American females 

and the public in general.  

 One of the initial studies to empirically investigate the amount of exposure to rap 

music videos and behavioral effects was conducted by Johnson, Adams, Ashburn, and 

Reed (1995). Their experimental study assessed whether exposure to nonviolent rap 

videos would affect males and females acceptance of teen dating violence differently. 

The researchers grouped 33 African American adolescents ages 11-16 in two 

experimental groups: 1) control group; 2) exposure group. The control group participants 

were told that the purpose of the study was to assess their memory skills and decision 

making skills. To examine their memory skills, participants were shown eight nonviolent 

rap music videos and then completed a form that asked them to recall as many video titles 

and artists as they could. The second phase of the study required both groups of 

participants to read a passage and answer a set of questions—participants were told that 

this procedure would assess their decision making skills. The researchers found that 

participants who were exposed to the rap music videos showed greater acceptance of the 

use of violence against women. In addition, it was revealed that female participants who 
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had been exposed to the rap music videos showed greater acceptance of dating violence 

than females who were not exposed to the rap music videos. 

From December 1996 through April 1999, Wingood, DiClemente, Bernhardt, 

Harrington, Davies, Robillard, and Hook (2003) sought to examine whether African 

American females‘ exposure to rap music videos could predict health risk behaviors and 

sexually transmitted diseases (2003). Five hundred and twenty two African American 

females between the ages 14 and 18 participated in the study, and 92.2% completed a 12-

month follow-up assessment measure (2003, 437). Participants were asked to report the 

number of hours they watched rap music videos, the primary type (gangsta, bass, or hip 

hop), with whom they watch the videos and where the videos were viewed. The 

researchers then assessed whether adolescents had hit a teacher; been involved in a fight; 

been arrested; used alcohol or drugs (health risk behaviors); had multiple sex partners, or 

used condoms. Adolescents were also tested for three sexually transmitted diseases. The 

researchers concluded that greater exposure to rap music videos was associated with the 

presence of health risk behaviors (2003, p. 438). Although this study added much needed 

research to the discussion regarding the effects of rap music videos, the study did not 

investigate the rap music videos content, the self-perception of the female participants, or 

African American females‘ perceptions of rap music videos.  

 According to Weddington (2004), Vice-President of Communications at 

Motivational Educational Entertainment Productions (EMM), a communications 

company that specializes in urban markets, African American females are internalizing 

the images that they see of themselves in the media, and this is reflected in their behavior. 
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To study this matter further, Weddington's company (2004) surveyed thousands of low-

income African American teens between the ages of 16 and 20 in ten cities across the 

country including Los Angeles, New Orleans, Chicago, and New York, and asked them 

about sex, sexuality, and the media, particularly music videos. Weddington suggests that 

because of the exposure to sexist imagery, girls use their bodies as barter, and in turn, 

they are more likely to engage in risky behavior like unsafe sex, sex with multiple 

partners, or sex with older men. The survey‘s results suggest that the message from the 

images that these girls are exposed to teaches them that when their talents and abilities do 

not bring about desired results, then they can use their bodies (Weddington, 2004). 

Although this study touches on some of the key issues that I seek to address in my study, 

this study only targeted low income African American teens. My study included African 

American females between the ages of 16 and 27 and did not focus on sexual behavior.  

 A study by DiClemente, Associate Director of the Center for AIDS Research at 

Emory University, Wingood, Harrington, Lang, Davies, Hook III, Oh, Crosby, Hertzberg, 

Gordon, Hardin, Parker, and Robillard (2003) in Alabama, confirms Weddington‘s 

hypothesis. Five hundred and twenty-two African American girls in rural and poor 

neighborhoods were asked about their consumption of Hip-Hop videos; then their 

behavior was tracked for 12 months. Participants completed a questionnaire assessing 

socio-demographics and psychosocial mediators of HIV-preventive behaviors, an 

interview assessing sexual behaviors, and participants' ability to correctly apply condoms. 

Participants provided two self-collected vaginal swab specimens that were analyzed for 

sexually transmitted diseases.  The authors explain that the girls were divided into two 
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groups: those who watched fewer than 21 hours a week of music videos and those who 

watched more. The study found that girls who watched more videos were 60 percent 

more likely to have contracted a STD during the year, twice as likely to have multiple sex 

partners, and 60 percent more likely to use alcohol and drugs (DiClemente, 2004). The 

researchers suggest that constant exposure to images in videos may influence the 

thoughts, behaviors, and attitudes of the viewers. However, no developmental dynamics 

were explored to explain teens vulnerability to media images. 

Ward, Hansbrough, and Walker (2005) conducted a study to examine the impact 

of both regular and experimental music video exposure on adolescent viewers‘ 

conceptions about gender. During experiment one, a total of 148 African American high 

school students (70% female) completed measures assessing their regular media use, 

gender role attitudes (ATWSA), and masculine and feminine ideals. Two days later, 

participants (N=115) were exposed to either four stereotypical videos (emphasizing 

women as sexual objects, men as ‗players‖, men as emotionally and physically hard, 

sexual relationships as adversarial, and material wealth as important as symbols of power 

and masculinity) or four non-stereotypical clips of music videos and were asked to rate 

each clip. The research found that higher exposure to music videos was associated with 

more stereotypical gender role attitudes and with assigning greater importance to specific 

stereotypical attributes such as sex appeal. Also participants exposed to videos with 

gender stereotypes expressed more stereotypical views about gender and sexual 

relationships than those who had viewed less stereotypical videos. In another study 

exploring the relationship between exposure to rap music videos and African American 
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youth, Bryant (2008) assessed 144 African Americans ages 13 to 17 attitudes toward 

relationships to a) predict adversarial attitudes toward male-female relationships, and b) 

to explore the relationships between traditional agents of socialization and personal 

acceptance of negative images in rap music videos. Following the collection of basic 

demographic information, participants completed the following instruments: 1) Kinship 

Social Support Scale (KSS); 2) Scale of Racial Socialization for Adolescents (SCORS-

A); 3) Multigroup Ethnic Identity Measure (MEIM); 4) Music Video Influence Measure 

(M-VIM); and 5) Antagonistic Beliefs about Black Relationships (ABABR). Participants 

then watched 12 minutes of three rap music videos that fit Kitwana‘s basic formula of rap 

music videos—videos portraying women as sex objects and background scenery to the 

male rappers—and then participants completed the Opinions on Rap Music Videos 

Questionnaire and the General Questions about Rap Music Videos Questionnaire. The 

findings from this study suggest that as rap music video consumption increases 

adversarial attitudes toward male-female relationships increase (Bryant, 2008; 372). 

More research is necessary to explore the socializing impact of rap music videos and 

more specifically the influence of rap music videos on the social possibilities and 

responsibilities of African Americans.  

Dixon, Zhang, and Conrad (2009) examined the relationship between African 

American audiences, rap music videos, Black collective self-esteem and Afrocentric 

identity, and attitudes toward women (Dixon, et. al, 2009; 345). The researchers 

constructed a questionnaire to assess 141 African American college students‘ Afrocentric 

features (i.e. thickness of lips and nose, naturalness of hair, and skin tone)—which were 
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linked to their collective self-esteem; and their rap music video consumption habits—

which were linked to their level of identification with the video, and their belief in 

whether the videos degrade women. Findings suggest that 1) participants‘ collective self-

esteem was linked positively to their consumption of rap music; 2) the increase in rap 

music viewership led to a decreased belief that rap degrades women; and 3) consumers 

with more Afrocentric features have an increased identification with the videos (Dixon, 

2009; 355). This study yielded results that were contradictory to previous research 

findings in that it suggests that rap music can possibly empower African Americans who 

use their cultural lens and racial identification to identify rap content. One explanation for 

these conflicting findings is the researchers informed participants that the study was 

designed to investigate young people‘s perceptions of various social issues. Following 

these statements, researchers exposed participants to questions regarding their 

Afrocentric identity before they gauge their opinion about rap music videos. The ordering 

of their instruments and the purpose statement may have affected the participants‘ 

responses. These studies all aid in the discussion of the socializing effect of rap music; 

however, these studies are merely suggestive and further research is required to explain 

these findings.  

 Rap music videos may affect more than just Black males‘ perception of women 

and Black women‘s perception of themselves; they may also affect how other ethnic 

groups view Black women. Hikes (2004) theorize that: ―For non-Black children, negative 

imagery creates gross misrepresentations of the Black experience. But its impact is 

exceedingly worse for  Black children, particularly for young Black girls whose self 
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worth and self esteem are frequently being shaped by these unrealistic and harmful 

images of black womanhood‖ (40). Here Hikes suggest that there may be effects on other 

races, yet she illuminates the deeper effects on Black females. In her discussion of the 

inner workings of rap music, hooks (1992) explains that sexism in rap music is no 

accident. She argues that because of the emphasis on masculinity women were destined 

to be portrayed as subordinate to their male counterparts (hooks, 1992; 32). However, 

neither Hikes nor hooks provide empirical evidence to support their claims that there 

exists a socializing effect of rap music videos image of Black women on Black women 

viewers and society as a whole.  

Gan, Zillmann, and Mitrook (1997) found that exposure to rap music paired with 

sexual imagery fostered negative perceptions of Black women. This research exposed 

white female and white male students to a set of videos performed by Black female artists 

and enjoyment rating were made after exposure to each video. In a second study, 

participants were exposed to a set of color photos of White and Black women. The 

participants were then given a person-perception scale—a 30 adjective scale—where they 

reported their views of each person presented in the photos. Prior to exposing participants 

to videos or photos, participants were asked to rate their recent as well as most and least 

desirable romantic partner on the person-perception scale. Following exposure to the 

experimental stimuli and completion of the person-perception scale in the main 

experiment, 16 male and female respondents evaluated all main performers on the 

Goodness and Badness factors of the person-perception test; the scales gorgeous and boy 

crazy were added. During this posttest, respondents watched all eight videos and were 
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exposed to a still frame of the performer after each video. The research results revealed 

that overall enjoyment ratings were low. The evaluation participants rendered toward the 

Black women‘s personality when exposed to sexually enticing rap alone—and not the 

White women—resulted in a general downgrading of positive traits and a general 

upgrading of negative traits (1997; 384). In addition, the research found that exposure to 

rap tended to diminish rather than enhance the Black women‘s physical appeal. Overall, 

the findings of this research suggest the presence of ethnically specific stereotyping 

where perceived characteristics of a sample of Black female rappers were generalized by 

respondents to other Black women. Although this research focused on the factors that 

influence ‗rap‘s social consequences‘ (Gan, 1997; 381) on White audiences immediately 

after being exposed to a music video, it does not explore the general public‘s perceptions 

of African American women in general and in relation to the images produced in rap 

music videos. The study also only focused on music videos focusing on ―devoted love or 

sexual enticement‖ on the part of Black female artists (Gan, 1997; 387). Another 

limitation of this study was that it only evaluated ―young and attractive city-type 

women‖—which was not defined (Gan, 1997; 397). 

Kalof (1999) conducted an experiment to examine the effects of exposure to 

gender stereotyped music video imagery on the sexual attitudes of male and female 

viewers. The study was conducted at a college in the northeastern United States with 44 

white undergraduate students participated who were randomly assigned to view a music 

video that contained stereotyped (determined by the researchers‘ own observations) 

images of gender and sexuality or a music video that did not include any gender or 
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sexuality stereotypes. After viewing the videos participants completed the Sexual 

Attitude Scale—a 68-item questionnaire that measured perception of body satisfaction, 

personality satisfaction, influence of close friends and unfamiliar settings on behavior, 

and locus of control. Kalof found that stereotyped gender and sexuality images in a 

popular music video influenced on respondents‘ attitudes about relationships. However, 

the researcher did not find that these images affected respondents‘ acceptance of rape 

myths, or acceptance of interpersonal violence. Given these findings, it is important to 

further research the effect of music videos on its viewing audience.  

Rudman and Lee (2002) conducted two experimental studies to examine the role 

of exposure to violent and misogynous rap music on participants‘ evaluative racial 

stereotypes. In experiment one, 30 undergraduate non-Black students were exposed to 

violent and misogynistic rap music (experiment, n=15) or popular music (control, n=15). 

This experiment tested the assumption that violent and misogynistic rap music causes 

participants to express Black stereotypes. Participants were administered the Implicit 

Association Test (IAT)—which measures the automatic associations between ethnicity 

and attributes. Experiment one revealed that subjects exposed to the rap music videos 

showed a strong tendency to associate Blacks with negative attributes and Whites with 

positive attributes as opposed to participants who watch the popular music videos. In 

experiment two, 75 non-Black participants were exposed to violent and misogynistic rap 

music or popular music. Then participants were asked to rate a male target (Black or 

White, who was behaving in an ambiguously stereotypic manner). The research found 

that violent and misogynistic rap music had a negative effect on participants‘ evaluation 
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of Black male targets but not on the White targets. The IAT in experiment two produced 

similar results as experiment one. In general, the study provides evidence that exposure to 

violent and misogynistic rap music may be contributing to negative stereotyping effect of 

Blacks. Further research is needed to fully assess rap music‘s socializing effect on non-

Black audiences. 

African American Women and Self-Perception 

 Recent studies have been conducted to investigate Black women‘s perception of 

self in regards to body image (Bond & Cash, 1992; Rucker & Cash, 1992). Makkar and 

Strube (1995) examined racial identity, self-esteem, and Black versus White beauty 

standards as moderators of body image perceptions among 60 Black women. Participants 

underwent an experiential procedure where they evaluated photos of three Black models 

or three White models which was followed by self-reported assessments of their own 

body esteem and attractiveness (1995; 1553). Rosenberg‘s 1965 Self-Esteem Scale—a 

10-item questionnaire that required participants to provide general evaluations of 

themselves—was used to gather data about respondents‘ overall view of themselves. One 

major limitation of these types of scales is that they were not constructed with Black 

women as the standard or point of reference; instead Caucasian women represented the 

standard, therefore any deviation away from that standard resulted in low scores. The 

Body Esteem Scale (BES); Franzoi and Shield (1984) was the primary measure of body 

esteem—level of satisfaction with one‘s physical body parts. Next researchers collected 

respondents‘ general self-ratings of attractiveness of themselves and general self-ratings 

of attractiveness of the women in the photos. Last, in terms of African Self-
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Consciousness, Baldwin and Bell‘s 1985 African Self-Consciousness (ASC) Scale was 

used to measure participants‘ awareness of African identity and heritage. The results 

suggested that beauty standards involve a comparison process. For participants with high 

African Self-Consciousness, the scores rated their attractiveness higher than the 

attractiveness attributed to White standards of beauty—indicated by the White models 

(1995; 1560). This study limited the self-perception of African American women to their 

physical bodies and did not explore larger societal realities such as experiences with 

employment practices.  

Bruner‘s (2007) dissertation examined African American women‘s experiences 

with their physical appearance and the impact that these realities have on their self-

perception and their thoughts about mainstream America‘s perception of them. This 

qualitative study explored through interviews. Black women‘s historical experiences with 

social and cultural messages regarding their appearance as well as media generated 

images of Black women (Bruner, 2007). ―Participants were asked a total of 14 questions 

about social and cultural messages regarding their physical appearance in terms of body 

shape and size, skin tone, and facial features, and hair texture‖ (ii). The research found 

that the media has constructed messages that reflect European standards of Black beauty 

(the further one‘s appearance is from white women the less attractive, intelligent, and 

successful). These media generated messages influence African American women‘s self-

perception and these perceptions have yielded them negative experiences and a sense of 

discomfiture with their looks (Bruner, 2007; 49, 72-74). While these studies added to the 
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literature on Black women‘s self-perception, the studies do not investigate the self-

perceptions of African American women on a multidimensional scale.  

My study sought to access African American women‘s self-perception in terms of 

four dimensions: (1) overall self-perception—including racial identity, physical self-

concept, intellectual self-concept, and personal worth; (2) perceptions of appropriate 

social/behavioral practices; (3) self-other comparative evaluations; and (4) concept of self 

in rap music videos. 

Photos and Descriptions to Define the Self 

 Increasingly, photo-biographic methods have been used to evaluate individuals 

self perceptions (Dollinger & Clancy, 1993; Ziller & Lewis, 1981).  In his text, 

Photographing the Self (1990), Ziller further developed the method of autophotography 

for observing personal orientations whereby photographs are taken and paired with 

essays about the self. Ziller and Lewis (1981) utilized this autophotography approach to 

assess individual‘s self-perception. Subjects (Group 1: 44 male students from 2 public 

high schools; Group 2: 35 male juvenile delinquents—persons with a wide range of 

antisocial behaviors linked with criminal justice officers) were asked to take twelve 

photographs to describe ―who they are.‖  The images were then coded in terms of 

orientations—―defined as behaviors involved in the process of self-definition where the 

environment is scanned in search of personal points of reference and available sources of 

self-reinforcement‖ (338). The following orientations were used to examine how 

participants define themselves: social, academic achievement (books), school, home, 

family, aesthetic, and hedonic tone (smiling). The research found that the juvenile 
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delinquents and not the control group more readily displayed peer orientations and were 

far less likely to show aesthetic and academic achievement orientations. This framework 

for examining self definition provided researchers with a new tool for assessing how 

individuals understand who they are. 

Ziller‘s (1990) autophotographic method was employed by Clancy and Dollinger 

(1993) to test for gender differences in social connectedness; age differences were also 

studied. A total of 142 female college students and 59 male college students were 

instructed to take 12 photos to describe who they are. In addition to the photos 

participants provided a statement describing if they thought the photos capture who they 

are. The photos and statements were coded using a content analysis schemed derived 

from categories used by Ziller (1990). Nine major interpersonal variables were used for 

coding: self-alone, self-with-others, others-without-the-self, groups, people in the 

background, people smiling, people touching, pictures with children, and pictures with 

parents or grandparents.  Results from the autophotographic essays—a visual mode of 

knowing—revealed gender differences in social connectedness. Females in the sample 

included examples of communal, smiling, touching behaviors, groups of people, children, 

parents, and grandparents; while males displayed themselves alone, physical activities, 

and pictures of motor vehicles. The research also found that women become more 

connected with age, and males become more separated with age. The implications of this 

study suggest that autophotographic essays are useful in examining individuals‘ self 

perceptions. 
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Following the method of Dollinger and Clancy, Dollinger, Preston, O‘Brien, and 

DiLalla (1996) used Ziller‘s (1990) autophotographic method to study the duality of how 

individuals describe their relatedness (social connection) and individuality (richness of 

self depiction) photographically. In this study, 226 participants were asked to use 20 

photos and words—autophotographic essay—to describe ―who they are.‖  Data were 

scored for the following variables: people touching, self-smiling, self-with others, others 

smiling, children, adults, background people, groups, significant other, self alone, and 

others (no self) (1996; 1270). In addition to the autophotographic essays, participants‘ 

completed two non-photographic measures for comparative analysis —the AIQ (Aspects 

of Identity Questionnaire-Cheek, 1991) and the NEO-FFI (Neo Five-Factor Inventory-

Costa & McCrae, 1992).  The results revealed that those respondents who displayed high 

individuality deemphasized social identity and persons who showed relatedness 

emphasized their social connections rather than personal identity. This research produced 

similar results to Dollinger and Clancy (1993). The study found that individuality was 

linked with an emphasis on personal aspects of identity and that relatedness was 

connected to one‘s social and collective identity. These studies were generally limited to 

Caucasian participants, and where coded based on Ziller‘s categories of relatedness.  

 In recent years, scholars have explored teen room culture to investigate youths‘ 

relationships with the media (Steele & Brown, 1995; Brown, Dykers, Steele, and White, 

1994). Over a five year period, Brown, Dykers, Steele, and White (1994) interviewed 20 

adolescents in their bedrooms to examine how adolescents use the media and how they 

construct themselves in the context of their everyday lives. The researchers found that 
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bedrooms can suggest which sources of influence including mass media are important in 

the adolescents‘ lives and construction of self. In 1995 Steele and Brown developed the 

Adolescents‘ Media Practice Model to assess the associations between adolescents‘ 

identities and media selection, interaction, and application. However, the model primarily 

focuses on media and not identity, even though the larger conclusions of the study is 

linked to participants‘ identity. The model was constructed after the researchers spent 

several years investigating the bedrooms of adolescents to study the connection between 

teenagers and the media. The model includes three components; the selection 

component—the act of choosing media, the interaction component—engagement with 

media, and the application component—the use of media. The researchers suggest that 

the model offers a piece of the reality of how adolescents use media as reflected in their 

bedrooms. The research also suggests that not enough is known about the effects of 

continued exposure to large doses of media over time. 

Angell‘s (2005) dissertation What Music Videos Teach At-Risk Girls: Making a 

Case for Media Literacy Curriculum examined the connection between media music 

artists and the meanings adolescent girls prescribe to verbal and non-verbal social signs 

and symbols. This study essentially examined if and how music videos play a role in at-

risk adolescent girls‘ development of social identity. In her study, Angell instructed 40 

participants to take photos of their bedrooms (―room culture‖). The photographs of the 

participants‘ bedrooms were used to determine whether music artists were a significant 

part of their private environments. However, only 14 girls‘ photographed posters of TV, 

movie, and music video stars that were located in their bedrooms. Angell found that in 
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collecting the photos the fact that many of the participants did not have a bedroom or 

shared a space proved to be a major difficulty. 

The photo-biographic method employed in my study required participants to 

answer the question: How do you want to be seen? Participants were asked to provide 

four photos of images that reflected how they want others to view them. In order to assess 

the relationship between general public perceptions of African American females and 

how African American females would like to be seen, participants were instructed to 

provide descriptions of the images they select by completing the Personal Photos and 

Description Form (See Appendix H).  
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CHAPTER 3 

METHODOLOGY 

Utilizing an Afrocentric methodological framework, this research seeks to 

examine African American females‘ experiences with and perceptions of images of 

Africana women in rap music videos as the subject place for investigation. Afrocentricity 

constitutes a systematic approach to African phenomena where cultural correctives are 

emphasized as essential for the collective liberation of African people. As such, 

Afrocentricity prioritizes culture and have moved beyond race and racism, and its 

purpose unlike most is the liberation of African people. The key here is ‗epistemological 

centeredness, which involves placing Africans as subjects not objects in the European 

framework (Mazama, 2003; 5). Asante (1988) states that Afrocentricity suggest the 

centrality of African experiences for African people. It is the establishment of the subject 

place of Africans and the destruction of the compliance with the European ideas and 

concepts of Africans (Asante, 1988; 6).  Afrocentricity emerges as a conscious 

displacement of foreign ways of thinking and being, and results in the implementation of 

beliefs, behaviors, concept, and ideas that are derivative of our own African cultural 

experience (Mazama, 2003; 5). Therefore, Afrocentricity is Africa asserting itself 

culturally—agency—for Africans for the total liberation of African people (Asante, 

1988).  

The ‗crystallization‘ of Afrocentricity involves the placement of African cultures, 

histories, and behaviors as the central axis that ―reorganizes our frame of reference so 

that we become the center of analysis and synthesis‖ (Asante, 1988; 39). It becomes a 
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source of regeneration of our values and beliefs (Asante 1988; 39).  The prioritization of 

African people‘s customs, beliefs, motifs, values, and conceptualizations is the rubric by 

which the application of Afrocentricity operates. Accordingly, Modupe states that 

Afrocentricity is the African collective cognitive will to cultural and psychic liberation 

with the ultimate goal being African existence on African terms (2003; 58-59). In this 

sense, Afrocentricity operates as action towards the freeing of African peoples‘ thoughts 

and practices in the world; it is the African cultural phenomenon in practice; it is African 

cultural agency. 

As a cultural configuration, Asante (2007) identifies five basic characteristics of 

an Afrocentric project: 

1. An interest in psychological location: The direction and orientation out of 

which African people operate is prioritized and is determined by the symbols, 

motifs, rituals, signs, and language that African people create (Asante, 2007; 

42). 

 

2. A commitment to finding the African subject place: The centrality of the 

African as subject is established in all phenomenon whether social, political, 

economic, or religious. Therefore, Afrocentrists must take care to seek the 

subject role of African people, ideas, and concepts (Asante, 2007; 42). 

 

3. Defense of African cultural elements: This means the total safeguarding and 

defense of African culture (Asante, 2007; 43). African values, habits, customs, 

religion, behaviors, and thought must be protected and clear of all 

interpretations that are not African. 

 

4. A commitment to lexical refinement: This means that the person who creates 

the text must be aware of the subject role of all African phenomena (Asante, 

2007; 43). This also means that the terms and definitions used to define 

African people are not outsourced from other cultures and other people but 

instead are derived from African people and languages.  

 

5. A commitment to a new narrative of Africa: This entails creating a new 

corrected history of African people throughout the world (Asante, 2007; 44). 

It is important to understand that this step is not a made-up Africa, but is in 
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fact the promotion of authentic Africa historiographies, literature, 

socialization, economic development, and religious orientations.     

 

As illustrated above, it is critical to use the above characteristics in order to truly study 

people of African descent from their own subject position. Afrocentricity enters this 

research as the structural methodology that engenders a reconceptualization of the 

appropriation of African American women‘s identity constructed through the images 

presented in rap music videos. It is important to distinguish that this study utilizes a 

methodological framework and not theory. Theories are general sets of assumptions, 

whereas a methodology consists of research methods and principles that direct a study. 

While many theories have been produced on the subject matter, especially by Black 

feminist, this research is an empirical investigation rooted in an Afrocentric 

methodology. This methodological approach does not serve as a cultural apparatus nor 

operates from a heterosexual frame. Instead, Afrocentricity serves as a governing tool of 

active agency whereby Africana females experiences with and perceptions of rap music 

videos determine the course of this study. Thus, African American women‘s unbiased 

experiences with prescribed notions of Black womanhood will be investigated to reveal 

the social and historical reality that Black women experience.  In addition, an 

examination of the manifestation of racist and sexist elements coded as cultural 

expressions—i.e. rap music videos—will present an opportunity for an adjustment in the 

images produced in rap music. 

In The Afrocentric Paradigm (2003), Dr. Ama Mazama states that Afrocentricity 

is best understood as a paradigm resulting in the reconceptualization of our social and 

historical realities (7). It reorients the post where African people are currently operating 



34 

 

in and negotiates a new lived reality for African people on African ways. According to 

Asante, Mazama suggest that the Afrocentric paradigm is a revolutionary shift in the 

thinking proposed as constructual adjustment to Black dislocation, disorientation and lack 

of agency(Asante, 2007; 9). It is challenging and changing the confined circumstances of 

African people. 

Operating as a paradigm—a distinct set of concepts--Afrocentricity is the 

philosophical and theoretical constructs in a discipline where laws, generalizations, 

methodologies, and theories are created. In The Afrocentric Paradigm (2003), Mazama 

notes that there are three aspects to the Afrocentric paradigm: 1) affective, cognitive, 

conative; 2) structural; and 3) functional. These aspects are what make-up the central 

framework of the Afrocentric paradigm which ultimately results in the academic drive for 

the liberation of African people. Therefore, the paradigm must activate African peoples‘ 

consciousness which results in African peoples‘ freedom (Mazama, 2003; 8). 

The affective, cognitive, conative aspect is understood as the navigating principles 

that function as the basis for inquiry into African phenomena. This aspect equips the 

scholar with necessary methodological tools such as a set of organizing principles to 

conduct research that is liberating for the African. The affective, cognitive, conative 

aspect is defined by three dimensions: 1) the metaphysical dimension; 2) the sociological 

dimension; and 3) exemplars (Mazama, 2003; 9-31). The metaphysical dimension is the 

organizing principles that form the perceptions of reality where the centrality of the 

African is emphasized (Mazama, 2003; 9). By placing African values and experiences at 

the center there develops an emphasis on culture for African people—which includes the 
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axiology, cosmology, ontology, and epistemology dimensions that make up African 

culture.  In the sociological dimension of the Afrocentric paradigm, the establishment of 

a disciplinary matrix is focused where there is the creation of metaphysical principles 

which are generated and maintained (Mazama, 2003; 23). This dimension is 

characterized by a specific conceptual apparatus, methodology, and set of theories (set of 

scientific habits) (Mazama, 2003; 23). The sociological dimension in Afrocentricity 

functions as a rootedness in the intellectual viability of African scholarship. Therefore, 

the discipline wherein Afrocentricity operates is Africology (Asante 2007).  There are 

three central aspects of the sociological dimension. The first are concepts which are the 

terms that shape the discipline including location, dislocation, perspective, agency, 

orientation, direction, etc. Second, methodology/methods govern the intellectual 

approach and stance adopted by scholars in the discipline. It is important that 

Afrocentricity establishes its own methodological approaches that are rooted in African 

people‘s realities. Therefore, this study utilizes an Afrocentric methodological framework 

and not a theoretical perspective.  

In turn, there are seven criteria for the establishment of an Afrocentric 

methodology (Mazama, 2003): 

1. African experience must guide and inform all inquiry. 

2. The spiritual is important and must be given its due place. 

3. Immersion in the subject is necessary. 

4. Wholism is a must. 

5. Intuition is a valid source of information. 

6. Not everything that matters is measurable. 

7. Knowledge generated must be liberating. (Mazama, 2003; 27) 

 



36 

 

This is important because these criteria are formed in collaboration with African people‘s 

historical and cultural realties. These criteria should mold the scholarship produced about 

people of African descent. For the purposes of this research, the above principles have 

been adopted. 

The third component of the sociological dimension is the creation of Afrocentric 

theories. Afrocentric theories are presumptions generated to assess the experiences of 

African people and to challenge preexisting theories that neglect the subject place of the 

African. Afrocentric theories are wide ranging and depend of the topic (Mazama, 2003; 

27). The third dimension of the affective aspect of Afrocentric paradigm are exemplars.  

Exemplars are the ―concrete problem-solutions‖ that are encounters with an aim of 

producing resolution based research (Mazama, 2003; 30). These problem solving 

doctrines are seen in the student‘s dissertations and Afrocentric texts and are vital for the 

dissemination of knowledge to the Africana community. 

The second aspect of the Afrocentric paradigm identified by Mazama is the 

structural aspect which is the gathering of ideas and scholars who practice those ideas. 

This then consists of those persons who practice Afrocentricity and the space in which 

they operate. ―In order for a paradigm to exist there must be an integrated community of 

practitioners‖ (Mazama, 2003; 31).  The community must operate according to shared 

principles and commitments. Institutions that use Afrocentricity as a rubric to teach, 

research, evaluate research, and to intellectually engage the larger society operate as the 

structure and space.  Therefore the sociological aspects refer to the creation of institutions 

where Afrocentric scholarship is produced.  It is the space in which practitioners can do 
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their work and not the act of practitioners doing their work.  The act of practitioners 

doing their work are exemplars i.e. dissertations, publications, lectures etc. The 

development of the graduate program in the discipline of Africana Studies is important 

for the establishment of institutionalization, in particular, the development of the doctoral 

program in the Department of African American Studies at Temple University which was 

established in 1988. This is important because for the first time—in terms of intellectual 

discourse—it allowed Afrocentric scholars, and scholars to be, to ―systematically and 

consciously‖ engage in the liberation of African people (Mazama, 2003; 31). This 

signaled a ―building of an army of scholars‖ who were to challenge the construction of 

white supremacy; an army who were contributing to our cultural and mind liberation 

(Mazama, 2003; 31). As such, to continue to operate as a paradigm there must continue to 

be space for and a community of Afrocentric scholars who contribute to Africans‘ 

victorious consciousness and freedom. 

The third and final aspect of the Afrocentric paradigm is the functional aspect. 

Essentially, the functional aspect states that an Afrocentric paradigm must prove able to 

―activate our consciousness‖ (Mazama, 2003; 31). Mazama states that in order for the 

Afrocentric paradigm to meet the functional aspect, ―It must open our heart and our 

minds so that membership on the European plantation is no longer an option‖ (2003; 31). 

In order for this to be achieved, in The Afrocentric Manifesto, Dr. Asante (2007) points to 

Afrocentric awareness. Afrocentric awareness is important because it is the redirection of 

the African frame of reference from one that is irrelevant and oppressive to a frame that is 

germane to our historical and cultural selves. Therefore, Afrocentricity functions as 
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Africans consciously participating in their own liberation—through these means the 

functional aspect of the Afrocentric paradigm is obtained.  

 Ultimately, Afrocentricity is the intellectual apparatus to establish cultural 

change. Afrocentricity is cultural agency. These Afrocentric principles governed the 

formation of this research and was used in the analysis of the data collected. The 

Afrocentric methodological framework for this research is entitled the MARQ Model—

Measuring and Assessing Racial Quintessentialism
1
. MARQ entails the deliberate 

approach to systematically studying African phenomena as it operates in a codified 

cultural expression. Codified cultural expressions are those signs and symbols generated 

by racial structures expressed through African forms of art. In this study, the codified 

forms of expression under investigation are the images produced in rap music videos. 

MARQ is framed by four Afrocentric philosophical conceptualizations: 1) consciousness; 

2) agency; 3) liberation; and 4) self-definition. These conceptualizations governed the 

approach to decode: 1) the images present in rap music videos of African American 

women; 2) the socializing effect of these images; and 3) the thoughts that African 

American women have about these images.  

The first Afrocentric philosophical conceptualizations I operationalized is 

consciousness. Consciousness is significant in Afrocentricity because it ―rests on the 

ability of Africans to systematically displace European ways of thinking and being, and 

feelings, and consciously replace them with ways that are germane to our own African 

                                                 
1
 The MARQ(Measuring and Assessing Racial Quintessentialism) Model is an Afrocentric methodological 

framework  created by doctoral student Marquita Pellerin in 2010 for use in her dissertation entitled 

―Perceptions of African American Females: An Examinations of Black Women‘s Images in Rap Music 

Videos.‖ 
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culture and experiences‖ (Mazama 2003; 5). Asante (1988) states that there are two types 

of consciousness-toward oppression and toward victory.  

Consciousness toward oppression is the ability to verbalize the condition of 

oppression. This is the most elemental form of consciousness. It is seen in the 

plays, poems, and music of a million people who parade around as conscious 

human beings. They neither know the correct approach to consciousness nor the 

damage they do to themselves from practicing a fractured consciousness. Thus, 

liberation is postponed until there is a victorious historical will. Consciousness 

toward victory is the implementation of a victorious historical will. It is showing 

the Africans of the slave ships as winning. It is choosing to know that the African 

is victorious. Our choice is vital. No one can be your master until you play the 

role of the slave. A mighty victorious consciousness is needed to establish a 

national imperative (Asante, 1988; 50-51). 

 

This is why Afrocentricity is so important; we become the agents of our liberation. 

Within the element of consciousness toward victory there are four elements identified by: 

1. Victorious nature of African history and culture. 

2. The possibility for the existence of a victorious reality. 

3. The ability to arrive at this level of consciousness 

4. Knowledge that all Africans can achieve this (Asante, 1988; 51-52). 

Moreover, as Modupe (2003) states, the recognition and exhibition of a consciousness 

toward victory is critical for the establishment of Afrocentric scholarship. Therefore, 

consciousness is operationalized in this research by the following dimensions: 

1. This research should provide evidence showing the presence of or lack of racist 

and sexist imagery of African women in rap music videos. 

 

2. This research should provide evidence of the export nature of rap music video 

images of Black women to other cultures. 

 

3. This research should provide evidence of the internalization by expressions of 

acceptance of the either positive or negative images of Black women in rap music 

videos to Black women and men. 

 

4. This research should provide evidence of how African women see themselves and 

other Black women, and also information on whether those images are reflected 

in rap music videos. 
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5. This research should provide information about the power of the media in 

affecting not only societal images of Black women but also Black women‘s 

images of themselves.  

 

6. This research should serve to inform and advise the Hip Hop industry in 

particular, the music industry in general, the general public, and society at large of 

the power of videos in affecting and shaping human perceptions and therefore the 

social realities of African American women. 

 

At the center of Afrocentricity is the idea of ―conscientatization‖ (Asante, 2007; 32). 

Conscientatization is related to agency for African culture and experiences.  In this 

regard, Afrocentricity is the self conscious action toward agency and it refers to the 

conscious approach to agency.  

Agency is understood as ―an attitude toward agency originating in African 

cultural and historical experiences. It is linked to consciousness as agency and seen as 

freedom. It is the evolving ownership of active agency or the subject role of Africans‖ 

(Asante 1998: 17). ―An agent, in our terms must mean a human being capable of acting 

independently in his or her own best interest. Agency itself is the ability to provide 

psychological and cultural resources necessary for the advancement of human freedom‖ 

(Asante 2007: 41).  Agency in this study is operationalized as: 

1. Participants should be able to capture and select four images that represent how 

they wish to be seen. 

 

2. Participants should be able to provide detailed descriptions and explanations of 

the images they selected. 

 

3. Participants should be able to provide their thoughts and perceptions of the rap 

music videos they watched outside of the focus groups. 

 

4. Participants should be able to create their individual ideal rap music video.  

 

5. Participants should be able to construct their individual ideal image of African 

women in rap music videos. 
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6. Participants should be able to share and gain an understanding of how media 

shapes and/or reflects (a) perceptions of the societal roles of African American 

women, and (b) shapes societal perceptions of the personal and social possibilities 

of African American women. 

 

Modupe (2003) states that agency is the African as actor; it is the self-conscious action 

toward liberation, and is a dynamic that takes place over time and is not necessary a 

linear process. In this study, liberation is operationalized by the following dimensions: 

1. This study should provide information about African American women‘s (a) 

overall self-perception, (b) perceptions of appropriate social/behavioral practices, 

and (c) self-other comparative evaluations.  

 

2. This study should provide information about factors that influence African 

American women to consume or reject the most common roles reflected in rap 

music videos. 

 

3. This research should provide images and content of rap music videos created and 

controlled by African American women.   

 

4. This research should empower African American females to take charge of their 

own images and therefore their own lives. 

 

In order for agency and therefore freedom to exist, we must find language that is not 

antithetical to our source or ourselves (Asante 1988). And we must create the language 

that is constructed from our historical lives (Asante 1988). As such, self-definition is vital 

for the liberation of African people. Definitions are to be constructed by African people 

for African people with the language of their cultures and their historical lives. Therefore 

Afrocentric scholarship rests on the primacy of agency. I will measure self-definition 

with the following dimensions: 

1. Participants should be able to define who they are. 

 

2. Participants should be able to select photos to represent how they wish to be 

seen. 
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3. Participants should be able to define how they wish to be seen. 

 

4. Participants should be able to define whether their current selves are 

representative of how they wish to be seen. 

 

5. Participants should be able to define things that need to take place for them to 

become the images that they wish to be seen as. 

 

6. Participants should be able to state whether they identify with the Black 

women in rap music videos. 

 

7. Participants should be able to state whether the Black women in rap music 

videos represent who they are. 

 

8. Participants should be able to define their ideal rap music video. 

 

9. Participants should be able to define their ideal image of Black women in rap 

music videos. 

 

Afrocentricity focuses on the centrality of African culture for African people through 

consciousness and agency. Modupe (2003) contends that Afrocentricity is African 

collective cognitive will for psychic and cultural liberation. 

Furthermore, in this study, Afrocentricity as a methodological framework serves 

to engender my research with a conscious approach toward active agency for the 

representations of Black women. Afrocentricity is a paradigmatic intellectual perspective 

that privileges agency—where the centrality of African people evaluated and presented 

from the standpoint of African people. It is operationalized as conscious action toward 

victory and is achieved through agency which is established in Africology. As such, in 

Afrocentric scholarship the ability for Africans to operate as victorious liberated human 

beings is the end goal.  
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CHAPTER 4 

METHOD 

This project is a multi-method examination—questionnaires, focus group 

discussions, and content analysis of cultural documents—of the effect of rap music video 

content on the image of African American women and society‘s perceptions of African 

American females. This study was approved by Temple University‘s Institutional Review 

Board (IRB) on May 21, 2010 and is associated with protocol number 13134. The study 

is divided into three parts: 

Part I: Description and Analysis of Rap Music Videos 

Part one of this study provides descriptions of four top ten rap music videos in 

order to answer the question: What themes are evidenced in the videos from a group of 

top ten randomly selected rap music videos?  

Video Selection 

A sample of the top ten rap music videos that featured Black women as artists, 

dancers, and general performers from the daily broadcast of Billboard‘s Top 15 Rap 

Songs, and BET‘s 106& Park Top Ten Countdown was collected from January 2010 to 

September 2010. These outlets were chosen because they showcase top rap music videos 

that are reflective of requests made by viewers. A total of 65 rap music videos appeared 

on the top ten countdowns  After reviewing all 65 rap music videos I narrowed the 

collection to 55 rap music videos based on the appearance of Black women being 

featured in the video (See Table 4.1).  
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Table 4.1 

Top Ten Rap Music Videos That Feature Black Women 
1. Young Jeezy - Lose My 

Mind 

20. Bib Boi-Shutterbug ft. Cutty 39. Baby By Me-50 Cent 

Featuring Ne-Yo 

2. Ludacris - My Chick Bad 

(remix) 

21. Snoop Dogg - I Wanna Rock 40. Empire State of Mind-

Jay-Z + Alicia Keys 

3. Birdman - 4 My Town 22. BedRock-Young Money 

Featuring Lloyd 

41. Get Big-Dorrough  

4. Red Cafe - I‘m Ill 23. Ludacris - My Chick Bad  42. Sean Garrett ft. Tyga & 

Gucci Mane - She Geeked 

5. Waka Flocka Flame - O 

Let‘s Do It (remix) 

24. Say Something-Timbaland 

Featuring Drake 

43. Lil' Twist Feat. Bow Wow 

- Lil' Secret 

6. Plies - She Got It Made 25. Tie Me Down-New Boyz 

Featuring Ray J 

44. J Cole - Who Dat  

7. Drake - Over 26. Ludacris- How Low 45. Kanye West – Power 

8. Nicki Minaj - Massive 

Attack 

27. Money To Blow-Birdman 

Featuring Lil Wayne & Drake 

46. Fat Joe - If It Ain‘t About 

Money  

9. 8 Ball & MJG - Bring It 

Back (Ft. Young Dro) 

28. Love The Way You Lie-

Eminem Featuring Rihanna 

47. Jay-Z & Swizz Beatz - On 

To The Next One 

10. Lloyd Banks - Beamer, 

Benz or Bentley 

29. Miss Me-Drake Featuring Lil 

Wayne 

48. Drake - Find Your 

Love   

11. DJ Khaled - All I Do Is 

Win 

30. Your Love-Nicki Minaj 49. Roscoe Dash - Show Out  

12. Young Money - Roger 

That 

31. Fancy-Drake Featuring T.I. & 

Swizz Beatz 

50. Super High-Rick Ross 

13. B.o.B. - Nothin‘ On 

You  

32. Got Your Back-T.I. Featuring 

Keri Hilson 

51. Diddy-Dirty Money - 

Angels (remix)  

14. Roscoe Dash - All The 

Way Turnt Up 

33. Teach Me How To Dougie-

Cali Swag District 

52. 50 Cent - Do You Think 

About Me  

15. Yo Gotti - Women Lie, 

Men Lie 

34. Pretty Boy Swag-Soulja Boy 

Tell'em 

53. DJ Khaled - Fed Up 

16. Gucci Mane - 

Lemonade 

35. Hello Good Morning-Diddy-

Dirty Money Featuring T.I. 

54. Plies - Medicine ft. Keri 

Hilson 

17. College Boyys - 

Footwork 

36. Sex Room-Ludacris Featuring 

Trey Songz 

55. BG - My Hood ft. Mannie 

Fresh 

18. Wale - Pretty Girls 37. Gangsta Luv-Snoop Dogg 

Featuring The-Dream 

 

19. Party Boyz - Flex 38. Spotlight-Gucci Mane 

Featuring Usher 

 

 

Using the method of simple random sampling (SRS)—where each video was 

numbered from 1 to 55, and a set of random numbers were selected; each video 

corresponding to one of the random numbers was selected—I collected a sample of 10 
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top ten rap music videos that featured Black women from the 55 rap music videos (See 

Table 4.2) (Babbie, 2010; 211).  

I decided to first randomly select 10 videos to reflect the top ten charts; for the ten 

videos selected. From the collected sample, I randomly selected ten rap music videos 

(See Table 1.2). Following this selection, I conducted another SRS on the above ten 

videos. A sample of four top ten rap music videos were randomly selected to be used in 

the Video Description Panel and the Focus Group Sessions (See Table 4.3). 

Table 4.2-Ten Top Ten Rap Music Videos 

1. Nicki Minaj - Massive Attack 

2. Bib Boi-Shutterbug ft. Cutty 

3. Money To Blow-Birdman Featuring Lil Wayne & Drake 

4. Miss Me-Drake Featuring Lil Wayne 

5. Fancy-Drake Featuring T.I. & Swizz Beatz 

6. Hello Good Morning-Diddy-Dirty Money Featuring T.I. 

7. Sex Room-Ludacris Featuring Trey Songz 

8. Sean Garrett ft. Tyga & Gucci Mane - She Geeked 

9. Gangsta Luv-Snoop Dogg Featuring The-Dream 

10. Lil' Twist Feat. Bow Wow - Lil' Secret 

 

Table 4.3-Four Top Ten Rap Music Videos 

1. Nicki Minaj - Massive Attack 

2. Money To Blow-Birdman Featuring Lil Wayne & Drake 

3. Sex Room-Ludacris Featuring Trey Songz 

4. Sean Garrett ft. Tyga & Gucci Mane - She Geeked 

 

Recruitment 

The participants were recruited through flyers that were posted on websites as 

web-based announcements, on bulletin boards, and sent to social, educational, and 

community-based institutions, organizations and programs with a request that they post 

them. 
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Participants   

Individuals were eligible to participate if they were females or males ages 18 and 

above and were willing to watch and describe the content of four top ten rap music 

videos. 

Procedure 

A group of 8 participants—Video Description Panel—were recruited to watch 

four top ten rap music videos that had been randomly selected from Billboard‘s Top 15 

Rap Songs, and BET‘s 106& Park.  

Participants first were read a prepared script that introduced the study and purpose 

of the Video Description Panel. The script also informed the potential participants of their 

right to choose to participate in the study. For those individuals who chose to participate, 

they first were asked to read and sign a statement of informed consent and then 

completed a separate demographic survey. Then they were given the following 

instructions: 

You will watch a total of four rap music videos and after each video you will 

complete a video description form that includes questions about the characters in 

the videos and the overall message of the videos. The consent form will be 

separated from the video description form. For each question you will answer by 

writing your answer in your own words. The panel will take approximately one 

hour. If at any time you feel uncomfortable answering any questions, please feel 

free to omit the item. There are no right or wrong answers. We are simply 

interested in your providing a description of four rap music videos. Once again, 

participation in this study is completely voluntary. We appreciate your time. 

 

Panel members watched each video twice—first to get a general overview and sense of 

the video and second to complete the Video Description Form (see Appendix A) on 

which they were instructed to describe the videos‘ plots, scenes, characters, and overall 
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message. Once the data was collected, I sorted and analyzed the video descriptions to 

determine the common themes, plots, and character descriptions. 

Part II: Analyzing the Effects of Viewing Rap Music Videos  

Recruitment 

Announcement flyers were used to advertise in community centers, colleges and 

high schools, hair salons, and other public venues in the cities of the south and the 

Northeast during the months of September and October 2010. 

Participants 

Individuals were eligible to participate if they were females of African descent 

between the ages of 16 and 27; report watching rap music videos at least one hour a 

week; resided in the South or the Northeast, and were willing to make weekly entries in a 

rap music video consumption journal. Participants ages 16 and 17 were able to download  

or pickup a Statement of Informed Parental Consent form to complete from an Internet 

site that I developed for the study. The site featured only the advertisement for this study 

and the Statement of Informed Parental Consent. Minors who wished to participate in the 

study were required to bring the signed and completed Statement of Informed Parental 

Consent with them to the study in order to be eligible to complete the Statement of 

Informed Youth Assent. Focus groups were arranged by age—16-19, 20-23, and 24-27 

(with some exceptions)—residing in a southern city, and a northern city, with three to 

nine participants in each focus group. Use of these groups allowed me to conduct a 

comparative analysis to examine how age group affects the respondents and how regional 

location affects the respondents. 
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Procedures 

Five focus groups sessions were held—three in a southern city and two in a 

northern city. Focus groups were separated by age groups as follows: Group A: 16-19, 

Group B: 20-23, and Group C: 24-27 (with exceptions). 

The focus groups were conducted on Thursdays, Fridays, and Sunday between the 

hours of 1:00pm-3:00pm, 5:00pm-7:00pm, and 8:00am-10:00am. Participants 16 and 

17—turned in their signed statements of informed parental consent. I introduced myself 

and the study with a prepared script. I then read the Statement of Informed Consent for 

adults—those over the age of 18—and the Statement of Informed Assent for participants 

aged 16-17. The consent forms, assent forms, and script were used to remind prospective 

participants that the study would be audiotaped and videotaped for public presentation 

and that they should agree to participate only if they were willing to appear in the video.   

Individuals who wanted to participant in the study were given the following 

information and instructions: 

Because of the importance of the information that participants in the focus groups 

may provide, the focus groups will be audio and video taped. The audio and 

videotaped focus group sessions will be edited onto DVD and shown in public. 

Therefore, you should not say or do anything that you would not want heard or 

seen in public. Once again, participation in this study is completely voluntary. We 

appreciate your time.  

 

Participants were then instructed not to provide their names or other identifying 

information at any time during the focus groups. In reporting the results of the study, I 

did not give any information that would identify the participants‘ names or geographical 

locations. Portions of the audio and videotaped focus group sessions were edited onto 
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DVD. These audio and videotapes were also transcribed.  Following the completion of 

the edited DVD and transcription, the original audio or video tapes were shredded.   

Participants who agreed to the taping conditions first completed a basic 

demographic profile (see Appendix B) consisting of questions such as age, race, level of 

education, employment status, and media consumption habits.  Participants then 

completed the following instruments:  

Instruments administered to focus group participants:  

1) General Perceptions of African American Women Scale (GPAAWS) (See 

Appendix C)  

 

2) Self Perception Scale (SPS) (See Appendix D) 

3) Perceptions of African American Women in Rap Music Videos Scale (See  

Appendix E) 

 

4) African American Women‘s Perceptions of Rap Music Videos Survey:  

This scale allows participants to evaluate the images of African American women 

in four randomly selected top ten rap music videos. After watching each video, 

the participants responded to the questions on the scale (See Appendix F). Next 

participants participated in an open discussion where they were able to express 

their views about the videos they just watched. 

 

After completing the first focus group meeting, I requested that participants keep a 7 day 

journal (See Appendix G) in which they used to keep track of their music video viewing 

habits and their thoughts as they watch videos. Participants received the following 

instructions: 

The purpose of this journal is to obtain your views on the rap music videos you 

watched. Over the next 7 days, you are to keep a daily log of the videos you 

watched. For each question, you will answer by writing your answer in your own 

words. If at any time you feel uncomfortable answering any questions, please feel 

free to omit the item.  There are no right or wrong answers. We are simply 

interested in your views of the rap music videos you watch. We appreciate your 

time.  
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The participants were asked to take four pictures that illustrate their ―ideal self‖--how 

they would like to be seen/perceived and to include with each photograph a description—

the photos were developed by the researcher and attached to the Personal Photo and 

Description Form (See Appendix H)—of what they think the photograph shows. Each 

focus group participant received one disposable camera. These cameras had 15 

exposures. Participants received the following instructions: 

Over the next 7 days you will use the camera provided to you to snap four images 

that reflect how you want to be seen. This allows you to create the image that you 

want others to see you as. You will select four photos and answer the questions 

about the photos on the Personal Photos and Description Form. For each question, 

you will answer by writing your answer in your own words. If at any time you 

feel uncomfortable answering any questions, please feel free to omit the item.  

There are no right or wrong answers. We are simply interested in your providing a 

description of the photos you have selected to represent you. We appreciate your 

time.  

 

Participants gave the researcher the undeveloped camera and the researcher developed 

the camera and uploaded the four photos that the participant chose. Some participants 

decided to provide electronic submissions of previous photos taken. The participants 

were returned all photos after uploading, and they were able to keep the remaining 

exposures for their own use—the participants who submitted electronic photos were able 

to keep the disposable cameras. Participants then were dismissed for the next 7 days to 

keep their video journals.  

After the 7 to 10 days depending on the participants‘ schedules, participants 

returned for the second focus group session. Here, they submitted their Rap Music Video 

Viewing Journal and the Personal Photos and Descriptions Form.   
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For the final session of the study, participants also completed a form—My Ideal 

Rap Music Video Survey (See Appendix I)—in which they describe their ideal rap music 

video in terms of themes, plots, and characters. Participants received the following 

instruction: 

Thank you for agreeing to provide information about your ideal rap music video. 

The purpose of this form is to gather information about what you would like to 

see in rap music videos. Therefore, we want your thoughts on your ideal rap 

music video with African American women. For each question, you will write 

your answer in your own words. If at any time you feel uncomfortable answering 

any questions, please feel free to omit the item.  There are no right or wrong 

answers. We are simply interested in your ideal rap music video. We appreciate 

your time.  

 

After a brief break for snacks, focus group participants were then divided into groups of 

two and three and asked to collectively construct one team-based ideal rap music video. 

During this session each group decided upon one title, message and theme. After 

finalizing their group ideal rap music video, each group presented their ideas to the larger 

group of researchers and participants in order to share with the focus group their ideas. 

After completion of the study, I met with the focus group participants to review 

my preliminary findings and answer any post-research questions they might have. 

Part III: An examination of public perceptions of African American women 

In part three of the study, I administered two general perceptions questionnaires.  

Questionnaire I 

Recruitment 

The participants (N=200) were recruited through flyers that were posted on 

websites as web-based announcements through two Northeastern universities and three 

Southeastern universities, on bulletin boards, and sent to social, educational, and 
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community-based institutions, organizations and programs with a request that they post 

them in both New Orleans and Philadelphia.  

Participants 

Participants were eligible to participant if they were female or male; aged 18 or 

above, and of any racial heritage in order to complete the questionnaire in person 

(N=100). A second group of participants (N=100) were invited to complete the online 

version of the survey
2
. Participants must be age 18 or above, male or female, and of any 

racial heritage to complete the online survey. 

Procedure 

The questionnaire sessions were held in September, October, and November, 

Monday through Friday between 10am and 11am, and 1pm and 2pm in Philadelphia and 

New Orleans at five different universities. In addition, sociology and psychology 

professors allowed the researcher to administer the questionnaire to students who 

volunteered in their classrooms. Participants were read a prepared script informing them 

about the study and their right to choose to participate in the study. Individuals who chose 

to participate were asked to provide a signed Statement of Informed Consent. Once they 

read and sign the consent form, they were asked to fill out a basic demographic survey 

(See Appendix B). Participants then received the following instructions: 

You will be asked to fill out General Perceptions of African American Women 

Scale.  Your consent form will be separated from your questionnaire. For some 

questions, you will select your answer from a list of answers already provided. At 

                                                 
2
 According to Wright (2005) the advantages of using online surveys ―include access to individuals in 

distant locations, the ability to reach difficult to contact participants, and the convenience of having 

automated data collection, which reduces researcher time and effort. Disadvantages of online survey 

research include uncertainty over the validity of the data and sampling issues, and concerns surrounding the 

design, implementation, and evaluation of an online survey‖ (online). 
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other times you will answer by writing your answer in your own words. If at any 

time you feel uncomfortable answering any questions, please feel free to omit the 

item, and you can stop at any time.  There are no right or wrong answers. The 

questionnaire will take approximately 30 minutes to complete. Once again, 

participation in this study is completely voluntary. We appreciate your time. 

 

Following the above instructions, participants were administered the following 

instrument: 

(A) General Perceptions of African American Women Scale (GPAAWS). 

(See appendix C) 

 

In addition, the following link was created to administer the General Perceptions of 

African American Women Scale online. 

http://www.surveymonkey.com/s/generalperceptionsofafricanamericanwomenscale 

The question—as to what extent do the images that the public has of African 

American women converge with or diverge from the images commonly projected in rap 

music videos—was accessed. 

Questionnaire II 

Recruitment 

The participants (N=200) were recruited through flyers that were posted on 

websites as web-based announcements, on bulletin boards, and sent to social, 

educational, and community-based institutions, organizations and programs with a 

request that they post them. 

Participants  

Participants must be of African descent, female, age 18 or above, and must not 

have participated in the focus groups in order to complete the questionnaire in person 

(N=100).  A second group of participants (N=100) were invited to complete the online 

http://www.surveymonkey.com/s/generalperceptionsofafricanamericanwomenscale
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version of the survey. Participants must be age 18 or above, male or female, and of any 

racial heritage to complete the online survey. 

Procedure 

The questionnaire sessions were held on Mondays, Wednesdays, and Fridays 

between 1pm and 2pm, and 3pm to 4pm. Participants were read a prepared script 

informing them about the study and their right to choose to participate in the study. 

Individuals who chose to participate were asked to provide a signed Statement of 

Informed Consent. Once they read and sign the consent form, they were asked to fill out a 

basic demographic survey (See appendix B). Participants then receive the following 

instructions: 

You will be asked to fill out Perceptions of African American Women in Rap 

Music Videos Scale.  The consent form will be separated from the questionnaire. 

For some questions, you will select your answer from a list of answers already 

provided. At other times you will answer by writing your answer in your own 

words. If at any time you feel uncomfortable answering any questions, please feel 

free to omit the item; and you can stop at any time.  There are no right or wrong 

answers. We are simply interested in your thoughts about rap music videos. The 

questionnaire will take approximately 30 minutes to complete. Once again, 

participation in this study is completely voluntary. We appreciate your time.  
 

Following the above instructions, participants were administered the following 

instrument:   

(A) Perceptions of African American Women in Rap Music Videos Scale. 

(See Appendix E) 

 

In addition, the following link was created to administer the Perceptions of African 

American Women in Rap Music Videos Scale online.  

http://www.surveymonkey.com/s/perceptionsofafricanamericanwomeninrapmusicvideoss

cale 

 

http://www.surveymonkey.com/s/perceptionsofafricanamericanwomeninrapmusicvideosscale
http://www.surveymonkey.com/s/perceptionsofafricanamericanwomeninrapmusicvideosscale
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This instrument was used to assess the role played by the following variables in 

shaping respondents‘ attitudes towards rap music videos:  (a) level of music video 

consumption in hours/weeks; (b) level of connection to rap music videos; (c) level of 

perceived sexual behaviors; (d) attitudes about Black females in rap music videos; (e) self 

perception; (f) attitudes about Black males in rap music videos. 
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CHAPTER 5 

 

CONTENT ANALYSIS OF FOUR TOP TEN RAP MUSIC VIDEOS 

 

The increasing popularity of rap music has led to its commercialization and 

comodification sold to primarily white audiences.  Critics argue that as rap music evolved 

and became more popular, African American women have increasingly become a 

negative target in the videos (Collins, 1991; hooks, 1992). Previous researchers 

concluded that rap music videos are overly dominated by materialist representations and 

misogyny. These images are coupled with distinctively negative gender portrayals and 

stereotyped representations of beauty of Black women. Such representations are not 

separate from the rise of right wing politics of Whites in America. Chris Hedges (2009) 

in Empire of Illusion discusses the current break down of America culture into a culture 

of illusions. He argues that ―America has become a façade‖ and thus, a fantasy of 

something it is not (143). With this culture of illusion:  

Human beings become a commodity in a celebrity culture. They are objects, like 

consumer products. They have no intrinsic value (Hedges, 2009; 29). 

 

Therefore, the impact of spectacle culture on Black women‘s imagery may be a reflection 

of current popular anti-Black racist ideologies.   

This rise of materialism as a nuance of culture, as Hedges argues, started with the 

shift to an ―empire of consumption‖ (150). The decline of the American empire
3
 and the 

rise of a culture of spectacle are directly related to anti-Black promotions in the media.  

In Race and the Racialized State, Anthony Monteiro (2004) explores the role of race and 

white supremacy in the decline of the American empire. Monteiro argues that 

                                                 
3
 Chalmers Johnson (2010) in Dismantling the Empire describes this shift as the decline of American 

economy and power.  
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contemporary phenomena are linked to a racialized state. He states that ―the racialized 

state is multivariant and contingent upon the evolving dynamic of racial formations and 

transformations, racial identity, and demographic changes‖ (2004, online).  Thus the rise 

of rap music videos as spectacle which presents the Black woman as an object—the same 

way that Sarah Bartman
4
 was presented—and is a by-product of anti-Black racist 

formations.   

This study entails a descriptive analysis of a group of top ten rap music videos of 

both male and female rap music artists in order to more fully understand the content of 

and messages embedded in rap music videos. Ultimately, this section of the study 

examines unprompted percedptions of Black women‘s representations in rap music 

videos. 

A random sample of four top ten rap music videos—which were drawn from the 

top ten music video countdowns BET‘s 106 & Park and Billboard‘s Top 15 Rap Songs—

were selected for inclusion in the study. These videos were chosen because they featured 

Black women as artists, dancers, and general performers from the daily top ten broadcasts 

collected from January 2010 to September 2010 and they reflected requests made by 

viewers. A total of 65 rap music videos appeared on the top ten countdowns. After 

reviewing all 65 rap music videos I narrowed the collection to 55 rap music videos based 

on the appearance of Black women being featured in the video, and four videos were 

selected. The four videos were played twice each once with sound and once without 

sound, during the Video Description Panel session. The video was played a second time 

                                                 
4
 Sarah Bartman a woman from the Khoi Khoi in South Africa who was placed on display in London in 

1810 as a commodified sexual object. 
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without sound because the focus of this study was the visual content of rap music videos 

and not the lyrical component of rap music. 

Participants 

A total of eight college students (3 men and 5 women) at a college in the 

northeastern United States participated in the study‘s Video Description Panel session. 

Participants‘ ages range from 18 to 38 and their mean age was 24.38 years. They were 

Caucasian (n=3) and African American (n=5) students, who reported watching zero hours 

of rap music videos (n=4), 30 minutes to 1 hour of rap music videos (n=2), 1 to 2 hours 

of rap music videos (n=1), and 3 to 4 hours of rap music videos (n=1). Participants 

received extra course credit for their participation in the research.  

Procedures 

Four rap music videos were randomly selected and played during the Video 

Description Panel session. The videos are listed in the order in which they were viewed 

during the session: 

1. Song: Money To Blow 

Artist: Birdman Featuring Lil Wayne & Drake 

Album: Priceless 

 

2. Song: Sex Room 

Artist: Ludacris Featuring Trey Songz  

Album: Battle of the Sexes 

 

3. Song: Massive Attack 

Artist: Nicki Minaj  

Album: Pink Friday 

 

4. Song: She Geeked 

Artist: Sean Garrett Featuring Tyga and Gucci Mane  

Album:  Courtesy Of 
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Participants were invited to watch four randomly selected rap music videos and 

describe what they saw. They were uninformed about the nature and purpose of the 

research and were not asked any questions about race or gender. Participants (N=8) 

watched each video twice—first to get a general overview and sense of the video and 

second to complete the Video Description Form (See Appendix A). They were instructed 

to describe the videos‘ plots, scenes, characters and overall message. Once the data was 

collected, I sorted and analyzed the video descriptions to determine the common themes 

presented in Top Ten rap music videos that appeared to have Black women. 

Data Analysis 

A total of four videos were analyzed for occurrences in major themes based on the 

content described by participants. I conducted a descriptive content analysis of 

participants‘ responses to the Video Description Panel Form. All four items on the form 

were analyzed. Results of the analysis addressed the following research questions: 

1. What are the major themes found in four randomly selected top ten rap music 

videos? 

 

2. What messages are evidenced in the videos from a group of randomly selected top 

ten rap music videos? 

 

3. What, if any, are the major characterizations of Black women found in a group of 

randomly selected top ten rap music videos? 

 

Research Question 1: What are the major themes found in four randomly selected 

top ten rap music videos? 

 

Key Themes  

 Six key themes emerged through constant comparison and review of the data—

gathered from the questions: What is the plot of the video?; and Describe what is taking 
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place in the video. The key themes are Money and Materialism, Women as Gold-Diggers, 

Sex and Hyper-sexuality, Sex and Money, Subservient Gender Roles. For one video 

participants reported a theme of War/Battle. The definitions and dimensions of each 

theme are as follows: 

Money and Materialism 

All of the respondents (N=8) described a prominent occurrence of Money and 

Materialism in 2 out of 4 of the rap music videos they watched (―She Geeked‖ and 

―Money to Blow‖). Money and Materialism were reported in three forms—stating that 

money can be spent on anything including women; stating that men who spend lots of 

money attract women; and stating that money is to be spent on material goods.  

The video ―Money to Blow‖ generated the most awareness from respondents in 

terms of the plot and scene descriptions, regarding how money can be spent on anything 

including women. A 19-year old African American female states ―the plot is Drake is 

rich, and has money to blow on women, cars, and drinks.‖ At the same time, a 27-year 

old African American female reported that ―Black men and men in general spend money 

on material things such as cars, clothes, jewelry, and Black women.‖  Respondent #6, a 

21-year old African American male described the scenes of the videos as: 

Black male rappers are shown as rich and in control as they rap about the amount 

of money they have to spend on material things including women. Throughout the 

video the rappers throw money in the air and parade around their material goods 

and rap about the women who are Black they conquer with their money.   

    

Another respondent, a 27 year old African American males noted that not only are 

the women material goods, but are in fact inexpensive material goods where: 
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The lead rapper opens with lyrics about his power to buy alcohol, cars, and 

women. The other rappers rap in different scenes about the same thing. For the 

bulk of the video the rappers are in the front of the camera and the supporting 

characters (the women) are in the background dancing next to cars. The rappers 

throw money stating they can afford to spend an endless amount of money on 

material goods. Ironically when the money pass by them no money or very little 

money is blown indicating that the women are cheap material goods that is why 

there are so many women in the video and only a few cars.   

 

Respondents #1 and #8 both provide examples of Money and Materialism by 

describing the plot of the video ―She Geeked‖ as an example of how men with money 

also have women. Respondent #1, a 19-year old African American female states that: 

―The plot is to women go crazy over things such as money and cars. The rapper is shown 

as wealth and he can get anything.‖ Respondent # 8, a 26-year old Caucasian female also 

states that the plot is ―women are wowed by men with money, cars and jewelry.‖                                                                                                                                                                                                                                           

Another instance of Money and Materialism found in the video ―Money to Blow‖ 

was that money can be spent on luxury items. Comments ranged from ―the top rappers 

make so much money that they can afford to spend it on luxury items like cars and 

diamonds. They buy anything they want and the women back them up.‖ To the comments 

from a 21-year old Caucasian female stating that the plot is ―to say how money is not an 

issue for rappers who are semi-prominent in rap i.e. money throwing, diamond, expensive 

cars, alcohol.‖  In addition, participants described the scenes of the video as reflecting an 

emphasis on Money and Materialism.  Responded #7, a 25-year old African American 

male noted that:                                                                                                                                                                                                                                                                  

The rappers rap about the money they have to spend and blow on whatever they 

want. The background colors change but the women remain the same and the cars 

and jewelry are on display along with the women.       
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Black Women as Gold-Diggers 

 Eight of the respondents described Black women as gold-diggers in the rap music 

videos and in particular stated that women only focused on a man‘s material possessions. 

The video ―She Geeked‖ produced the most responses regarding women as gold-diggers. 

One respondent, a 27 year old African American male stated:  

When men have money, cars, and jewelry and they appear to be able to share that 

with a woman, then women will gravitate to them to obtain a share of the man's 

material goods. Thus the women are money hungry looking for a man to provide 

for them, especially when that man has a nice car. 

 

A 19 year old African American female referred to the women in the video as gold-

diggers: 

In the video the rappers are 'show-boating' in what they claim to have. Also the 

women are being seen as gold diggers because they go crazy over the cars the 

rappers own. Also the women are dancing and catching cash the rappers are 

throwing up.   

 

Three respondents provide examples of women attempting to gain access to men and 

their money; thus the women were willing to subordinate themselves for men and 

prepared to make themselves spectacles. 

Respondent #6 (African American male): The rappers are showing off their 

expensive stuff and rapping about how that stuff attracts women, especially when 

the women don‘t have money. Also the women are excited and amazed by the 

men and their money so they chase the men and dance for them.                                                                                                               

                                                                                                               

Respondent #7 (African American male): The rappers just stand around or ride 

around rapping about their money while the women run to them all happy about 

the men's money and cars.                                                                                                                                                                                                                           

 

Respondent #8 (Caucasian female): The rappers sing about the money and cars 

they have and the women are impressed by them so they smile and dance for 

them.  
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Sex and Black Female Hyper-sexuality 

 All eight of the respondents reported sexual imagery and Black female hyper-

sexuality
5
 as the theme (via plots and scene descriptions) in two of the videos—―Massive 

Attack‖ and ―Sex Room‖. Sex and hyper-sexuality appeared in three dominant forms: 1) 

respondents stating that sex is what sells in the music industry; 2) respondents reporting 

an acceptance of sexual acts being performed with multiple people; and 3)  respondents 

reporting women as being used as sex objects. 

 Respondent # 4, a 21-year old Caucasian female provides an example of sex being 

link to the music industry by stating that for the ―Massive Attack‖ video ―Nicki is 

basically crawling around the jungle and dancing in the desert. The video is almost the 

epitome of "sex sells" in the rap industry along with fast cars.‖ Respondents also reported 

sex being linked to the music industry in the video ―Sex Room‖: 

Respondent # 4 (21-year old Caucasian female): Women are drinking, the men 

are gambling. When the women are alone with either trey Songz or Ludacris, they 

show off their "naughty" or "sexy" side by kissing or rubbing on them. In some 

parts of the video, it could look like there are some sexual acts taking place out of 

the screen, which goes on in the music industry. The men seemed to be very 

pleased in the company of these women.    

                                                                                                                                                                                                                                           

 Participants showed a relative strong awareness of sex and hyper-sexuality in the 

video ―Sex Room‖. Eight out of 8 participants described scenes in the video that 

portrayed an acceptance of sex with multiple sex partners. For instance, Respondents # 2, 

# 3, and #5 note that not only does the video show an acceptance of sex with multiple 

partners but also illustrates a level of irresponsibility and ignorance on the part of the 

females since they were unable to recall their actions from the night before: 

                                                 
5
 This theme supports Collins, Hooks, Carby, and other Black feminist scholars claims that rap music 

videos are heavily saturated with hypersexual representations of Black womanhood. 
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Respondent # 2 (18-year old African American female): The video takes place in 

the "city of sin", Las Vegas. There is gambling, drinking, and lots of sexual 

innuendo as those women are immersed in and in turn lose themselves in this 

underworld of sex. Even going as far as bisexuality. As a conclusion of the video, 

the women are made to look like fools because they wake up hungover, with no 

recollection as to what they subjected themselves to the night before. As an even 

bigger slap in the face, Ludacris then makes a statement referring back to what 

went on in the "Sex Room" seeming to grant them a pat on the back for a job well 

done. 

 

Respondent #3 (38-year old Caucasian male): The video begins and ends with 

four women questioning what happened the night before. In the end section 

Ludacris speaks to them, The majority of the video involves Ludacris and another 

man singing about having sex with women. The imagery and lyrics focus on a 

variety of romantic situations.       

 

Respondent #5 (27-year old African American female): Four seemingly Black 

women gather at a bar and are seduced by two wealthy men who take them away 

to a sex party. The women are intoxicated and cannot remember what happened 

the night they met the men. The video rewinds the scenes to reveal multiple 

sexual encounters with the men and the women all at the same time. The video 

displays the women as easy and the men as not obligated to the women the next 

day. As they part their ways the rapper thanks them for a sexual job well done. 

                                                                                                                                                                                                                                                                                                 

Respondents showed a critical review of the ―Sex Room‖ video by describing the 

women in the videos as sex objects. For example, respondent #5, a 27-year old African 

American female states, ―this video captures two men having women cater to their every 

need. From dressing the men to sexually pleasing the men the women are welcomed into 

a world where they are sex objects for the man's fantasy.‖
6
 A 19-year old African 

American female also noted the lead artist interactions with the female characters as 

objectifying:  

In the video Ludacris (sp) is having different interactions with women describing 

what he would do to them sexually. Also the women are being objectified as 

sexual objects. Towards the end of the video is where the women are being 

                                                 
6
 This observation further substantiates bell hooks (1992) assertion that the Black female body has become 

synonymous with availability and serves as objects of males‘ pleasure.  
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exploited the most because he basically leaves them there to talk about how great 

the sex was to each other.    

 

In the video, flaunting what Drake has is taking place. He is showboating what he 

has by throwing money around. Also women are being exploited because they are 

just dancing around the cars as objects or property.                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                

                                                                                                                                                                                                                                                         

Respondent #7, a 25-year old African American male provides another example of 

women being objectified and also describes the Black males as hypersexual: 

The rapper and his singer talk about what goes on in the sex room. They are 

hypersexual black men and can give good sex to multiple women in one night. 

The women are just used to have sex with both men and they can‘t even 

remember it.                                                                                                                                                                                                                                                                                                                                                                      

 

Sex and Money and Hyper Materialism 

 

Almost all of the respondents (N=7) describe a link between Sex and Money in 3 

out of 4 of the rap music videos they watched. Links between Sex and Money was noted 

in three forms—stating that when men have money they can buy women; stating that 

when men have money women will pursue them; and stating that money and sex are 

inseparable. Black women themselves were a commodity.  

Respondents # 2 and # 7 provide examples of sex and money by describing the 

relationship between the rappers, their material goods and the women in the video. 

Respondent #2 also relays a symbolic message of women being purchased, while 

Respondent #7 describes this relationship as non-mutually beneficial.  

Video 1: Money to Blow 

Respondent #2 (African American female): Drake epitomizes the "playboy". He is 

surrounded by women and signs on the hook about "letting the money touch your 

skin", in other words, he is referring to a stripper. Birdman is surrounded by cars 

symbolizing he's more of a "flashy" spender and Lil Wayne is in a room full of 

bills, conveying the message that he simply wants to boast that he warrants the 

"power of the dollar" wholly. 
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Video 2: Sex Room 

Respondent # 7 (African American male): Everything is possible when a man has 

money. He can get four female friends to be his sex toys all night long and not 

pay them or owe them anything but a thanks afterwards.                                 

 

Respondent #6 also describes a link between Sex and Money in the videos by stating that 

women pursue men with money and are willing to have sex with a man for his money. 

For the video ―She Geeked‖ the respondent, an African American male states: 

Men with money attract women without money. And the women get excited 

about the things men have because they want it and will do anything, including 

having sex with the man to get it.      

 

War/ Battle 

 

For one video, ―Massive Attack‖, six participants described the presence of 

War/Battle. War/Battle appears in two dimensions—statements that the artist is at war in 

the industry, and stating that the artist is in battle and using her body to beat her 

competition. For example, Respondents # 1 and #2 illustrate an example of War/Battle by 

describing the artist competition in the music industry.  

Respondent #1 (African American female): The plot of the video is to symbolize 

her presence in the music industry. The attack is her destroying all the 

competition. 

 

Respondent #1 also states: 

 

In the video Nikki Minja (sp) is rapping about how she will be the best female 

rapper to symbolize this the scenes are in a jungle which connects back to wars.                                                                                                                                                                                  

 

Respondent #2 (African American female): The video is a symbolism of what 

Nicki and her camp's opinion is her detonation of the music industry. She feels 

that she has the capabilities to destroy every other female rapper and this is 

refuted in the warfare theme of the video. 

 

Respondent #2 also mentions that the artist attire supports the war/battle theme: 
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In the video Nicki looks are interchangeable as she wears various wigs, costumes, 

and changes location though all in the warfare theme. She is seen commanding a 

troop of "Barbies", she travels through the depths of the jungle as a sexual 

prowess clad in "armor" and she is portrayed a in other scenes as simply "vivid 

and fleshly."  

 

An instance when a respondent cited War/Battle but was not clear on the larger mission 

can be taken from respondent # 7, a 25 year old male. He stated for the plot that ―Nicki 

Minja is going to war but I don‘t understand for what and with who.‖        

 Another element described by respondents in relation to War/Battle is that the 

artist uses her body to portray her strength and ability to destroy her enemy/competition: 

For instance, an African American female respondent compares the artist‘s body 

movements to a snake: 

In the desert and jungle Nicki Minaj raps about her plot to attack as she rolls and 

shakes her body in front of the camera. It almost appears as if she is moving like a 

snake in an attempt to lure her prey in and destroy them.    

   

Respondents #6 and #7, African American males, note that the artist is dancing 

suggestively in front of the camera to convey the message that she is prepared for the 

battle:                                                                                                      

Respondent #6: In the war fields Nicki Minja raps about her ability to destroy and 

she dances in front the camera and makes faces to show that she is in charge and 

ready for war. The video goes on to a jungle scene where the characters take on a 

animal vibe and are in the grass and mud taking about destroying their enemy.                        

 

Respondent # 7: The scene is in the dessert and in the jungle and Nicki is just 

dancing and moving her body toward the camera as she raps about destroying her 

competition. The other women are just her backup and the men rap and dance like 

robots for her.    
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Other ways that participants (n=4) responded to the ―Massive Attack‖ video was 

to state that they were unclear about the plot of the video. Respondent # 4 states ―I really 

don't see a specific plot of the video.‖      

 In two of the four videos participants described the videos as entailing subservient 

gender relations between the lead artists and the women in the video.  The women are 

described as back-up or background. Respondent # 4, a 21-year old Caucasian female 

describes the scenes in ―Money to Blow‖ as:  

The rappers saying their verse while the women are dancing around them half 

naked while they (the rappers) throw money around. Where Drake is sitting down, 

the floor looks like the milk symbolizing money which to them is just like milk, it 

flows when its poured and its almost a part of daily life to them to spend money. 

The women are almost like props like the cars and jewelry.         

 

Research Question 2: What messages are evidenced in the videos from a group of 

randomly selected top ten rap music videos? 

 

In answering this research question, each music video was addressed separately 

because of the specific responses from the participants gathered from the question: What 

is the message of the video? Key themes that emerged through a detailed content analysis 

of the data—are Money and Materialism, Women as Gold-Diggers, Sex and Hyper-

sexuality, Sex and Money, and War/Battle. The definitions and dimensions of each theme 

are as follows: 

―Money to Blow‖—Money and Materialism 

In the rap music video ―Money to Blow‖ all of the participants observed that the  

dominate message  was Money and Materialism were described in three forms—stating 
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that money can be spent on anything including women; stating that men who spend lots 

of money attract women; and stating that money is to be spent on material goods.
7
  

Respondent #1 provides an example of Money and Materialism by stating ―that 

money is easy to blow, and it can bring women and cars.‖ This response exemplifies the 

element of Money and Materialism that men who spend lots of money attract women.   

Respondent #2 also offer an example of Money and Materialism as the major message of 

the video, stating that ―if you have it, flaunt it; and if you have it, women will come 

flocking because money is above all.‖  

In addition to the message that money attracts women, 4 out of 8 participants 

stated that the message of the ―Money to Blow‖ video was that money can be spent on 

anything including women.  Respondent # 4 claims that ―the message is to me is basically 

if you have large amounts of money coming in, spend it on jewelry, cars, alcohol, and 

women.‖ Here women are seen as a basic commodity and are compared to cars, alcohol 

and jewelry. Respondent #6 also states that ―the message is that when you have money 

you can buy anything even women.‖ 

Additionally, respondents‘ #5 and #7 provide instances of the uses of money to 

procure anything including women. The respondents also relay how Black women are 

purchasable and therefore can be used and sold.      

Respondent #5: The message is that with money a man can purchase any goods 

that he desires including Black women.     

 

Respondent #7: Material objects can be brought with money and the rappers have 

lots of money to spend on material stuff like the black women in the video and the 

luxury cars. 

 

                                                 
7
 Dyson (2007) links these types of representations to the popularization of devalued Black womanhood. 
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 The final illustrations of Money and Materialism are described as signs of wealth 

such that spending money is necessary to reflect one‘s status. For instance, respondent #3 

states that ―the message is that the singers have a lot of money and that makes their lives 

better.‖ Respondent #8 also provides an example of how money and material goods are 

reflections of status: ―The message is that lots on money means lots of material stuff to 

buy that reflects your wealth.‖                                                               

 ―Sex Room‖—Sex and Hyper-Sexuality, and Sex and Money 

 For the videos ―Sex Room‖ most of the respondents reported the message of the 

video being Sex and Hyper-Sexuality. Sex and Hyper-Sexuality are defined by one 

dimension—having sex with multiple sex partners is acceptable. Respondents report that 

men can persuade a woman to engage in sexual encounters if he appears to be powerful. 

Respondent #2: The video stamps a seal of approval on the twisted notion that it 

is ok to give your body, cast out your inhibitions and throw yourself at the feet of 

a man who seems to have it all because you only live once. Hence, again the 

location of the set, Las Vegas. 

 

Respondent #2: The message is men encouraged women to go to a secret place 

where nobody knows is at to have sex with them or multiple people.                                                                                                                                     

 

Respondent #6: Having sex with multiple women can be great. If the man is seen 

as powerful he can attract any women and the women will have sex with him.                                                                                                                         

 

Other ways that participants (n=3) responded to the ―Sex Room‖ video was to 

state that the message was linked to Sex and Money.  Sex and Money was defined by one 

major element—respondents stating that men with money get women to have sex with 

them. Respondents #7 and #8 provide examples of Sex and Money by claiming that the 

women like having sex if the man has money.                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                    
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Respondent #7: Money and alcohol can get women to loosen up and do anything 

for men who appear to have it all and can give them good sex.                                                                                                                                         

 

Respondent #8: The message is that women can be seduced by men with money 

because they like to have sex.   

                                                                                                                                                                                                                                                                                                       

Another instance of Sex and Money is linked to Black women‘s sexuality. Respondent #5 

describes the message of the video as promoting unsafe sexual practices on the part of 

Black women and men. 

The message is that men with money and seemingly power can buy not just one, 

but multiple Black women as sex partners in one night. The video promotes risky 

sexual behavior and presents Black women as sexually open and Black men as 

sex hungry.                   

 

―Massive Attack‖—War/Battle   

 The video ―Massive Attack‖ produced the message of War/Battle. For 

respondents, War/Battle was defined by one dimension—stating that in the music 

industry or any other battle a women‘s body is her best, if not only, weapon. 

Respondent #1: The message is Nicki Minja is the best female rapper in the 

industry, but also think its sending a message to females that you have to have 

straight long hair and reveal your body to be successful.                                 

 

Respondent #2: Nicki is on a mission to embark on an attack on the music 

industry by utilizing her sexual charm and appeal. Hence the old saying "use what 

you got to get what you want."                                                            

 

Respondent #5: The message is when in a battle get ready for war with all your 

weapons; for Nicki Minja her weapons where her lyrics, her body, her men, and 

her women.                                                                              

 

Respondent #6: The message is that a woman who is sexually alluring and 

enticing can capture the attention of anyone including those she seek to destroy. 

Therefore the message is that women's power is their bodies and their sexual 

abilities.        
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Other ways that participants (n=4) responded to the ―Massive Attack‖ video was 

to state that they were unclear about the messages of the video. Respondent #4 claims 

that ―I don't believe there is a message of the video; I believe its just basically a 

club/party video.‖       

 ―She Geeked‖—Women as Gold-Diggers 

The video ―She Geeked‖ generated the most reaction from respondents (n=7), in 

terms of them observing women as gold-diggers. The dimensions of Women as Gold-

Diggers can be defined as—stating that the message is Black women are obsessed with 

material objects. The message is men acquire women with their material possessions. 

Thus the single most important value to women is money.  

Participants expressed that the content of the video produced the message that 

women are money hungry, thus gold-diggers. Respondent #8 claims that the message 

portrayed is that ―Women are impressed by material goods and money and they want a 

man with money.‖  At the same time, respondent #3 also states that women are awed by 

men with money by claiming that ―the message seems to be that women like men with 

money, expensive cars, etc.‖ For respondent #1, the message conveyed so that women are 

gold-diggers and therefore are objects. The respondent claims that ―the message is 

women are objects, and they only care about the money and cars men have.‖ In addition, 

respondent #7 states that women are not only money hungry gold-diggers but that this is 

how men attract them:    

Women are materialistic and money hungry gold diggers. And men can get them 

with their money.                                                                                                                                                                                                                                                                                                                                             
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 Another dimension of Women as Gold-Diggers is illustrated in respondents‘ 

claims that women are materialistic and can be controlled by a man with material goods. 

Respondent # 5 provides an example of Women as Gold-Diggers who can be controlled 

by stating ―the message is that money brings women. Thus women are gold-diggers and 

can be captured and controlled with material objects.‖   For respondent #6, the video 

sends the message that Black women are materialistic. The respondent states ―Black 

women are materialistic and men with money can get them to do whatever.‖ Another 

instance of Women as Gold-Diggers is provided by respondent #2 who claims that 

women‘s standard of men is tied to the man‘s material possessions. She also links the 

message of the video ―She Geeked‖ to the video ―Sex Room.‖   

The video conveys the message that if a woman sees an eye-catching commodity, 

whether it be the man himself or, what he has, she is guaranteed to, as Sean Garret 

says "Geek", or in other words "go crazy or lose control". Similar to the "Sex 

Room" video, it leads one to believe that womens standards of men lie in the 

frivolous things and will push them to become lustful, money-hungry beings like 

the men they praise and chase. 

                                                                                                                                                                                                                                                                                                                           

Research Question 3: What, if any, are the major characterizations of Black  

women found in a group of randomly selected top ten rap music videos? 

 

Key Themes 

In addressing this research question, participants‘ responses from survey item 

#3—Describe the characters in the video.—was analyzed. Key themes that surfaced 

through data analysis are women as hypersexual, women dressed in a sexually revealing 

way, women with subservient gender roles, and for one video participants‘ described the 

females as gold-diggers. The definitions and dimensions of each theme are as follows:                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                              
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Sexually Revealing Costumes 

 For all four of the rap music videos participants (N=8) described the Black female 

characters as dressed sexually revealing. Sexually Revealing Costumes was illustrated in 

three forms—respondents describing the women as dressed in short and tight clothing; 

respondents describing the women as dressed overly sexual, and respondents describing 

the women clothing as emphasizing their body. This costuming of Black females as 

sexually revealing, explicit and provocative is thus the demeaning and devaluing 

costuming of women.   

 In two out of four of the videos respondents describe the female characters as 

dressed in short and tight fitting clothing. Respondent #4 describes the characters in the 

―Sex Room‖ as: ―the characters in the video are females at the bar drinking with guys in 

the shower with them, many of them with short dresses and heels as well as bathing suits, 

all pretty girls. The men are just playing poker and enjoying the women.‖ Respondent #7 

also described the females‘ clothing as short, and also notes that the male characters are 

fully dressed. ―The lead characters are dressed in fine suits and jewelry while the women 

are dressed in little short dresses they are all Black.‖ For the video ―She Geeked‖ similar 

descriptions of the women are provided; however the men are described as bare-chested.                                                                                                                                                                                            

Respondent #4: The women are dressed in skin-tight outfits, short dresses and 

heels. The main rapper is bare-chested.                                                                                                                                                                                                                                  

 

Respondent #8: The men are African American and women are African 

American. They are dressed revealing and the men just stand around one with no 

shirt on.                                                                                                                                                                                              

 

 Respondents provided several examples of Black women in the videos dressed 

overly sexual by describing them as provocative or scantily clad.  For the video ―Money 
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to Blow‖, respondent #4 describes the women as ―Scantily clad dancers with a minimum 

of stilettos, bikini bottoms, bathing suits, and shirts without bottoms. The rappers 

enjoying the money, cars, and women next behind them.‖  Respondents #3 and #4 also 

describe the males as the lead characters that are well dressed, while the women are 

dressed revealing and are supporting characters. 

Respondent #3: The main characters are three young black men. They are well 

dressed and wear big jewelry. The supporting characters are young, black women. 

They are attractive and provocatively dressed.     

                                                                                                                                                                                                                                                                                                       

 Participants also described the female characters as overly sexual in the video 

―Massive Attack.‖  Coincidently, they also compared the female characters to Barbie and 

describe the men‘s attire as bare-chest. 

Respondent #1: Nicki Minja is dressed up like a white barbie. With straight long 

hair. Also has on very revealing clothes.         

 

Respondent #6: Niciki Minja is dressed in pink resembling an over sexed barbie 

the swimsuit edition and the black males are dressed with no shirt and are acting 

like the war weapons. Also the other women are dressed like Nicki and they 

march to her beat.     

                                                                                                                                           

Respondent #7: The women are dressed like a cheap sexy barbie and the men are 

painted with no shirts. The men are Black and the women are Black and Asian.                                                                                                                                                                                                                                     

 

Another instance of Sexually Revealing Costumes is provided by respondent #4. 

She states that the attire the female is wearing emphasizes her body. 

The main character is Nicki Minaj. She wears outfits that basically show off her 

body which she is also famous for. Her "soldiers" are copying her outfits and the 

men are bare-chested being they are supposedly in the desert.     

                                                                                                                                          

Women as Hypersexual 

 In two out of four of the videos—―Sex Room‖ and ―Massive Attack‖—the 

participants described the women in the videos as hypersexual. Women as hypersexual 
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appeared in two major forms—women are sex objects to men, and women have an 

aggressive desire for sex. 

 Respondent # 1 provides an example of Women as Hypersexual by describing the 

women as sex objects. In addition, the respondent also compares the male artist to Hugh 

Hefner. ―The rapper Ludacris was described as a black Hugh Hefner. While the women 

were disposable objects; in fact sex objects.‖ Respondent #5 notes that the women 

catered to the men sexually and also comments that the men are fully dressed while the 

women are overly exposed.                                                                                                                                                                                                      

Two Black males dominate the video by winning in gambling and rounding up 

multiple sex partners in one night. The women are subject to the men's desires and 

are paired with the men to serve their sexual needs. The men are fully dressed in 

suits while the women are in short dresses with their breasts heavily exposed. 

 

Another instance of Women as Hypersexual is seen in the respondents‘ 

descriptions of the women‘s desire to have sex with wealthy men. Respondent #2 states 

that ―two wealthy, well-know, attractive men portrayed as the center of sexual attention 

and aggression from a plethora of lust-stricken women.‖ Also, respondent #8 states: ―the 

characters seem to be African American and Hispanic and they like having sex with each 

other. The men are rich and the women like what they see so they have sex with them.‖       

When the main artist was a female participants noted that she too produced a 

hypersexual character. Respondent #2 states that ―Nicki takes on the role of a 

commander, a jungle explorer and an all out sexual. All of her costumes, suggestive 

movements, and sexual references are made to almost cast out any other element because 

she is being presented this way to entice and grasp attention.‖  
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Coupled with a hypersexual appearance, in the video ―Massive Attack‖, the lead 

female character is also described as a pimp for the women in the video.                                                                                                   

Respondent #6: Nicki Minja is dressed up as an overly sexualized barbie. She is 

dressed in swimming attire and dancing sexually at the camera. The men in the 

video do not have on shirts and they are graphic in their appearance and body 

movements to the point where they almost appear to be machinery. The other 

women in the video are subjects to Nicki Minaj as if she is their pimp.  

                                                                                                                                                                                                                                   

The Sexual Subordination of Women  

 Participants provided evidence of The Sexual Subordination of Women in two out 

of four of the rap music videos they watched—―Money to Blow‖ and  ―She Geeked‖. The 

reduction of women to subordinate sexual roles was reported in two forms—women are 

compared to material objects that can be purchased, and women as background dancers in 

revealing clothing.  

 Respondents noted a distinctive difference in the roles of the male and female 

characters in three ways—clothing, roles played, and status. The female characters were 

described as wearing inexpensive sexually enticing attire, as background performers, and 

were highly objectified; while the men were seen as fully dressed in expensive attire, 

popular rappers, and powerful. Respondent #7 provides an example: 

Popular Black male rappers doing what they do. The are dressed to kill and iced 

out. The cheap looking women in the background are the hoes they blow their 

money on. The women are Black and dressed in tight short dresses. All they do is 

stand next to the cars and dance.    

     

Respondent #5 also provides a detailed instance of the sexual subordination of women: 

                                                                                                                                          

Black male rappers are fully clothed throwing money at the objects they can 

easily buy including the barely dressed Black women shown stand next to the cars 

dancing as the men showcase themselves as powerful money holders who can buy 

anything and everything they want. The women in the video are simply objects to 
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be bought and displayed; hence the women are in the background next to the cars 

that are on display.
8
 

                                                                                                                                                    

A further example of the sexual subordination of women is illustrated in 

respondents‘ descriptions of women in revealing clothing performing as background 

dancers. Respondent #6 notes gender differences for the video ―Money to Blow‖ by 

stating ―male rappers dressed to impress with lots of jewelry and Black women dancing 

in the background with cheap looking veiling clothing.‖  For the video ―She Geeked‖ 

Respondent #3 states that ―the main characters are young, black men. The supporting 

characters are scantily dressed women who appear to be back up dancers.‖   

Other ways that participants (n=4) described the female characters in the ―She 

Geeked‖ video was to state that the women were portrayed as gold-diggers. Respondent 

#7 states that ―several Black male rappers showoff their wealth while the women jump 

for joy over what the men have.‖ Respondents #5 and #6 also provide examples of both 

the sexual subordination of women as well as women as gold-diggers.                                                                                                                                                                                                                                     

Respondent #5: The main character has no shirt on and moves his body 

aggressively toward the camera has he flaunts money and material objects. The 

women are all dressed in tight short dresses, skirts, or shorts. They are in heels 

and smiling excitedly at the men with money. They bounce up and down with 

glee as the men show off their goods.  

 

Respondent #6: The male rappers are draped in diamonds and ride in nice cars 

and on fast motorcycles as they rap about their money and things while the 

women get excited about what the men have and the women chase the men for 

their money.    

       

 

 

                                                 
8
 According to Dr. Williams-Witherspoon (2006) ―in these male-spaces, the discourse and verbal genres 

that highlight male-centered activity and male sexual exploits valorize Black men who approach Black 

women  in a manner that openly expresses sexuality‖ (240). 
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Results 

 A total of four videos were watch and described by an eight-member Video 

Description Panel, which resulted in the emergence of 7 content categories—in terms of 

themes, messages and characterizations of Black women—from participants‘ responses 

on the Video Description Panel Form. The content categories that emerged were—Money 

and Materialism, and Hyper Materialism, Women as Gold-Diggers, Sex and Money, Sex 

and Hypersexuality or Women as Hypersexual, War/Battle, The Sexual Subordination of 

Women, and Sexually Revealing Costumes. The four rap music videos were analyzed for 

occurrences in the above mentioned seven content categories. Overall percentage 

frequencies are found in Table 5.1.  

As shown in Table 5.1, across all four rap music videos, emphasis on sexually 

revealing costumes(100 %) and links between sex and money (75.0) occurred most 

frequently. Three content categories appeared in 50% of the rap music videos—money 

and materialism, and hyper materialism, sex and hypersexuality or women as 

hypersexual, and the sexual subordination of women. In addition, two content categories 

women as gold-diggers (25%) and war/battle (25%) appeared in only one video each. 

Table 5.1 

Frequency of Occurrence in 7 Content Categories in Top Ten Rap Music Videos 

Content Category Percentages 

Money and Materialism, and Hyper Materialism  

Women as Gold-Diggers  

Sex and Money  

Sex and Hypersexuality or Women as Hypersexual 

War/Battle,  

The Sexual Subordination of Women 

Sexually Revealing Costumes 

50.0 

25.0 

75.0 

50.0 

25.0 

50.0 

100.0 
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Discussion    

 This content analysis of four Top Ten rap music videos revealed three main 

findings. First, sexually dressed female characters in the videos were prevalent and were 

represented in all four videos. Moreover, Black female characters were overly 

represented as dressing revealing. Second, in most of the rap music videos links between 

sex and money were noted such that the message—Black women could be bought—

appeared in almost all of the videos. Third, hypersexuality, materialism, and gender role 

differences were all noted as characterizations of Black women in more than half of the 

videos. This examination yielded a pervasive representation of hyper materialism and 

misogyny in rap music videos along with sexual subordination of women and 

hypersexualized representations of Black women.  These representations fuel a product 

driven approaches to Black womanhood. ―They have intrinsic worth beyond being 

objects of sexual desire,‖ as Hedges (2009) articulates.  

 My findings support and enhance the current literature on Black women‘s 

unidimensional representation in rap music videos. Whereas bell hooks (1992) and 

Patricia Hill Collins (1991) suggest that the content of rap music videos both reflect and 

magnify the devaluation of Black women, my research extends their arguments by 

providing empirical data that illustrates a dominant representation of racist and sexist 

imagery of Black womanhood—which contradicts research that contents that women are 

able to express agency and derive pleasure from their participation in the videos. Yet 

further research is needed to explore this phenomenon
9
. In Sisters of the Yam, bell hooks 

                                                 
9
 In Rethinking Gender Rethinking gender, heterosexual men, and women's vulnerability to HIV/AIDS, 

Higgins, et. al. (2010) reviews current  implications of the women‘s vulnerability paradigm. 
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(1993) attributes this type of representation to hypermasculinity of Hip Hop and the 

notion that ―the black female body gains attention only when it is synonymous with 

accessibility, availability, when it is sexually deviant‖ (66). I show how both these 

representations are evidenced in a group of randomly selected top ten rap music videos. 

  The conclusions drawn as a result of this descriptive content analysis of four top 

ten rap music videos are limited by the lack of a more comprehensive sample and by the 

lack of research into the lyrical content and production of the videos. Given my 

findings—that there exists an overrepresentation of misogynistic and materialistic images 

of Black womanhood in rap music videos—it is important to examine whether or not 

these images are internalized by both Black women and the larger general public.                                                                               

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



82 

 

CHAPTER 6 

 

ANALYZING THE EFFECTS OF VIEWING RAP MUSIC VIDEOS ON 

AFRICAN AMERICAN FEMALES 

 

Increasing concern has risen regarding the unidimensional image of Africana 

women in the media in general and rap music videos in particular (Collins, 1991; hooks, 

1992). hooks (1992; 84)) discusses in Sisters of the Yams ―the dearth of affirming images 

of Black femaleness in art, magazines, movies, and television reflects not only the racist 

white world's way of seeing us, but the way we see ourselves.‖  Investigating the 

behavioral effects of exposure to rap music videos Johnson, et. al. 1995) conducted an 

experiment assessing whether exposure to nonviolent rap videos would affect males‘ and 

females‘ acceptance of teen dating violence differently. The researchers found that 

African American female participants who had been exposed to the rap music videos 

showed greater acceptance of dating violence than African American females who were 

not exposed to the rap music videos. Wingood, et. al (2003; 438) sought to examine 

whether African American females‘ exposure to rap music videos could predict health 

risk behaviors and sexually transmitted diseases. The researchers concluded that greater 

exposure to rap music videos was associated with the presence of health risk behaviors, 

such as contracting an STD (2003; 438).   

Weddington (2004) surveyed thousands of low-income African American teens. 

The survey‘s results suggest that the message from the images that these girls are exposed 

to teaches them that when their talents and abilities do not bring about desired results, 

then they can use their bodies (Weddington, 2004). DiClemente et. al. (2004) support 

Weddington‘s findings. African American girls were asked about their consumption of 
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Hip-Hop videos; then their behavior was tracked for 12 months. The researchers suggest 

that constant exposure to images in videos may influence the thoughts, behaviors, and 

attitudes of the viewers.  

Ward, et. al (2005) conducted a study to examine the impact of both regular and 

experimental music video exposure on adolescent viewers‘ conceptions about gender. 

The research found that higher exposure to music videos was associated with more 

stereotypical gender role attitudes and with assigning greater importance to specific 

stereotypical attributes such as sex appeal. Also participants exposed to videos with 

gender stereotypes expressed more stereotypical views about gender and sexual 

relationships than those who had viewed less stereotypical videos. In another study 

exploring the relationship between exposure to rap music videos and African American 

youth, Bryant (2008) assessed 144 African Americans ages 13 to 17 attitudes toward 

relationships The findings from this study suggest that as rap music video consumption 

increases adversarial attitudes toward male-female relationships increase (Bryant, 2008; 

372). Moreover, these findings illuminate the potential for rap music videos to affect the 

social behaviors and thoughts of its viewers. 

Previous research studies suggest that exposure to rap music videos had negative 

socializing effects on African Americans, and African American females in particular. To 

investigate this phenomenon, this research empirically studies the relationship between 

images in rap music videos, consumption habits, and the social and behavioral effects on 

African American females. This study also examines the role of African American 
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women‘s self-perception in shaping their attitudes about women in rap music videos and 

Black women in general. 

Recent studies have been conducted to investigate Black women‘s perception of 

self in regards to body image (Bond & Cash, 1992; Rucker & Cash, 1992). Makkar and 

Strube (1995) examined racial identity, self-esteem, and Black versus White beauty 

standards as moderators of body image perceptions among 60 Black women. The results 

suggested that beauty standards involve a comparison process whereby Black participants 

compared their beauty to Whites. Bruner‘s (2007) dissertation examined African 

American women‘s experiences with their physical appearance and the impact that these 

realities have on their self-perception and their thoughts about mainstream America‘s 

perception of them. The research found that the media has constructed messages that 

reflect European standards of Black beauty (the further one‘s appearance is from White 

women the less attractive intelligent, and successful) and that these media generated 

messages influence African American women‘s self-perception and these perceptions 

have yielded them negative experiences and a sense of discomfiture with their looks 

(Bruner, 2007: 49, 72-74). While these studies added to the literature on Black women‘s 

self-perception, the studies do not investigate the self-perceptions of African American 

women on a multidimensional scale. My study seeks to access African American 

women‘s self-perception in terms of four dimensions: (1) overall self-perception—

including racial identity, physical self-concept, intellectual self-concept, and personal 

worth; (2) perceptions of appropriate social/behavioral practices; (3) self-other 

comparative evaluations; and (4) concept of self in rap music videos. 
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To explore these phenomena further, I recruited African American females‘ ages 

16 to 27 from a Northeastern city and a Southern city in the United States to participate in 

focus group sessions. Participation in the focus groups was completely voluntary and 

participants were informed of their complete rights as participants. Those who agreed to 

the taping conditions of the study signed the statements of informed consent and assent—

minors were also responsible for submitting signed statements of parental consent. 

During the first focus group session participants completed four questionnaires that 

assessed their thoughts about other Black females, their self-perception, their views about 

Black women in rap music videos, and their thoughts about four randomly selected top 

ten rap music videos. Data from the surveys was used to determine if participants‘ 

exposure to and thoughts about rap music videos influence their views about themselves 

and their opinions about other Black females in general and in rap music videos. 

Participants 

Five focus groups sessions were held—three in a Southern city and two in a 

Northeastern city. Focus groups were separated by age groups as follows: Group A: 16-

19, Group B: 20-23, and Group C: 24-27 (with exceptions). A total of 24 African 

American females participated in the study. Their ages range from 16 to 27 with a mean 

age of 20.46. Participants‘ level of education range from completed 10
th 

to 11th grade in 

high school (n=10) to more than a Masters but less than Doctorate (n=1), with 25% of 

participants‘ reporting completing some college (n=6). Participants‘ mean religious rating 

was 2.80 and they reported watching 30 minutes to one hour of rap music videos (n=14), 

one to two hours of rap music videos (n=6), three to four hours of rap music videos 
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(n=2), five to six hours of rap music videos (n=1), and seven to eight hours (n=1). It is 

important to note that participants in this study report watching relatively low amounts of 

rap music videos as compared to participants in previous studies. Further demographic 

information is available in Table 6.1. 

Measures 

Participants (N=24) first completed a basic demographic profile consisting of 

questions such as age, race, level of education, employment status, and media 

consumption habits.  Participants then completed the following instruments:  

1) General Perceptions of African American Women Scale (GPAAWS) (See 

Appendix C)  

 

2) Self Perception Scale (SPS) (See Appendix D) 

3) Perceptions of African American Women in Rap Music Videos Scale (See  

Appendix E) 

 

4) African American Women‘s Perceptions of Rap Music Videos Survey (See 

Appendix F) Next participants participated in an open discussion where they were 

able to express their views about the videos they watched. 
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Table 6.1 

Demographics of Population 
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 The General Perceptions of African American Survey (GPAAWS) consists of 58 

questionnaire items. 54 of the randomly ordered statements are measured on a 5-point 

scale ranging from none to all assessed respondents thoughts about Black females in 

general; and four additional items, measuring perception of Black women in rap music 

videos, were also measured on a 5-point Likert-type scale ranging from strongly disagree 

to strongly agree. These questionnaire items measured perceptions of African American 

women‘s sexuality, race-based perceptions of African American women, perceptions of 

African American women‘s physical appearance, perceptions of African American 

women‘s intellectual abilities, value ratings of African American women, and perceptions 

of African American women‘s work ethic. I used 26 items to measure participants‘ 

perceptions of African American women‘s social behavioral practices. 15/26 of the items 

measured perceptions of Black women‘s social actions; 2/26 items measured perceptions 

of Black women‘s actions within their community; 5/26 items measured perceptions of 

Black women‘s involvement with their families; and perceptions of Black women‘s 

artistic abilities. The items on all 11 of the subscales were summed to generate an overall 

score for the GPAAWS. High scores on the GPAAWS questionnaire are indicative of a 

positive perception of Black women while low scores indicate a negative perception of 

Black women. The mean score on the Sexual Perception subscale was 15.1 with a 

standard deviation of 3.0. This mean score was moderate which indicates a low 

hypersexual perception of Black females. The subscale included items like ―African 

American women would sell sex.‖ The mean score on the Physical Perception subscale 

was relatively high at 15.29 with a standard deviation of 1.7. This subscale assessed 
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respondents‘ thoughts about Black women‘s physical appearance. The mean score on the 

subscale Value Perception was moderate 35.1 with a standard deviation of 2.8 and 

included the item ―An African American women would make a good wife.‖ This 

subscale examined the value applied to African American women‘s worth. The mean 

score for the Rap Music Video Perception subscale was low at 13.9 with a standard 

deviation of 2.6 and included the item ―Rap music videos represent African American 

women accurately.‖ The low score this scale is reflects the rejection of negative images 

of Black women in rap music videos. The mean score for the subscale Family Perception 

was moderately low at 17.37 with a standard deviation of 2.1 and included items such as 

―African American women are supportive of African American men.‖ The moderate 

rating of Black women in terms of their family orientation demonstrates modest views of 

Black women as members of their family units. The mean score on the Social Action 

Perception subscale 50.95 with standard deviation of 5.0 and includes items such as 

―African American women like to dance.‖ Which indicates a moderately negative view 

of Black women as socially conscious in society. 

 Answers to the 58 items are averaged, yielding a single measure of perceptions of 

African American women. The Cronbach‘s alpha calculated for the GPAAWS 

questionnaire was .872 in this study (see table 6.2).  

Table 6.2 

GPAAWS Reliability Statistics 

Cronbach's Alpha N of Items 

.872 58 
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A principal components factor analysis with varimax rotation was conducted. The 

factor solution was determined using the scree plot method. It was decided that factors 

extracted would only comprise items with a factor load greater than .35. The factor 

solution was comprised of 58 items grouped into 11 factors, seven of which accounted 

for 94.3% of the total variance. The items that I accepted loaded high, but were lower on 

subsequent dimensions. Factor 1, Sexual Perception (eigenvalue = 3.795), accounted for 

34.4% of the variance and included 5 items about perceptions of Black women‘s sexual 

behaviors. Factor 2, Racial Perception (eigenvalue = 2.208), accounted for 20.0% of the 

variance and included 1 item about perceptions of Black women as compared to 

Caucasian women. Factor 3, Physical Perception (eigenvalue = 1.369), accounted for 

12.4% of the variance and included 4 items about perceptions of Black women‘s beauty 

and attire. Factor 4, Intellectual Perception (eigenvalue =1.214), accounted for 11.0% of 

the variance and included 3 items about perceptions of Black women‘s intelligence. 

Factor 5, Value Perception (eigenvalue =.719), accounted for 6.5% of the variance and 

included 9 items about perceptions of Black women‘s personal worth. Factor 6, Work 

Ethic Perception (eigenvalue =.660), accounted for 6.0% of the variance and included 5 

items about perceptions of Black women‘s working abilities. Factor 7, Rap Music Video 

Perception (eigenvalue =.412), accounted for 3.7% of the variance and included 4 items 

about thoughts of Black women‘s representations in rap music videos. High factor 

loadings were produced from the principle component analysis for 8 of the 11 factors. 

Additional factor loadings are located in Appendix N.  
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 The Self Perception Scale (SPS) is comprised of 72 items randomly ordered 

statements that are measured on a 5-point scale ranging from none to all assessed 

respondents‘ thoughts about themselves; four of which measures perception of 

themselves in rap music videos. An additional four items on the scale form the aesthetic 

subscale which consists of open-ended items about participants‘ physical appearance. 

These questionnaire items measured perceptions of African American women‘s racial 

identity, physical perceptions, intellectual perceptions, personal worth, self other 

comparative evaluations, and concept of self in rap music videos. I used 11 items to 

measure participants‘ perceptions of appropriate social and behavioral practices. I used 

5/11 items to measure participants‘ perceptions of appropriate behavioral practices. 6/11 

of the items measured perceptions of appropriate dating behaviors. The items on all 9 of 

the subscales were summed to generate an overall score for the SPS. High scores on the 

SPS illustrate positive self perceptions while low scores signify negative self perceptions. 

The mean score on the Racial Identity subscale was 39.0 with a standard deviation of 4.9, 

which included items like ―I celebrate my African American heritage.‖ The mean score 

indicates a moderate identification with an African identity. The mean score on the 

Physical Self Concept subscale was high at 24.9 with a standard deviation of 5.7; the item 

was ―I am beautiful;‖ which demonstrates a positive physical self concept on the part of 

Black females. The mean score on the subscale Personal Worth was extremely high at 

40.4 with a standard deviation of 3.1 and included items such as ―I am proud of myself;‖ 

this score reflects high self worth and esteem for the participants.  The mean score on the 

subscale General Social Practices was also extremely high at 21.5 with a standard 
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deviation of 2.1 and included the item ―I am a hard worker.‖ The mean score on the 

Concept of Male/Female Relationship subscale was very high at 26.7 with a standard 

deviation of 2.9 and item the item ―I do not mind dating a man who is also in a 

relationship with another person.‖ This high score indicates a greater acceptance of 

appropriate male/female relationships. The mean score for the Race comparative 

Evaluations subscale was moderate at 7.6 with a standard of 1.3 and included items such 

as ―A White man could help me get ahead in life better than a Black man.‖ The mean 

score for the subscale Concept of Self in Rap Music Videos was extremely low at 16.6 

with a standard deviation of 2.3 and included items such as ―I like to act like the women 

in rap music videos.‖ This low score signifies a greater rejection of imagery presented in 

rap music videos as accurate representations of Black womanhood.  

 Answers to the 68 closed-ended items were averaged, yielding a single measure 

of African American women‘s self perception. The Cronbach‘s alpha calculated for the 

SPS questionnaire was .803 in this study (see table 6.3).  

Table 6.3 

SPS Reliability Statistics 

Cronbach's Alpha N of Items 

.803 68 

 

A principal components factor analysis with varimax rotation was conducted. The 

factor solution was determined using the scree plot method. It was decided that factors 

extracted would only comprise items with a factor load greater than .35. The factor 

solution was comprised of 68 items grouped into 9 factors, six of which accounted for 
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91.6% of the total variance. The items that I accepted loaded high, but were lower on 

subsequent dimensions. Factor 1, Racial Identity (eigenvalue = 3.367), accounted for 

37.4% of the variance and included 12 items about participants‘ connection to their racial 

group. Factor 2, Physical Self Concept (eigenvalue =2.002), accounted for 22.2% of the 

variance and included 6 items about participants‘ perceptions of their physical selves. 

Factor 3, Intellectual Self Concept (eigenvalue =1.017), accounted for 11.3% of the 

variance and included 3 items about participants‘ perceptions of their intelligence. Factor 

4, Personal Worth (eigenvalue =.824), accounted for 9.1% of the variance and included 9 

items about how participants‘ see their personal value. Factor 5, General Social Practices 

(eigenvalue =.529), accounted for 5.8% of the variance and included 5 items about 

participants‘ social behaviors. Factor 6, Concept of Male/Female Relationship 

(eigenvalue =.508), accounted for 5.6% of the variance and included 6 items about 

participants‘ thoughts about appropriate dating behaviors. High to moderate factor 

loadings were produced from the principle component analysis for the 9 factors (See 

Appendix O). 

 The Perceptions of African American Women in Rap Music Videos Scale 

contains 56 randomly ordered statements measured on a 5-point scale ranging from none 

to all and strongly disagree to strongly agree, and measures perceptions of Black women 

in rap music videos. These questionnaire items measured perceptions of African 

American women‘s level of connection to rap music videos, level of perceived sexual 

behaviors of African American women in rap music videos, attitudes about Black 

females in rap music videos, attitudes about Black males in rap music videos, and level of 



94 

 

self-perception of African American women in rap music videos. I used 34 items to 

measure participants‘ attitudes about Black women in rap music videos. Four out of 34 of 

the items measured physical characteristics; 13/34 items measured social characteristics; 

4/34 items measured family and community characteristics, 7/34 items measured 

intellectual and artistic characteristics. The items on all 9 of the subscales were summed 

to generate an overall score for the Perceptions of African American Women in Rap 

Music Videos Survey. Low scores on the survey are indicative of a greater rejection of the 

videos coupled with a strong presence of negative characterizations of Black women. The 

mean score on the Level of Connection to Rap Music Video subscale was extremely low 

and therefore negative at 8.0 with a standard deviation of 3.6, which included items such 

as ―I like to act like the African American women in rap music videos.‖ This low rating 

designates a weak affiliation on the part of Black women with rap music videos. The 

mean score on the Level of Perceived Sexual Behaviors subscale was also extremely low 

10.2 with a standard deviation of 3.3, the item was ―Rap music videos show African 

American women as sex objects.‖ This low score indicates a strong presence of 

hypersexuality in the videos. The mean score on the subscale Level of Self Perception 

was very low at 6.9 with a standard deviation of 2.7, which illustrates that Black female 

participants do not see themselves in rap music videos. The mean score on the Physical 

Perceptions subscale was low at 10.4 with a standard deviation of 1.7 and item the item 

―Rap music videos focus too much on African American women‘s bodies.‖ This low 

score reflects a rejection of the displays of Black women‘s bodies in rap music videos. 
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The mean score for the Family and Community subscale was low at 9.25 with a standard 

of 2.2 which indicates a poor portrayal of Black families in rap music videos.  

Answers to the 56 items are averaged, yielding a single measure of perceptions of 

African American women in rap music videos. Low scores on the PAAWRMVS 

represents a negative rating of the images of African American women in rap music 

videos; and a high score represents a positive rating of the representation of Black women 

in rap music videos. As shown in table 6.4, the Cronbach‘s alpha calculated for the 

PAAWRMVS was .908 in this study.  

Table 6.4 

PAAWRMVS Reliability Statistics 

Cronbach's Alpha N of Items 

.908 56 

 

A principal components factor analysis with varimax rotation was conducted on 

the Perceptions of African American Women in Rap Music Videos Survey 

(PAAWRMVS). The factor solution was determined using the scree plot method. It was 

decided that factors extracted would only comprise items with a factor load greater than 

.35. The items that I accepted loaded high, but were lower on subsequent dimensions. 

The factor solution was comprised of 56 items grouped into 9 factors, 5 of which 

accounted for 90.4% of the total variance. Factor 1, Level of Connection To Rap Music 

Video (eigenvalue = 4.385), accounted for 48.7% of the variance and included 4 items 

about Black women connecting to the videos. Factor 2, Level of Perceived Sexual 

Behavior (eigenvalue = 1.457), accounted for 16.1% of the variance and included 5 items 

about Black women sexuality in rap music videos. Factor 3, Attitude about Black 



96 

 

Females in Rap Music Videos (eigenvalue = .886), accounted for 9.8% of the variance 

and included 9 items about the portrayals of Black women in rap music videos. Factor 4, 

Attitude about Black Males in Rap Music Videos (eigenvalue = .819), accounted for 9.1% 

of the variance and included 6 items about Black males interactions with Black females 

in rap music videos.  Factor 5, Level of Self Perception (eigenvalue =.592), accounted for 

6.5% of the variance and included 4 items about Black women identifying with the 

women in rap music videos. High factor loadings were produced from the principle 

component analysis for 8 of the 9 factors. For additional factor loadings see Appendix P. 

The African American Women’s Perceptions of Rap Music Videos Survey is a 

prompted survey, where  participants watched four randomly selected top ten rap music 

videos twice, once with sound and once without sound and then completed the 14 

questionnaire items that was associated with each video. The videos were watched 

without sound because this study focused on the visual content of rap music videos and 

not the lyrical component. The videos are listed in the order in which they were viewed: 

1. Song: Money To Blow 

Artist: Birdman Featuring Lil Wayne & Drake 

Album: Priceless 

 

2. Song: Sex Room 

Artist: Ludacris Featuring Trey Songz  

Album: Battle of the Sexes 

 

3. Song: Massive Attack 

Artist: Nicki Minaj  

Album: Pink Friday 

 

4. Song: She Geeked 

Artist: Sean Garrett Featuring Tyga and Gucci Mane  

Album:  Courtesy Of 
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A total of 56 questions (14 for each video) were used to assess respondents‘ thoughts 

about the videos they watched. Eight of the 14 items were open-ended items that assessed 

respondents‘ thoughts about videos and the African American women in the videos. 

Three out of the 14 items are yes/no items; and one item is a frequency item that ask how 

often have participants‘ seen the videos. An additional item asks participants to rank the 

videos on a scale of one to ten. The mean score for the Overall Ratings of Rap Music 

Videos subscale was low at18.1 with a standard deviation of 10.5. The final item is a 5-

point scale item that asks participants about the characteristics of the Black women in the 

videos which consist of 24 characteristics ranked from None to All. The mean score for 

subscale Characteristics of Black Women in Rap Music Videos was low at 249.7 with a 

standard deviation of 66.5; high scores are indicative of more positive images of Black 

women in rap music videos, while low scores are reflective negative images.   

Results of the analysis address the following research questions: 

 

(1) Is there a relationship between the level of rap music video consumption, rap 

music video content, and African American women‘s Self Perception Scale 

scores? Do the preceding effects differ on the basis of age, economic and 

education status? 

 

(2) To what extent have African American women who consume the videos 

internalized the most common roles, in their attitudes and behaviors, reflected 

in these videos? 

 

Data Analysis 

 After establishing high reliability and validity, I preceded with data analysis to 

determine if there was a significant difference in General Perceptions of African 

American Women Survey (GPAAWS) scores, Self Perception Scale (SPS) scores, and 

Perceptions of African American Women in Rap Music Videos Survey (PAAWRMVS) 
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scores based on regional location. I first conducted an independent sample t test 

comparing the mean scores of the Northeastern and Southern African American females, 

which revealed a significant difference between the means of the two groups 

(t(22)=2.570, p <.05). The mean of the Northeastern group (m = 200.3, sd = 15.9) was 

significantly higher than the mean of the Southern group (m = 185.0, sd = 12.5). To 

determine if this difference could be accounted for by other variables, I conducted an 

ANOVA to examine the effect of regional location on GPAAWS score by accounting for 

age. Furthermore, the ANOVA revealed no significant difference F(1.13)=1.570, p>0.05. 

After controlling for age, I found no significant difference in the GPPAWS scores based 

on region. Therefore, data from both GPAAWS survey will be analyzed together. 

 An independent sample t test was calculated comparing the SPS mean score of 

Northeastern African American females and Southern African American females. No 

significant difference was found (t(22)=1.529, p >.05). The mean of the Southern African 

American females (m = 232.3, sd = 13.0) was not significantly different from the mean of 

the Northeastern African American females (m = 222.7, sd = 17.3). Therefore, from this 

point forward data from both SPS survey groups will be analyzed together. 

 Finally, I computed an independent sample t test comparing the PAAWRMVS 

mean score of Northeastern African American females and Southern African American 

females. No significant difference was found (t(22)=1.358, p >.05). The mean of the 

Southern African American females (m = 143.8, sd = 23.2) was not significantly different 

from the mean of the Northeastern African American females (m = 131.6, sd = 14.4). 

Therefore, from this point forward data from both groups will be analyzed together.  
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 Furthermore, after careful data analysis is was found that no significant difference 

exist between the mean scores of the Northeastern African American females and the 

Southern African American females on none of the questionnaires. Additional analysis 

revealed no significant difference based on age, level of education, employment status or 

religious ratings for all three surveys. Therefore data from the groups were combined to 

address the research questions for this study.  

Results 

 

Research Question 1: Is there a relationship between the level of rap music video 

Consumption and African American women’s (a) overall self-perception, (b) 

perceptions of appropriate social/behavioral practices, and (c) self-other 

comparative evaluations? Do the preceding effects differ on the basis of age, 

education achievement, and religion? 

 

 In addressing the research question, data from the African American women Self 

Perception Scale (SPS) was used. High scores on the SPS are indicative of positive self 

concepts; while low scores on the SPS are indicative of negative self concepts. African 

American females mean SPS score was 229.16 with a standard deviation of 14.9.  The 

mean score for African American females‘ self perception is high and is reflective of 

positive self conceptions. A Pearson correlation coefficient was calculated for the 

relationship between participants‘ Racial Identity scores and SPS scores. A strong 

positive correlation was found (r(22) = .728, p< .001), indicating a significant 

relationship between the two variables. Participants who identify with an African identity 

tend to have higher self conceptions.  

 A one-way ANOVA was computed comparing the African American females‘ 

Self Perception Scale scores of participants based on their rap music video consumption. 
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No significant difference was found (F(4,19) = .394, p> .05). The participants did not 

differ significantly based on their rap music video consumption habits. Table 6.6 provides 

descriptive statistics of each group. 

Table 6.6 

SPS Descriptives 

AAWSPSTotal 

 

N Mean 

Std. 

Deviation 

Std. 

Error 

95% Confidence 

Interval for Mean 

Minimum Maximum 

Lower 

Bound 

Upper 

Bound 

30 mins - 1 

hour 

14 230.78 17.35 4.63 220.7 240.8 205.0 255.0 

1-2 hours 6 228.83 11.77 4.80 216.4 241.1 210.0 241.0 

3-4 hours 2 216.50 12.02 8.50 108.4 324.5 208.0 225.0 

5-6 hours 1 235.00 . . . . 235.0 235.0 

7-8 hours 1 228.00 . . . . 228.0 228.0 

Total 24 229.16 14.95 3.05 222.8 235.4 205.0 255.0 

p > .05 

To further address the research question, an ANCOVA was conducted to examine 

the effect of rap music video consumption, covarying out the effects of age, level of 

education, and religious ratings. Age was not significantly related to SPS scores (F(1,12) 

=1.967, p > .05). Education level was not significantly related to SPS scores (F(1,12) 

=.056, p > .05). Religious ratings were not significantly related to SPS scores (F(1,12) 

=1.012, p > .05). Furthermore, rap music video consumption habits do not significantly 

influence African American females overall perception of themselves despite age, 

educational attainment, and religious status.  

Research Question 2: To what extent have African American women who consume 

the videos internalized the most common roles, in their attitudes and behaviors, 

reflected in these videos? 
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This research question investigates the effects of rap music videos representation 

of African American females on the attitudes and behaviors of Black females. This 

research first examines whether rap music video consumption and content affect African 

American females‘ perceptions of other Black women. This research also examines 

whether African American females have a greater acceptance of the imagery of Black 

females in rap music videos and whether these same notions are then prescribed to other 

Black women.  

To investigate whether rap music video consumption affects African American 

women‘s perceptions of other Black women, the General Perceptions of African 

American Women Survey (GPAAWS) was analyzed. Higher GPAAWS scores are 

indicative of positive perceptions of African American females and the lack of an 

influence of rap music videos on respondents‘ perception of Black women. Low 

GPAAWS scores are reflective of negative perceptions of African American women and 

a potential influence of rap music videos on respondents‘ views of Black women. The 

mean score for GPAAWS was 190.1 with a standard deviation of 15.3. The mean score 

illustrates a moderate rating of African American females.  

 Table 6.7  
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 A one-way ANOVA was computed to examine the effect of rap music video 

consumption on participants‘ overall ratings of African American females. No significant 

difference was found (F(4,19) = 1.568, p > .05). The participants‘ rap music video 

consumption habits did not significantly influence their ratings of African American 

females in general. However it is noteworthy that participants rated themselves relatively 

high and positively; while at the same time rating other African American females 

moderately on a scale of high to low; however, through a Pearson correlation a weak 

correlation that was not significant was found (r(22) = .239, p > .05). Self perception is 

not related to perceptions of other African American women.   

 The research question also seeks to investigate the influence of rap music videos 

on perceptions of other Black women. To examine this phenomenon, a Pearson 

correlation coefficient was calculated for the relationship between subjects‘ perception of 

rap music videos and their perceptions of Black women in general. A moderate positive 

correlation was found (r(22) = .603, p < .002), indicating a significant linear relationship 

between the two variables. Thus a direct correlation was revealed in that data illustrating 

that participants who rated rap music videos negatively tend to view African American 

women more positively. Likewise, participants who rate rap music videos positively tend 

to view African American women more negatively.   

 The second component of this research question examines whether African 

American females have a greater acceptance of the imagery of Black females in rap 

music videos and whether these same notions are then attributed to other Black women. 

The Perceptions of African American Women in Rap Music Video Survey 
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(PAAWRMVS) scores were analyzed to address these questions. The mean score for the 

PAAWRMVS was 139.7 with a standard deviation of 21.2. The mean score indicates a 

low rating of rap music videos representation of African American women. 75% of the 

African American female respondents rated the representation of Black women in rap 

music videos low; while 25% rated the videos moderately low. None of the participants‘ 

perceptions of Black women in rap music videos were positive (See Table 6.8).  

Table 6.8 

0

20

40

60

80

Percent

Ratings

Perceptions of African American 

Women in Rap Music Videos Survey

High (280 to 220)

Moderate (219-
160)

Low (159 and
Below)

 
 A one-way ANOVA comparing the PAAWRMVS scores of subjects based on rap 

music video consumption habits was calculated. A significant difference was found 

among rap music video consumption habits (F(2,21) = 12.727, p < .05). Tukey‘s HSD 

was used to determine the nature of the differences between the hours of rap music 

videos consumed. This analysis revealed that participants who watched less than one 

hour of rap music videos a week rated representations of Black women in rap music 

videos lower (m = 127.0, sd =14.3) than participants who watched 1 to 4 hours per week 
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(m = 155.0, sd =15.4) as well as lower than participants who watched 4 or more hours per 

week (m = 164.0, sd =17.0). There were no other significant differences.   

 To determine if this difference could be accounted for by any other factors, a one-

way between subjects ANCOVA was calculated to examine the effect of rap music video 

consumption on PAAWRMVS scores, covarying for age. The main effect for rap music 

video consumption was significant (F(4,18) = 4.823, p < .008), with participants who 

watched more hours of rap music videos rating Black women in rap music videos higher 

(See Table 6.9). 

Table 6.9 

Video Viewership Descriptive Statistics 

 

Dependent Variable: PAAWRMVS Total 

Approximately how much 

time do you watch rap music 

videos a week? 

Mean           Std. 

Deviation 

              N 

 30 minutes - 1 hour 127.0000 14.30976 14 

1-2 hours 154.1667 16.73818 6 

3-4 hours 154.0000 8.48528 2 

5-6 hours 162.0000 . 1 

7-8 hours 182.0000 . 1 

Total 139.7917 21.20701 24 

 

 To examine whether the representations of Black females in rap music videos are 

ascribed to African American females by other Black females, a Pearson correlation 

coefficient was computed for the relationship between PAAWRMVS scores and 

GPAAWS scores. A weak negative correlation that was not significant was found (r(22) 

= -.338, p > .05). Thus, perceptions of Black females in rap music videos are not related 

to overall perceptions of Black women in general.  
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 Further investigation is necessary to determine whether common notions and 

themes of Black women in rap music videos are prescribed to everyday average African 

American females. Data from the African American Women’s Perceptions of Rap Music 

Videos Survey was analyzed to examine this phenomenon. The mean score for the Rap 

Music Video Ratings subscale was 18.1 with a standard deviation of 10.5. The mean 

score indicates a low (very poor) rating of the four randomly selected rap music videos. 

Also the mean score of the Characteristics of Black Females subscale was very low (m = 

249.7, sd = 66.5), which indicates a strong presence of negative representation of African 

American women in the four randomly selected videos. The average ratings of Black 

women‘s sexual appearance in the videos were extremely low and thus very sexual at 1.5 

with a standard deviation of .65. Take for instance, the video ―Money to Blow‖ 79.2% of 

participants reported that all or most of the women in the video were sexual. It was also 

revealed that 91.7% of participants found all or most of the women in the video ―Sex 

Room‖ to be characterized sexually. A Pearson correlation coefficient was calculated 

examining the relationship between participants‘ Sexual Perception subscale scores 

(GPPAWS) and Sexual Characteristic subscale sores (African American Women’s 

Perceptions of Rap Music Videos Survey). A weak negative correlation that was not 

significant was found (r(22) = -.048, p > .05). Thus sexual characteristics of Black 

women in rap music videos are not related to sexual perceptions of African American 

females.  

 To determine if perceptions of Black women‘s characteristic in four randomly 

selected rap music videos influenced participants‘ evaluations of African American 
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females, a Pearson correlation coefficient was calculated on GPAAWS scores and Video 

Characteristics Ratings scores. A weak negative correlation that was not significant was 

found (r(22) = -.277, p > .05). Therefore, perceptions of characteristics of Black women 

in a group of top ten rap music videos is not related to how African American females 

evaluate other Black women. While opinions of Black women in rap music videos is not 

related to general perceptions of Black women, it was however related to participants‘ 

self perceptions. A Pearson correlation coefficient revealed a moderate negative 

correlation that was significant (r(22) = .405, p < .05).  

Qualitative Results 

 Finally, in order to determine whether common themes found in current popular 

rap music videos are exported and then attributed to African American females, a close 

analysis of participants‘ discussions of their thoughts about four randomly selected top 

ten rap music videos was conducted. Participants were asked to discuss their general 

thoughts about the rap music videos they just watched. Then they were asked if they feel 

the videos represent who they are. The participants were afforded an un-interrupted 

opportunity to express their initial reactions to the videos they watched. The research set 

to the side of the room while participants engaged in open discussions. Three major 

themes emerged—hypersexual representations of Black womanhood; negative exported 

images of Black womanhood; and adoption of negative images of Black womanhood.  

Hypersexual Representation of Black Womanhood 

Hypersexualization entails the creation of overly abnormal sexual representations. 

Hypersexual Representations of Black Womanhood occur as anti-Black racist 
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exploitative imagery that reduces Black woman to objectives of male sexual pleasure. 

This occurs through externalizing and commodification of the Black female body. This 

theme manifested in four forms—Black women being portrayed as sex-objects; Black 

women being reduced to a unidimensional characteristic; Black women‘s sexuality is 

shown as a product to bought and sold; and Black women shown as hypersexual 

commodities to be bought and sold.  

African American women from the Northeast and South all reported strong 

occurrences of Black women being portrayed as sex objects. A participant from the South 

states that ―it was portraying women as sluts.‖ Other participants discuss the camera‘s 

gaze emphasizing the bodies of Black women as objects for males‘ pleasure. 

Participant # 4-Northeast I: And then in the Ludacris video the girls were really 

sexually like sexual clothes cause like everything emphasized their organs that are 

for sexual reproduction. And then the men had three piece suits on.  

 

Participant # 8-South III: And sexy, it was all about sex, and if I had a child and 

my child watched BET all day I would not want my child to watch that cause 

that's letting them know, alright it's ok for you to go out and have sex, and at the 

end of the day let the man leave and be like you was flexible and you know that‘s 

nasty. 

 

 An additional component of this hypersexual imagery was reported in the 

unidimensional representation of Black women as sexual beings. Participant # 3 

mentioned that this image is not new but instead are reproductions of the same sexist 

images that have been regulated to Black womanhood. 

Participant # 3-Northeast I: So I think this is ridiculous cause I think this is a 

type of exploitation cause all you see in these videos is behinds, and the people is 

just like oh my gosh look how big Black women's behinds are. It's the same type 

of thing it's just in a different medium, but I think it's crazy.  

 



108 

 

Still other participants argued that not only is this image sexually based but it lacks 

diversity. Ironically, it is also mentioned that this characterization of Black women is 

meant for entertainment. Yet, participant # 2 rejects this imagery and advocates for a 

more positive representation of Black women. 

Participant # 5-Northeast I: I think another problem in the video was that within 

all the videos we saw it was kinda like I found myself writing the same answer for 

almost all the videos. It was not even like a diverse image of the Black woman 

within the videos. All the videos had women with high heels, half dressed with 

breast/buttock exposed and it's not even like a diverse image within the negative 

images that are being portrayed in the videos.  

 

Participant # 2-South I: I know it's meant for entertainment, but like why it 

always have be so, like why we can't be at a restaurant, you know what I'm saying 

(yeah) like classy. Why it always have to be trashy? I, I just don't like that, you 

know what i'm saying like they, it never like we don't have anything positive, you 

know what I'm saying like?  

 

The third aspect of hypersexualized Black womanhood in rap music videos was 

discussed as merchandise used to generate revenues for the artist. Here participants 

described Black women dressing provocatively and dancing suggestively at the camera as 

a marketing tool to promote the video. Interestingly however it that some participants‘ 

admit that this approach works and may be necessary. 

Participant #1-Northeast I: So that way people can say "see I told you they live 

in the jungle, (laughing) like, its a business. If you want to make money like you 

got to show your body, like nobody want nobody clothed up with a scarf on and a 

sweater talking about I'm talented. It's not gonna work. What sells is sex like thats 

the only reason why these whack videos, aesthetically corny, non artistic (like 

they not even talented) make it (that was terrible). 

 

Participant # 1-South II: Well the last one I don't like and the song wasn't 

making no sense but mostly it looked like just women, I guess he needed the 

women cause the video was not entertaining so he needed some kind of viewance 

and that's the only way I think made it the video viewable. It was not appropriate.  
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Participant # 8-South III: But that's all people rap about these days that‘s how 

they sell their music. That's how they make their money they sell sex.  

 

The final illustration of hypersexual depictions of Black womanhood was 

materialized through gender comparisons. Some participants heavily criticized the female 

rap artist for electing not to create a different image, but instead presented herself as a 

hypersexual being. 

Participant # 3-Northeast I: I also think that it's ironic or just funny that Nicki 

Minja has her own, she's a female rapper so she has her own, in a certain extent 

cause we know that other people control media, hum, she has the ability to change 

her perception cause of female in her own video, but yet you see her in 

draws/whatever that clothes is (laughing), its like , that was like clothes strippers 

were with/to people who have fetish, it wasn't even like normal underwear. Like, 

I'm like what is going on (laughing) right now. But hum, she had, she had the 

ability to change what she look like but she chose to look like a ho (whore).  

 

Despite the predominance of subservient gender roles discussed in the rap music videos, 

a few participants provided evidence of Black female performers displaying 

independence, while at the same time buying into the notion that Black women in rap 

music videos must be scantily dressed.  

Participant # 2-South I: I, hum, thought the Nicki Minja video, I kinda like, like, 

I thought about it after I started writing down and I was like, you know, she was 

in the video by herself so I mean it's kinda like an independence survival like 

thing cause you know they had the snakes and the spiders she was in the wild type 

thing. At first I was like it didn't make any sense, but then I started figuring out 

like maybe she just like showing her independence like, she don't need you know 

a whole video of other people or she can be on the video by herself and still get 

her point across. Even though I don't know what the point was (laughing) But I 

was just, I realize that, you know, she didn't have like 1,500 people in her video, 

you know how they be having between 30 to 35 people and it was just her, and 

she was in the woods. So I just got that vibe, even though it was inappropriate like 

dressed or whatever that she had on the entire, but I still felt the sense of her like 

being independent or whatever. 
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Negative Exported Images of Black Womanhood 

 The second theme that surfaced in participants‘ discussions about popular rap 

music videos is the notion that African Americans as well as other cultural groups have 

accepted these media produced images of Black women and are therefore promoting 

these images as accurate representations of Black womanhood. Negative exported images 

of Black womanhood appeared in three primary forms—Black women participating in 

their own exploitation; the media reinforcing this unidimensional representation as the 

sole image of Black women; and the continued perpetuation of these images on the of 

Black women and society as a whole. 

  Participants expressed a great concern for Black women participating in their 

own exploitation such that they deemed the women partly responsible for the negative 

representations of Black womanhood in the media. It was also noted that the presence of 

such imagery has been disbursed and allocated to all Black women. 

Participant # 2-Northeast I: I guess what the hardest part for me is there are 

women cosigning this. Like you‘re not just cosigning it, you‘re in and all about it. 

Like this is your life so there is obviously a contingent of women that this is not 

only ok with, but this is supported by. And that‘s their life and yet that becomes a 

grand perception of what women are suppose to do and you can‘t even be mad at 

people who believe in it because that‘s what we‘re portraying. That‘s like when 

you see a bunch of Black people on the news and its like oh well it looks like 

that‘s what all Black people do, is steal.  Cause that‘s all people get to see, like, 

that‘s that‘s disgusting.   

 

Participant #1-South I: I think the danger is that they still like sending a signal 

of like why are we portraying our women like that but you know what at the same 

time, why are the women portraying themselves like that?  

 

Participant #2-South II: I just say like most men do go overboard with 

disrespecting women you know callin them out their names and stuff, but then 

again it goes how they carry they self. They carry they self like that so that's why 
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men label them as that. But I don't think that they should, you know, refer to them 

in those terms to all women cause I don't even like that.  

 

The second aspect of negative exported images of Black womanhood was 

attributed to the media‘s continuous reinforcement of a single picture of Black women. 

Most participants denied this image as an accurate portrayal of who they are and at the 

same time stated that this approach is not appropriate for Black women in general.  

Participant # 2-South I:  I'm not like anybody, you can't like, like you can't 

categorize anybody like that. I mean, you cannot put, we can all come from the 

same family, the same neighborhood, the same city, but we all different; they 

cannot categorize anybody as the same, you know what I'm saying.  I'm not 

saying the videos might portray that, but I'm saying like, like, we personally know 

that huh, most people we know are independent; you know what I'm saying. Like, 

I would say a White female is more of a golddigger than a Black female (right) 

just personally, you know what I'm saying. Like, like they go after those types of 

men, you know what I'm saying. Right, they go after them, they typical groupies. 

 

Participant # 3-South I: But I think the whole problem comes into play is when 

they characterize all African American females as doing those things. Like they 

portray all African, oh all African American females can dance, that's not true, 

everybody can't dance. We might like to dance but it's a certain kinda dance that 

we might like to do, like they don't take into consideration, like some might do 

ballet, some might do hum, tap dancing and things like that. They don't take that 

into consideration they always just think that all we wanna do is shake our bootys 

and stuff like that. 

 

Other participants discussed the role of stereotyping and how the media plays a role in 

the adoption of such stereotypes. These stereotypes they argue are not only negative but 

are becoming acceptable forms of behavior. 

Participant # 3-Northeast I: But if you think about stereotypes, they say they 

based off of truth (absolutely) but it goes both ways, like what you put in the 

media affects how you do things not just only they put this in the media cause 

that‘s what we think. So if girls like you say you gotta sneak to watch the video, 

young girls are like oh lets watch this and parents just let you watch it cause these 

parents are watching these videos too. Hum, then of course that's how they gon 

look, because this is what they suppose to look like, their sexy. Then you got the 

reinforcement of males or young boys who just thinking about stupid stuff cause 
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that's just where they are in the mindset that's hum reinforcing this is cute. Yeah 

go for that, forget putting on clothes with a scarf and sweater. 

 

The final dimension of negative exported images of Black womanhood was 

illustrated in participants‘ discussion of potential reasons these types of images are 

readily available and acceptable. Some participants linked these images to slavery and the 

inhumane treatments of Black women. 

Participant #5-Northeast I: I feel like one of the biggest problems with all the 

videos is that it almost dehumanizes the Black woman (Absolutely). One of the 

biggest things in the South is that a White man has never been convicted of raping 

a Black woman and you almost have to wonder if you know why is that? I think 

these videos continue to perpetuate, you know, and give credence, it says that it's 

ok to rape an African American or a woman of color because our bodies aren't 

valued, their objects. It's giving okay that our bodies are overly sexualized and 

there is a reason for them to rape us since we are asking for it. We are in these 

videos have dressed dancing provocatively so it gives credence to that. So I see 

that's definitely one of the most problematic issues with the videos.  

 

Another participant not only links the acceptance of these images to slavery, but also 

critiques the reality that a White female artist could have a negative representation and 

yet that image is not branded upon all White women.  

 Participant #4-South I: We get these things in our brain like it's this learned 

behavior. And it all starts from maybe slavery time. We were slaves, we were 

ugly, we were black.  And if you look like at Amy Winehouse and singers like 

that she singing about going to rehab and she don't wanna go and she's on drugs. 

We don't hear anything about her, that's not anything good to be singing about. 

But these women can dance and we don't see them doing drugs and oh I am 

having sex, I am doing drugs; well Amy Winehouse is a Caucasian or whatever 

she is; she singing about doing drugs and all this kind of stuff. So, I think it's what 

the media portray African Americans as being.  

 

In the end, the majority of participants reported that these negative images have the 

potential to penetrate the psyches of African American women and society as a whole. 

Participant # 5-Northeast I: It's the same thing being perpetuated constantly in 

all the videos. Then you question, you know, the perceptions that we have for 
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ourselves or people, you know, who don't have opportunities to be in these 

conversations and these dialogues about how these negative stereotypes are 

affecting not only our own images of ourselves, but, you know, beyond the Black 

woman's views of ourselves and how society views us.  

 

Adoption of Negative Images of Black Womanhood 

 The final theme that emerged from detailed content analysis of focus group 

discussion sessions was the existence of an adoption of negative images of Black 

womanhood. While this topic is illustrated in all other themes discussed, participants 

made special mention of how the images presented in popular rap music videos have 

been espoused and implemented in particular by African American women. Participants 

state ―She got all those African American females copying her though‖ and that the 

videos ―they represent some African Americans‖. The adoption of negative images of 

Black womanhood contained two different dimensions—participants prescribing these 

images to other Black women; and participants stating that the images are reflections of 

some people‘s reality.  

 This research analysis revealed that some African American female participants 

may in fact prescribe negative images of Black women as generated in the rap music 

videos to other Black women as well as other racial groups of women, but not 

themselves.  

Participant # 1-Northeast I: It represents somebody cause like I look out the 

window and I be seeing people outside look just like the people we saw on the 

video--anybody white, black. 

 

Participant #1-South II: I wouldn't say me, but I probably say some of the Black 

woman it do represent because-- that's how they carry they self--exactly. Hum hu. 

They dance like that in the streets in the clubs, and they not even getting paid for 

it, and so you know if they was getting paid for it how they would act…I can't say 
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I wouldn't cause I already do wear the clothes so. But probably the video, I don't 

think I would, the clothes, some of them I'll wear.  

 

Although participants associated these images with some Black women, they also 

emphasized that point that not all Black females can be classified into this same category. 

Participant #4-Northeast I: I don't think that‘s most people though. Like every 

group of people have a group of whores that are in their population, but every 

Black woman we saw just now, not some but all. They did not properly represent 

us!  

 

While participants stated that these images may not reflect all African American 

women, they did however argue that the images are representations of some African 

Americans reality. 

Participant #1-South II: Well, I'll say it again, this goes on in everyday life, so 

that‘s why a lot a people see what goes on in life cause they are people as much as 

they are entertainers so they use that.  

 

Participant #2-South II: But hum, I don't have nothing against the people, I 

mean, the women and what they wear in the videos because they, people wear that 

like in everyday life. Yeah and you know it's normal. And it's not really what you 

wear. It‘s what you do and how you carry yourself. Like they have some people 

who get dressed like strippers and stuff but they personality not like that. You 

can't judge a book by its cover…Cause the world run like by what they see on 

TV. Like lil children see that and they look up to them and so they doing stuff that 

they see them doing. And then in reality people like them, the rappers they come 

from, you know before they was rich and famous and all that, yea, and they was 

in the same predicament most people in now so they know what to do to make 

their music sell. And they use what's going on in real life and put it in music 

videos.  

 

In the end, participants found the images in the group of randomly selected top ten rap 

music videos to consist of hypersexual images of Black womanhood that are exported to 

others and adopted by African Americans as well as others as the primary illustration of 

Black womanhood. 
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Discussion 

Much concern has risen about the prevalence of racist and sexist imagery in rap 

music videos and how these types of representations can affect how African American 

women view themselves and other Black women. My findings suggest that African 

American females are not internalizing negative stereotypical characterization of Black 

womanhood for themselves; and in fact demonstrates that African American females rate 

themselves very positively, especially those who associated with an African identity. 

Participants were also very satisfied with their appearance. At the same time, participants 

reported low level of connections to rap music videos, such that 87.5% of respondents 

strongly disagreed (n=14) or disagreed (n=7) that rap music represents who they are—no 

participants agreed or strongly agreed. In addition, 83.3% of participants strongly 

disagreed (n=13) or disagreed (n=7) that rap music videos represent the person they want 

to be (n=0 agreed or strongly agreed).  

Findings also display an association between perceptions of rap music videos and 

thoughts about Black women. Correlations between ratings of women in rap music 

videos and rating of African American women in general along discussion sessions 

revealed that although participants disagreed with categorizing all Black women under 

one image, they did however admit that they believe the videos represent some Black 

women. While African American females rated themselves highly, they did not however 

evaluate other Black females as positively. Moreover, this research illustrates that 

African American females, to a certain degree, prescribe negative notions found in 

popular rap music videos to some other Black women.  
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This research also unveils the fact that African American females rate popular rap 

music videos very negatively and low as they portray African American women in a 

stereotypically hypersexual manner. Participants demonstrated a strong frustration for the 

lack of multidimensionality in the representations of Black womanhood. As such, 79% of 

participants strongly disagreed (n=7) or disagreed (n=10) that rap music videos 

accurately represent African American females. Therefore, African American women are 

not accepting of racist and sexist representations of Black womanhood in rap music 

videos and the media in general. 

The continuous objectification and exploitation of Black women in rap music 

videos is evidenced in the detailed empirical analysis of African American females‘ 

perceptions of Black women in rap music videos. The participants‘ responses indicate 

that currently popular top ten rap music videos reflect how racist and sexist connotations 

of Black women continue to perpetuate negative stereotypes of African Americans and 

Black women in particular. Not only have these images been reinforced by the 

unidimensional representation of Black womanhood but they may have also penetrated 

the psyches of African Americans and other racial groups, and may ultimately affect the 

social possibilities and expectations of Africana women. 
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CHAPTER 7 

PUBLIC PERCEPTIONS OF AFRICANA WOMEN  

  

Rap music videos may affect more than just African Americans perceptions of 

Black women; they may also affect how other ethnic groups view Black women (Hikes, 

2004; hooks, 1992). Previous research suggest that exposure to sexually charged rap 

music videos generate negative views of Black females (Gan, et. al., 1997). Another 

study, conducted by Kalof (1990) concluded that stereotyped gender portrayals and 

sexuality in music videos affect viewers‘ attitudes about relationships. In 2002 Rudman 

and Lee conducted two experimental studies to examine the role of exposure to violent 

and misogynous rap music on participants‘ evaluative racial stereotypes. The study 

provides evidence that exposure to violent and misogynistic rap music may be 

contributing to negative stereotyping effect on Blacks. In summary, previous research has 

revealed signs of a socializing effect of rap music videos on non-Black audiences; 

however, additional research is needed to fully assess rap music‘s socializing effect on 

non-Black audiences as it relates to their perceptions of African American females. 

To explore this phenomenon further, I created the General Perceptions of African 

American Women Survey (GPAAWS). GPAAWS is a 58-item 5-point scale survey used 

to assess the general public overall thoughts of African American females, and to 

determine if their perceptions are influenced by and reflect images of Black women in rap 

music videos. The survey was administered in person and online
10

—data from the 

surveys were analyzed separately; however after statistical comparisons the data sets 

                                                 
10

 One of the major limitations of online surveys is that when data is ―self-reported, there is no guarantee 

that participants provided accurate demographic or characteristics information‖ (Wright, 2005; online). 
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were combined. The survey also includes four questions regarding participants‘ views of 

Black women in rap music videos.  

Research Question 1: To what extent do the perceptions of everyday “average” 

African American women as rated by various cultural groups—Black, White, 

Asian, and Latino—reflect the images commonly shown in popular music videos. 

That is, are the images exported to other groups? 

 

Participants 

Questionnaire sessions were held at two Northeastern universities and three 

Southeastern universities in the United States.  A total of 100 participants completed the 

questionnaire in person (N=100). Participants (n=29 males; n=71 females) reported 

residence in 21 different cities and their age range from 18 to 61 with a mean age of 

24.24 with a standard deviation of 6.988. A total of 60 Caucasian participants, 35 African 

America/African/Black participants, two Asian, one Hispanic, and two mixed heritage 

respondents participated in the study.  Participants‘ level of education range from 

completed high school (n=12) to more than a Masters but less than Doctorate (n=1), with 

65% of participants‘ reporting having completed some college (n=65). Participants‘ mean 

religious rating was 1.64 with a Standard Deviation of 1.168. 43% of participants were 

employed, while 55% of participants were students. Participants reported watching zero 

hours of rap music videos (n=37), 15 to 30 minutes of rap music videos (n=16), 30 

minutes to one hour of rap music videos (n=33), one to two hours of rap music videos 

(n=11), three to four hours of rap music videos (n=1), five to six hours of rap music 

videos (n=2). Following submission of consent forms, participants were administered the 

General Perceptions of African American Women Scale (GPAAWS).  

A second group of participants (N=121) were invited to complete the online 
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version of the survey. Data from the online survey was analyzed separately. Participants 

(n=30 males; n=91 females) reported residence in 53 different cities and their age ranged 

from 18 to 73 with a mean age of 30.79 with a standard deviation of 13.99. A total of 97 

African America/African/Black participants, 15 Caucasian participants, four Hispanic, 

three mixed heritage participants, and two Asian respondents participated in the study. 

An interesting observation is that African Americans gravitated more toward the online 

version of the survey as opposed to the in-person survey, which yielded more responses 

from Caucasians. Participants‘ level of education ranged from completed high school 

(n=6) to Doctorate or other terminal degree (n=13), with 25.6% of participants‘ reporting 

have completed some college (n=31). Participants‘ mean religious rating 2.19 was with a 

Standard Deviation of 1.28. 46.3% of participants were employed, while 40.5% of 

participants were students. Participants reported watching zero hours of rap music videos 

(n=45), 15 to 30 minutes of rap music videos (n=20), 30 minutes to one hour of rap music 

videos (n=38), one to two hours of rap music videos (n=15), three to four hours of rap 

music videos (n=1), five to six hours of rap music videos (n=2). Following submission of 

consent, participants were directed to the General Perceptions of African American 

Women Scale (GPAAWS) online. Additional descriptive information of both groups 

combined is available in Table 7.1. 
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Table 7.1 

Gender * Rap Music Video Consumption * Race Crosstabulation 
 

What is your race? Approximately how much time do you watch rap music 

videos a week? 

Total 0 

15 to 30 

minutes 

30 minutes 

- 1 hour 

1-2 

hours 

3-4 

hours 

5-6 

hours 

African 

American/African/Black 

What is your 

gender? 

Male 13 2 11 4 0 0 30 

Female 34 20 31 11 2 4 102 

Total 47 22 42 15 2 4 132 

Asian What is your 

gender? 

Male 1   1   2 

Female 1   1   2 

Total 2   2   4 

Caucasian What is your 

gender? 

Male 7 1 10 6   24 

Female 23 12 13 3   51 

Total 30 13 23 9   75 

Hispanic What is your 

gender? 

Male 1 0 1    2 

Female 0 1 2    3 

Total 1 1 3    5 

Other What is your 

gender? 

Male 1  0    1 

Female 1  3    4 

Total 2  3    5 

 

Measures 

 The questionnaire asked participants to provide basic demographic information 

(e.g., race, gender, age, highest level of education completed). The demographic 

component of the survey also asked participants about their rap music video viewing 

habits in hours per week. In addition, the 54 randomly ordered statements measured on a 

5-point scale ranging from none to all; and four additional items, measuring perception of 

Black women in rap music videos were also measured on a 5-point Likert-type scale 

ranging from strongly disagree to strongly agree. These questionnaire items measured 

perceptions of African American women‘s sexuality, race-based perceptions of African 
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American women, perceptions of African American women‘s physical appearance, 

perceptions of African American women‘s intellectual abilities, value ratings of African 

American women, and perceptions of African American women‘s work ethic. I used 26 

items to measure participants‘ perceptions of African American women‘s social 

behavioral practices. 15/26 of the items measured perceptions of Black women‘s social 

actions; 2/26 items measured perceptions of Black women‘s actions within their 

community; 5/26 items measured perceptions of Black women‘s involvement with their 

families; and perceptions of Black women‘s artistic abilities. 

 The items on all 11 of the subscales were summed to generate an overall score 

for the GPAAWS. High scores (290 to 225) on the GPAWWS questionnaire indicate a 

positive perception of Black females while low scores (159 and below) indicate negative 

undesirable views about Black women. Racial groups with less than ten participants were 

excluded from this analysis. The mean score on the Sexual Perception subscale was low 

at 15.44 with a standard deviation of 3.5 and therefore reflects hypersexual perceptions of 

Black females. The subscale included items like ―African American women would sell 

sex.‖ The mean score on the Physical Perception subscale was low at 13.8 with a 

standard deviation of 2.2. Low scores on this subscale signals a rating of Black women as 

unattractive and include items such as ―African American are beautiful.‖ The mean score 

on the subscale Value Perception was moderately low at 31.7 with a standard deviation of 

7.0 and included the item ―An African American women would make a good wife.‖ This 

score indicates a general downgrading of Africana women‘s worth. The mean score on 

the Work Ethic Perception subscale was low at 16.0 with a standard deviation of 3.1 and 
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included the item ―African American women work too hard.‖ This signifies a negative 

evaluation of Africana women as lazy. The mean score for the Rap Music Video 

Perception subscale was moderate at 15.0 with a standard deviation of 1.7 and included 

the item ―Rap music videos represent African American women accurately.‖ This score 

specify a general acceptance of the images in rap music videos as accurate 

representations of Black womanhood. The mean score on the Social Action Perception 

subscale was extremely low at 48.6 with standard deviation of 8.5 and includes items 

such as ―African American women like to dance.‖ This negative score is reflective of a 

unfavorable assessment of Africana women in society. 

Data Analysis 

 Data from the surveys were first analyzed separately. The Cronbach‘s alpha 

calculated for the GPAAWS administered in person was .97. The Cronbach‘s alpha 

calculated for the GPAAWS online survey was .953. The scores produced high reliability 

for the instruments. I also conducted factor analysis of each survey separately. For the 

GPAAWS in person, the factor solution was comprised of 58 items grouped into 

11factors, four of which accounted for 87.235% of the total variance. For the GPAAWS 

Online, the factor solution was comprised of 58 items grouped into 11 factors, six of 

which accounted for 90.258% of the total variance. 

 After critical review of the data, it was decided to combine the online and in-

person surveys for further analysis. The GPAAWS is comprised of 58 items (e.g., 

―African American women are affectionate‖), which are rated on a 5-point scale. 

Answers to the 58 items are averaged, yielding a single measure of perceptions of 
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African American women. The Cronbach‘s alpha calculated for the GPAAWS 

questionnaire was .95 in this study (see table 7.2).  

Table 7.2 

GPAAWS Public  Reliability Statistics 

Cronbach's Alpha N of Items 

.953 58 

 

A principal components factor analysis with varimax rotation was conducted. The 

factor solution was determined using the scree plot method (See Graph 7.1). It was 

decided that factors extracted would only comprise items with a factor load greater than 

.35; however while the factors used in this analysis loaded high, on subsequent analysis 

some factors loaded low. The factor solution was comprised of 58 items grouped into 11 

factors, five of which accounted for 90.8% of the total variance. Factor 1, Sexual 

Perception (eigenvalue = 7.088), accounted for 64.4% of the variance and included 5 

items about perceptions of Black women‘s sexual behaviors. Factor 2, Racial Perception 

(eigenvalue = 1.142), accounted for 10.386% of the variance and included 1 item about 

perceptions of Black women as compared to Caucasian women. Factor 3, Physical 

Perception (eigenvalue = .967), accounted for 8.79% of the variance and included 4 items 

about perceptions of Black women‘s beauty and attire. Factor 4, Intellectual Perception 

(eigenvalue =.448), accounted for 4.07% of the variance and included 3 items about 

perceptions of Black women‘s intelligence. Factor 4, Value Perception (eigenvalue 

=.351), accounted for 3.19% of the variance and included 9 items about perceptions of 

Black women‘s personal worth. High factor loadings were produced from the principle 
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component analysis for nine of the 11 factors. Two of the factors produced low loading 

due to the type of response options. Additional factor loadings are located in Appendix L.  

Graph 7.1 

 
After establishing high reliability and validity, I proceeded with data analysis to 

determine if there was a significant difference in GPAAWS scores based on respondents 

questionnaire completion location (e.g. online or in-person). I first conducted an 

independent sample t-test, which revealed a significant difference in the GPAAWS 

scores. The Levene‘s test for the equality of variances shows there is significant 

difference in the variances between groups F=18.819, p>.05.  Thus, the null hypothesis—

there is no difference in the variance between online GPAAWS scores and in-person 

GPAAWS scores—was rejected. The second null hypothesis—There is no difference in 

the t-test for equality of means between the online GPPAWS scores and the in-person 

GPAAWS scores that can be accounted for by questionnaire completion location—was 

rejected. The Sig (2-Tailed) is less than .05, it is .000. Thus, online GPAAWS scores are 

significantly higher than in-person GPAAWS scores. Questionnaire completion location 

appears to have impact on respondents‘ GPAAWS scores. Online respondents‘ rate 

African American females‘ on average significantly higher and therefore more positively 

than in-person respondents. The group of online respondents recorded higher scores on 
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the GPAAWS (M= 200.6, SD = 22.3) than the group of in-person respondents (M = 

178.6, SD =29.3). This difference was significant, t(173.811) =5.971, p <.05, r
2 

=0.17. 

Thus 17% of the variance in the GPAAWS scores can be accounted for by questionnaire 

completion location; this is practically significant.  

To determine if this difference could be accounted for by other variables, I 

conducted ANCOVA on GPAAWS score by questionnaire completion location (group), 

race, gender, and age. The equality of error variances assumption was assessed using the 

Levene statistic (LS). The result shows that the homogeneity of variance assumption has 

not been violated, LS (15, 205) = 2.144, p > .05. Furthermore, the ANCOVA revealed no 

significant difference F(1,204)=.106, p<0.05. After controlling for race, age, and gender, 

I found no significant difference in the GPPAWS scores based on questionnaire 

completion location. Therefore, from this point forward data from both surveys will be 

analyzed together. It must also be noted that the ANCOVA revealed a statistical 

significance in the GPAAWS scores based on race F(4,204)=5.142, p<.05. 

Table 7.3  
ANOVA Summary  

Perceptions by Group, Race, Age, and Gender 
  
 Source  df  SS  MS  F       Sig. 
  Age  1  717.191 717.191 1.308      .254 

 Group  1  43.795  43.795    .080      .778 

Race   4  11277.084 2819.271 5.142      .001 
 Gender  1  1002.081 1002.081 1.828      .178 
 Group x R 3  3751.856 1250.619 2.281      .080 
 Group x G 1  .016  .016  .000      .996       

 R x G  3  446.588 148.963 .272      .846 

Group x R x G 1  58.062  58.062  .106      .745 

Residual 204  111841.309 548.242 

  Total  220  167570.805 

  p < .05 
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Results  

 My main research question addresses potential links to respondent‘s race and their 

over views of African American females. In addressing the research question, I will first 

examine the impact of race on GPAAWS scores. Higher GPAAWS scores are indicative 

of positive perceptions of African American Females and the lack of an influence of rap 

music videos on respondents‘ perception of Black women. Low GPAAWS scores are 

reflective of negative perceptions of African American women and a potential influence 

of rap music videos on respondents‘ views of Black women. I conducted a one-way 

analysis of variance. The null hypothesis was—there is no difference in GPAAWS scores 

among the two racial categories. The racial categories Asian, Hispanic and other were 

eliminated from further analysis due to small sample size. I conducted a single Race x 

GPAAWS score analyses of variance. The descriptive statistics for the data are presented 

in Table 7.4.  

Table 7.4 

 GPAAWS Descriptive Statistics 

 

     Sample Size     Mean GPAAWS     Std. Dev.     Low Score      High Score 

African American    132                      200.7     21.3         104                255 

Caucasian           75      172.7     29.4         118     233 

 

The homogeneity of variance assumption was assessed using the Levene statistic 

(LS). The result shows that the homogeneity of variance assumption has not been 

violated LS (1, 205) = 23.301, p > .05. 
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Table 7.5 

ANOVA Summary Table-GPAAWS x Racial Groups 

 

Source                    df                      SS                    MS                   F______  _   

Sig._ 

      Between  01  37489.971 137489.971   62.039      .000 

      Error Term           205  123881.024 604.298 

      Total           206  161370.995 

 

A One-Way ANOVA was computed to explore the differences among the group means 

of the GPAAWS Scores across two racial categories. The independent variable was race 

(African American, Caucasian). The dependent variable was GPAAWS Scores.  The one-

way ANOVA revealed a significant difference F(1, 205)=62.039, p< .05. Thus the null 

hypothesis was rejected.  

Graph 7.2:  

Plot of the Mean GPAAWS Scores 
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The significant difference observed in the omnibus-F test requires a post hoc 

analysis to help determine where the significant differences occur. Tukey‘s HSD is the 

post hoc technique chosen to conduct this analysis. The calculated value for HSD 

is 22.31. The post hoc analyses demonstrate statistical significance. Table 7.5 illustrates 

this difference. 
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Table 7.6:  

GPAAWS Table of Ordered Means 

 

                   172.7                  200.7    

Caucasian                       African A. 

Caucasian      172.7     0.00       28* 

 

African 

American 200.7         0.00 

*p < 0.05 

  

The results offer evidence showing that subjects of African American heritage 

grant significantly higher ratings of African American females than subjects who were of 

Caucasian heritage. The obtained value for 
2
 (.2323) shows that approximately 23.23% 

of the variance in general perceptions of African American women can be explained by 

racial heritage. The value shows that this study has detected moderate practical 

significance along with statistical significance demonstrated by the F-test and subsequent 

post hoc analyses. It is also noteworthy to state that while African Americans reported a 

more positive perception of African American women than Caucasians; overall ratings of 

African American women were moderate (75.6%) to low (17.2%). Moreover, African 

American women are not rated very positively by other American Americans as well as 

other racial groups. 

An additional component of the research question explores the relationship 

between rap music video consumption and the general public‘s thoughts of Black 

women. To determine if this difference in GPAAWS scores is influenced by the 

interaction of race and rap music video consumption, I conducted factorial Analysis of 

Variance on GPAAWS score by race and rap music video viewership. The equality of 

error variances assumption was assessed using the Levene statistic (LS). The result shows 
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that the homogeneity of variance assumption has not been violated, LS (9, 170)=4.044, p 

> .05.  

Table 7.7  
Factorial ANOVA Summary  

Perceptions by Race and Rap Music Video Viewership 
  
 Source  df  SS  MS  F       Sig. 
  
 Race  1  44020.027 44020.027 75.042      .000 

 Viewership 5  2898.213 579.643 .988      .427     

 R x V  3  8658.580 2886.193 4.920      .003 

Residual 170  99722.845 586.605 
  
 Total  179  146735.778 

  p < .05 

 

The factorial ANOVA provide evidence that race significantly influence 

GPAAWS scores; that rap music video viewership did not significantly influence 

GPAAWS scores; and race and rap music video viewership are working together to 

significantly influence GPAAWS scores. 

 Furthermore, the ANOVA revealed a significant difference F(3, 170)=4.920, 

p<0.05 (data is presented in the table above). The value for eta-square is approximately 

0.086. Thus, 8.6% of the variance in GPAAWS scores can be accounted for by the 

interaction of race with rap music video viewership. Thus, this interaction is not 

practically significant. 

To determine if the difference in GPAAWS scores based on race could be 

accounted for by other factors, I conducted an ANCOVA on race, gender, religious 

ratings, and level of education. The null hypothesis is—there is no difference in 
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GPAAWS scores based on the interaction between race and rap music video viewership 

after controlling for the effect of level of education. 

The homogeneity of variance assumption was assessed using the Levene‘s 

Statistic (LS). The result shows that the homogeneity of variance assumption has not 

been violated, F = 3.400, p > .05). 

Table 7.8 

ANOVA Summary  

Scores by Race and Rap Music Video Viewership 
  
 Source  df  SS  MS  F       Sig. 
  
 Education 1  2812.728 2812.728 4.857      .029  

Race   1  35111.662 35111.662 60.630      .000 
 Viewership 5  2870.804 574.161 .991          .425 
 R x V  3  8862.167 2954.056 5.101      .002 
 Residual 167  96712.331 579.116 
  
 Total  177  146496.994  

 p < .05 

  

An analysis of covariance, between race and the rap music video viewership on 

GPAAWS scores with level of education as the covariate indicated that there  was a 

significant difference in the  interaction between race and rap music video viewership on 

GPAAWS scores, (F (3, 167) = 5.101, p < .05). Moreover, the ANCOVA indicated that 

previously reported interaction between race and rap music video viewership on 

GPAAWS was a significant interaction. Therefore, we reject the null hypothesis: There is 

no difference in GPAAWS scores based on the interaction between race and rap music 

video viewership after controlling for the effect of level of education. The value for eta-

square is approximately .084. Thus, 8.4% of the variance in GPAAWS scores can be 

accounted for by the interaction between race and rap music video viewership. This is not 
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practically significant. However, throughout these extended analyses, the one-way 

ANOVA on race held through (remained statistically significant) along with the T-Test 

on education-the same results were reported throughout. It is also noteworthy to state that 

a separate one-way ANOVA on rap music video consumption revealed no significant 

difference in GPAAWS scores.  

Before further addressing the research question, I will examine other factors that 

may have an influence on the General Perceptions of African American Women Survey. 

To analyze whether gender had an effect on GPAAWS scores, I conducted an 

independent t-test to determine whether males and females have significantly different 

mean scores on GPAAWS Likert-type items assessing respondents‘ perceptions of 

African American women. The null hypothesis is: There is no difference in the variance 

between male GPAAWS scores and female GPAAWS scores that can be accounted for 

by gender. The Levene‘s test for the equality of variances shows there is significant 

difference in the variances between groups F=10.343, p>.05.  Thus the null hypothesis 

was rejected. The second null hypothesis—there is no difference in the t-test for equality 

of means between male GPAAWS scores and females GPAAWS scores that can be 

accounted for by gender. The null hypothesis was rejected. The Sig (2-Tailed) is less than 

.05, it is .000. Thus female GPAAWS scores are significantly higher than male 

GPAAWS scores. Gender appears to have impact on respondents‘ GPAAWS scores. 

Female respondents rate African American females on average significantly higher and 

therefore more positively than their male counterparts. The female respondents recorded 

higher scores on the GPAAWS survey (M= 194.7, SD = 25.0) than males (M = 178.7, SD 



132 

 

=32.4). This difference was significant, t(76.555)=3.289, p <.05 , r
2 

=0.123. Thus 12.3% 

of the variance in the GPAAWS scores can be accounted for by gender; this is practically 

significant.  

To examine the role of religious on GPAAWS score, I conducted a one-way 

ANOVA by religious ratings. The equality of error variances assumption was assessed 

using the Levene statistic (LS). The result shows that the homogeneity of variance 

assumption has not been violated, LS (4,165) =3.63, p > .05. Furthermore, the ANOVA 

revealed a significant difference F(4,165)=4.008, p<0.05. The ANOVA provide evidence 

that religious ratings significantly influence GPAAWS scores.   

To further assess the impact of gender and religious ratings on GPAAWS scores, I 

conducted a factorial ANOVA by gender and religions ratings. The equality of error 

variances assumption was assessed using the Levene statistic (LS). The result shows that 

the homogeneity of variance assumption has not been violated, LS (9,170) =2.399, p > 

.05.The factorial ANOVA provide evidence that gender and religious ratings are not 

working together to significantly influence GPAAWS scores.  Thus, the ANOVA 

revealed no significant difference F(4,170)=3.385, p<0.05. I also conducted a factorial 

ANOVA on GPAAWS scores by gender and level of education. The ANOVA revealed 

no significant difference F(7,160)=.870, p<0.05 in GPAAWS scores by gender and level 

of education; thus they are not working together. However, the ANOVA revealed that 

level of education was significantly influencing GPAAWS scores. Furthermore, the 

previous significance found on GPAAWS scores based on gender did not hold through 

once level of education and religious ratings were accounted for.  
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In addressing the main research question, it is important that I explore the impact 

of rap music videos imagery of Black women on the general public‘s perception of Black 

women. To address this phenomenon, I examine the role of respondents‘ views of 

African American females in rap music videos to determine how their views may affect 

their GPAAWS scores. A Pearson correlation coefficient was calculated for the 

relationship between respondents‘ GPAAWS scores and Rap Music Video Perception 

scores. A moderate positive correlation was found (r(178)=.303, p< 0.01), indicating a 

significant relationship between the two variables. Negative thoughts about the images of 

African American women in rap music videos lead to more positive general perceptions 

of African American females. 

In addition, a one-way MANOVA was calculated examining the effect of race 

(African American and Caucasian) on GPAAWS scores and Rap Music Video Perception 

scores. A significant effect was found Lambda(2,204) = .759, p=.000. Follow-up 

univariate ANOVAs indicated that GPAAWS scores varied by race F(1,205) =62.039, p= 

.000. Rap Music Video Perception scores were also significantly influenced by race 

F(1,205) =13.419, p= .000. 

A Spearman rho correlation coefficient was calculated for the relationship 

between respondents‘ view that rap music videos accurately represent African American 

females and GPAAWS scores. A moderate positive correlation was found (rho(178)= 

.625, p<.01), indicating a significant relationship between the two variables. Subjects 

who disagree that rap music videos accurately represent African American females rate 

Black women more positively.  
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Discussion 

 Rap music videos provide a venue for espousing representations of African 

American females. However, their commonly racist and sexist portrayals of African 

Americans women have increased concerns about the effect of negative stereotypical 

imagery on American viewers. Investigating these concerns, this study examined whether 

rap music video representations of African American females contribute to the creation 

and reinforcement of negative stereotypical notions of African American females among 

different racial groups in America. Results presented here provide quantitative evidence 

linking negative stereotypical content in rap music videos to different racial groups in 

America views of African American women. 

Significant associations between race and the general public perceptions of 

African American women emerged such that African Americans rated Black females 

more positively than Caucasians. While there was a significant difference in the 

perceptions of Black women based on race, it is important to note that these evaluations, 

despite racial heritage, were moderate to low evaluations of African American women. 

Therefore, the larger general public perception of African American women is 

moderately negative. Additionally, individuals‘ view of Black women in rap music 

videos also varied by race, and in turn influences one‘s perception of Black women. 

African Americans demonstrated a higher rejection of rap music videos ability to 

accurately represent African American females; while Caucasians exhibited a greater 

acceptance of those images. Moreover, those who illustrated an acceptance of rap music 
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videos portrayal of Black women displayed a general downgrading of African American 

females.  

Results from the study also indicate that rap music video consumption when 

combined with race significantly influence public perceptions of African American 

females. While rap music video consumption alone was not a significant factor on 

GPAAWS, level of education and race are, and when combined reveals a considerable 

impact on the general public‘s evaluation of African American women. Those who watch 

more rap music videos on average tend to evaluate Black females more negatively. For 

Caucasians, as their rap music video consumption increased, their ratings of African 

American females decreased. 

An additional component of this research explored the public‘s perception of 

Black women in rap music videos to determine if their views influence their overall 

ratings of African American women. Through correlational analysis, it was found that 

opinions of Black women in rap music videos impacts thoughts of Black women in 

general. Therefore, when representations of Black women in rap music videos were 

accepted, participants rated Black women more negatively.  

White racial attitudes have continued been a part of the American social 

environment and my research shows that this new genre joins in on the stereotypical 

racial socialization of Americans. Data presented here provide empirical evidence to 

support previous researchers claims that there exists a socializing effect of rap music 

videos image of Black women on society as a whole, and in particular on Caucasians. 

Because of the increasing popularity of rap music on White audiences, the infiltration of 
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racist and sexist imagery of Black women is becoming increasingly alarming. These 

images continue to perpetuate negative stereotypes and assessments of Black women and 

may have larger societal effects. In fact, 66% of Caucasian participants stated that some 

to all African American women sit around and wait on government handouts and 88% 

stated that some to all African American women are on welfare. 54.6% stated that they 

were either undecided or disagreed that an African American woman would make a good 

wife. And, 84% of Caucasian participants reported that they believe some to all African 

American women are hard to get along with. Even more revealing is that 58.6% of 

Caucasian participants stated that some to most African American women would sell sex. 

These statistics highlight the influence of racist and sexist imagery of Black women in 

shaping the general public‘s perceptions. In shaping public opinions of Black women, rap 

music videos generate a negative stereotyped effect that ultimately may govern the 

public‘s interactions with African American females.  

In conclusion, the continued presence of Black female hypersexual, uneducated 

gold-diggers in rap music videos fosters a climate of stereotypical assumptions of Black 

womanhood. If left unchallenged and unchanged, these race-based misogynistic 

representations of Black women in the media can lead to the absolute devaluation of 

Black womanhood for the American public. It is therefore imperative that new positive 

and more realistic representations of African American females be presented in the form 

of media; and in particular, in rap music videos as they have increasingly become a 

primary source of espousing notions of African Americans.    
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CHAPTER 8  

 

BLACK WOMEN’S PERCEPTIONS OF AFRICAN AMERICAN WOMEN IN 

RAP MUSIC VIDEOS 

 

Widely broadcasted music videos have broadened the arena of visual 

representations of African Americans and are a primary locus of media representations of 

African American females. Hip-Hop videos both echo and amplify anti-Black racist and 

sexist representations (Armstrong, 2001; Emerson, 2002; Zhang, Miller, & Harrison, 

2008). Some research findings suggest that African American females learn specific 

behaviors from watching and listening to rap music videos (Angell, 2005).  

To explore this phenomenon further, I created the Perceptions of African 

American Women in Rap Music Videos Survey (PAAWRMVS). PAAWRMVS is a 56-

item 5-point scale survey used to assess Black females thoughts about other African 

American females in rap music videos, and to determine if Black women identify with 

and are influenced by rap music videos. Accordingly, this study surveys the perceptions 

of rap music videos and Black women in those videos from the viewpoint of African 

American females. The survey was administered in person and online—data from the 

surveys were analyzed separately; however after statistical comparisons the data sets 

were combined.  

Research Question 1: To what extent do average African American Women 

perceive African American females’ images in rap music videos as positive or 

negative; and to what extent do they identify with these images?  

 

Participants 

Questionnaire sessions were held at two Northeastern universities and three 

Southeastern universities in the United States.  A total of 100 Black females completed 



138 

 

the questionnaire in person (N=100). Participants age range from 18 to 55 with a mean 

age of 22.16 with a standard deviation of 4.51. Participants‘ level of education range 

from completed high school (n=14) to more than a Masters (n=2), with 79% of 

participants reporting having completed some college (n=79). 99% of the participants 

were never married and their mean religious rating was 2.43 on a scale of zero to four, 

which indicated that they were moderately religious, with a Standard Deviation of .782. 

23% of participants were employed, while 69% of participants were students. Participants 

reported watching zero hours of rap music videos (n=8), 15 to 30 minutes of rap music 

videos (n=13), 30 minutes to one hour of rap music videos (n=28), one to two hours of 

rap music videos (n=38), three to four hours of rap music videos (n=12), five to six hours 

of rap music videos (n=1). Following submission of consent forms, participants were 

administered the Perceptions of African American Women in Rap Music Video Survey.  

A second group of participants (N=75) were invited to complete the online 

version of the survey. Data from the online survey was analyzed separately. A total of 75 

Black females completed the questionnaire online from 39 different cities in the United 

States. Participants age range from 18 to 63 with a mean age of 32.93 with a standard 

deviation of 11.5. Participants‘ level of education range from completed high school 

(n=2) to more than a Doctorate or other terminal degree (n=7), with 21.3% of 

participants‘ reporting having earned a Masters (n=16). 68% of the participants‘ were 

never married and their mean religious rating was 2.24 on a scale of zero to four, which 

indicates that participants reported being moderately religious, with a Standard Deviation 

of 1.0. 72% of participants were employed, while 22.7% of participants were students. 
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52% of participants reported watching zero hours of rap music videos (n=39), 15 to 30 

minutes of rap music videos (n=20), 30 minutes to one hour of rap music videos (n=10), 

one to two hours of rap music videos (n=3), three to four hours of rap music videos 

(n=2), nine hours or more of rap music videos (n=1). Following submission of consent 

forms, participants were administered the Perceptions of African American Women in 

Rap Music Video Survey (PAAWRMVS) online. After detailed analysis the in-person and 

online surveys were combined; and the data is reported below in Table 8.1. 

Measures 

 The questionnaire asked participants to provide basic demographic information 

(e.g., race, gender, age, highest level of education completed, religious ratings). The 

demographic component of the survey also asked participants about their rap music video 

viewing habits in hours per week. The 56 randomly ordered statements measured on a 5-

point scale ranging from none to all and strongly disagree to strongly agree, measure 

perceptions of Black women in rap music videos. These questionnaire items measured 

perceptions of African American women‘s level of connection to rap music videos, level 

of perceived sexual behaviors of African American women in rap music videos, attitudes 

about Black females in rap music videos, attitudes about Black males in rap music 

videos, and level of self-perception of African American women in rap music videos. I 

used 34 items to measure participants‘ attitudes about Black women in rap music videos. 

4/34 of the items measured physical characteristics; 13/34 items measured social 

characteristics; 4/34 items measured family and community characteristics, 7/34 items 

measured intellectual and artistic characteristics. 
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 Table 8.1 

Crosstabulation of Black Women’s 

Demographics 
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 The items on all 10 of the subscales were summed to generate an overall score 

for the Perceptions of African American Women in Rap Music Videos Survey 

(PAAWRMVS). High scores on the survey indicate a positive perception of rap music 

videos and the lack of negative characterization of Black womanhood, while low scores 

signify a negative view of rap music videos and strong presence of stereotypic 

hypersexual representations of Black women. The mean score on the Level of 

Connection to Rap Music Video subscale was low at 5.6 with a standard deviation of 1.9, 

which included items such as ―I like to act like the African American women in rap 

music videos.‖ This score specify that Africana females poorly identify with rap music 

videos. The mean score on the Level of Perceived Sexual Behaviors subscale was 

extremely low at 9.23 with a standard deviation of 2.4 the item was ―Rap music videos 

show African American women as sex objects.‖ This negative rating reflects an 

awareness and rejection of the hypersexual portrayals of Africana women in rap music 

videos. The mean score on the subscale Attitudes about Black Males in Rap Music 

Videos was very low at 16.1 with a standard deviation of 2.0 and included items such as 

―Men treat African American women like sex objects in rap music videos.‖ This low 

score indicates a disproportionate power dynamic
11

 between Black men and women in 

rap music videos such that the women are reduced to sexual commodities. The mean 

score on the subscale Level of Self Perception was tremendously low at 5.1 with a 

standard deviation of 1.4 and included the item ―As an African American woman I am 

proud of rap music videos.‖ This score signals that Africana females do not see 

                                                 
11

 According to Dr. Williams-Witherspoon (2006) these types of representations are tied to ―the variations 

of misogyny that are prevalent in the African American Community‖ and ―are necessarily tied to the 

manifestations of male hatred against women that are present in the larger community‖ (262). 
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themselves represented in rap music videos. The mean score for the Social 

Characteristics subscale was very low at 31.8 with a standard deviation of 4.4. The mean 

score for the Family and Community subscale was also very low at 8.0 with a standard of 

1.6 which indicates that Black females are poorly represented in rap music videos as 

irresponsible members of family units and society. The mean score for the subscale 

Intellectual and Artistic Characteristics was low at 14.69 with a standard deviation of 3.2. 

This score reflects a negative image of Black women‘s work ethic and talent. 

Data Analysis 

 Data from the surveys were first analyzed separately. The Cronbach‘s alpha 

calculated for the Perceptions of African American Women in Rap Music Videos Survey 

administered in person was .774. The Cronbach‘s alpha calculated for the Perceptions of 

African American Women in Rap Music Videos Survey online survey was .919. The 

scores produced high reliability for the instruments. I also conducted factor analysis of 

each survey separately. For the Perceptions of African American Women in Rap Music 

Videos Survey in person, the factor solution was comprised of 56 items grouped into 9 

factors, eight of which accounted for 97.112% of the total variance. For the Perceptions 

of African American Women in Rap Music Videos Survey Online, the factor solution was 

comprised of 56 items grouped into 9 factors, six of which accounted for 91.501% of the 

total variance. 

 After critical review of the data, it was decided to combine the online and in-

person surveys for further analysis. The Perceptions of African American Women in Rap 

Music Videos Survey (PAAWRMVS) is comprised of 56 items (e.g., ―Rap music videos 
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accurately portray African American women.‖), which are rated on a 5-point scale. 

Answers to the 56 items are averaged, yielding a single measure of perceptions of 

African American women in rap music videos. Low scores on the PAAWRMVS 

represents a negative rating of the images of African American women in rap music 

videos; and a high score represents a positive rating of the representation of Black women 

in rap music videos. As shown in table 8.2, the Cronbach‘s alpha calculated for the 

PAAWRMVS was .875 in this study.  

Table 8.2 

PAAWRMVS Black Women Reliability Statistics 

Cronbach's Alpha N of Items 

.875 56 

 

A principal components factor analysis with varimax rotation was conducted on 

the Perceptions of African American Women in Rap Music Videos Survey 

(PAAWRMVS). The factor solution was determined using the scree plot method (See 

Graph 8.1). It was decided that factors extracted would only comprise items with a factor 

load greater than .35. The factor solution was comprised of 56 items grouped into 9 

factors, 8 of which accounted for 97.174% of the total variance. The factors selected 

originally loaded high, however on subsequent analysis the factors loaded low. Yet, all 

factors were accepted for inclusion in this study. Factor 1, Level of Connection to Rap 

Music Video (eigenvalue = 4.253), accounted for 47.25% of the variance and included 4 

items about Black women connecting to the videos. Factor 2, Level of Perceived Sexual 

Behavior (eigenvalue = 1.248), accounted for 13.877% of the variance and included five 



144 

 

items about Black women sexuality in rap music videos. Factor 3, Attitude about Black 

Females in Rap Music Videos (eigenvalue = .836), accounted for 9.289% of the variance 

and included nine items about the portrayals of Black women in rap music videos. Factor 

4, Attitude about Black Males in Rap Music Videos (eigenvalue = .630), accounted for 

6.9% of the variance and included six items about Black males interactions with Black 

females in rap music videos.  Factor 5, Level of Self Perception (eigenvalue =.539), 

accounted for 5.9% of the variance and included items about Black women identifying 

with the women in rap music videos. Factor 6, Physical Characteristics (eigenvalue = 

.467), accounted for 5.1% of the variance and included four items about the beauty and 

attire of Black females in rap music videos. Factor 7, Social Characteristics (eigenvalue 

= .417), accounted for 4.6% of the variance and included 12 items about the social 

behaviors of Black women in rap music videos. Factor 8, Family and Community 

Characteristics (eigenvalue = .356), accounted for 3.9% of the variance and included 

four items about Black females involvement with family and community in rap music 

videos. High factor loadings were produced from the principle component analysis for 

eight of the nine factors. Additional factor loadings are located in Appendix M. 

Graph 8.1 

PAAWRMVS Black Women Scree Plot 
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 After establishing high reliability and validity, I proceeded with data analysis to 

determine if there was a significant difference in Perceptions of African American 

Women in Rap Music Video Survey scores based on respondents‘ questionnaire 

completion location (e.g. online or in-person). I first conducted an independent sample t 

test, which revealed a significant difference in the Perceptions of African American 

Women in Rap Music Video Survey scores. An independent sample t test was calculated 

comparing the mean scores of the online respondents and in-person respondents.  No 

significant difference was found (t(111.4) = -1.628, p < .05). The mean of the online 

respondents (m = 120.24, sd = 19.5) was not significantly different from the mean of in-

person respondents (m = 116.11, sd = 11.4). Given these results, the data from the online 

and in-person questionnaire were combined for analysis in this study. 

Results  

 The central research question examines potential connections between 

respondents‘ views of African American females in rap music videos and their personal 

association with those videos. Before addressing the research question, I will first 

examine the impact of regional location, age, level of education, and rap music videos 

consumption habits on respondents‘ Perceptions of African American Women in Rap 

Music Video Survey scores. Higher Perceptions of African American Women in Rap 

Music Video Survey scores are reflective of positive images of African American females 

in rap music videos along with positive ratings of rap music videos. Low Perceptions of 

African American Women in Rap Music Video Survey scores reveal negative perceptions 
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of African American women in rap music videos and represent a negative rating of rap 

music videos.  

 The Perceptions of African American Women in Rap Music Video Survey scores 

of respondents from the Northeast, South, and Midwest were compared using a one-way 

ANOVA. No significant difference was found (F(2,172) = .066, p > .05). The 

participants from the three different regions did not differ significantly in their thoughts 

about Black women in rap music videos. A second one-way ANOVA was conducted on 

respondents‘ Perceptions of African American Women in Rap Music Video Survey scores 

and age, to determine if participants‘ views varied based on age. No significant difference 

was found (F(32,142) = 1.437, p > .05). The participants from different age groups did 

not differ significantly in their perceptions of Black women in rap music videos.  

 To evaluate the role of educational attainment on African American females 

perceptions of Black women in rap music videos. The null hypothesis was—there is no 

difference in Perceptions of African American Women in Rap Music Video Survey scores 

based on level of education. I conducted a single Perceptions of African American 

Women in Rap Music Video Survey scores x Level of Education analyses of variance. The 

one-way ANOVA revealed no significant difference F(9, 165)=1.027, p< .05. Thus the 

null hypothesis was accepted.  

 In order to assess the significance of rap music video consumption on African 

American females views about Black women in rap music videos I conducted a one-way 

analysis of variance. The null hypothesis was—there is no difference in Perceptions of 

African American Women in Rap Music Video Survey scores based on rap music video 
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consumption habits. The descriptive statistics for the data are presented in Table 8.3. The 

mean Perceptions of African American Women in Rap Music Video Survey scores are 

presented in Figure 8.1.  

Table 8.3 

Perceptions of African American Women in Rap Music Video Survey Descriptive 

Statistics 

 

Sample Size     Mean PAAWRMVS     Std. Dev.     Low Score      High Score 

0 hours            47                      118.0     14.4         73                155 

15 to 30 mins           33      119.6     15.7         85     160 

30mins to 1 hour       38                      118.2     15.0         87                161 

1-2 hours           41      115.1     13.4         93     170 

3-4 hours           14      121.2     17.2         105     171 

5-6 hours           1                      114.0              114                114 

9 or more hours        1       107.8              107     107 

 

The homogeneity of variance assumption was assessed using the Levene statistic 

(LS). The result shows that the homogeneity of variance assumption has not been 

violated LS (4, 168) = 1.390, p > .05. 

Table 8.4 

ANOVA Summary Table-PAAWRMVS x Rap Music Video Consumption 

 

Source                    df                      SS                    MS                   F______  _   

Sig._ 

      Between  06  715.980 119.330        .484      .820 

      Error Term           168  41452.500 246.741 

      Total           174  42168.480 

 

A One-Way ANOVA was computed to explore the differences among the group means 

of the Perceptions of African American Women in Rap Music Video Survey scores based 

on rap music video consumption habits. The independent variable was rap music video 

consumption. The dependent variable was Perceptions of African American Women in 

Rap Music Video Survey scores.  The one-way ANOVA revealed no significant 
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difference F(6, 168)=.484, p< .05. Thus the null hypothesis was accepted. Moreover, this 

data provide evidence that rap music video consumption habits does not have a 

significant impact on the way African American females perceive Black women in rap 

music videos.  

 The primary focus of my research question is to explore the views of everyday 

average African American women‘s thoughts about Black women in rap music videos. 

To explore this phenomenon, Black females ages 18 and over were asked to complete the 

Perceptions of African American Women in Rap Music Videos Survey (PAAWRMVS). 

Low scores on the PAAWRMVS represents a negative rating of the images of African 

American women in rap music videos; and a high score represents a positive rating of the 

representation of Black women in rap music videos. Negative images on the survey 

replicate stereotypical notions of Black females while positive images on the survey are 

produced from the opposite of the stereotypical conceptions. African American females 

mean score on the Perceptions of African American Women in Rap Music Videos Survey 

was 117.88 with a standard deviation of 15.56. The mean score falls with low ratings 

category. It is also noteworthy to state that 97.7% of participants rated the representations 

of Black women in rap music videos very poorly. Only 2.3% of participants rated the 

videos moderately. Graph 8.2 reflects these statistics. Moreover, this data reveals that 

African American women find the representations of Black women in rap music videos 

to be negative stereotypical imagery that does not engender accurate portrayals of Black 

women. As such, 92% of respondents stated that no (n=102) or few (n=59) rap music 

videos accurately represent African American women. 
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Graph 8.2 

African American Females Ratings of Black Women in Rap Music Videos 
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In order to further examine the effect of negative hypersexual stereotypes of 

Black women in rap music videos on respondents PAAWRMVS scores a Pearson 

correlation coefficient was calculated to review the relationship between PAAWRMVS 

scores and Level of Perceived Sexual Behaviors. A strong positive correlation was found 

(r(173) = .801, p < .001), indicating a significant relationship between the way African 

American women assess the sexual behaviors of Black women in rap music videos and 

the respondents‘ overall ratings of rap music videos. Thus, negative perceptions of Black 

women‘s sexual behaviors in rap music videos lead to negative perceptions of rap music 

videos. Given these findings, it is not surprising to note that 89.9% of African American 

females state that all (n=44) or most (n=101) African American women are overly sexual 

in rap music videos (See Graph 8.3). 
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Graph 8.3 

Statistics on Sexuality Ratings 

 
 

The second component of the research question investigates the effects of African 

American women personally connecting with rap music videos to establish if their 

connections with the images presented in the videos affect their perceptions of Black 

women in rap music videos. A Pearson correlation coefficient was calculated for the 

relationship between PAAWRMVS scores and Level of Connection to Rap Music 

Videos. A moderate positive correlation was found (r(173) = .618, p < .001), indicating a 

significant relationship between the two variables. Graph 8.4 illustrates this correlation. 

Therefore, on average, participants‘ PAAWRMVS scores increased as they expressed a 

higher connection to rap music videos. Those who expressed less of a connection rated 

the videos more negatively. Accordingly, 96.6% of the respondents stated that they do 

not like to act like the women in rap music videos. 
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Graph 8.4 

Correlation between PAAWRMVS Scores and Level of Connection to Rap Music 

Videos 

 
 A Pearson correlation coefficient was calculated to assess the relationship 

between participants‘ Perceptions of African American Women in Rap Music Videos 

Survey scores and their identification with the videos (Level of Self Perception). A 

moderate positive correlation was found (f(173) = .598, p < .001), indicating a significant 

relationship between PAAWRMVS scores and Level of Self Perception. African 

American females who reject the idea that rap music videos represent who they are tend 

to rate rap music videos presentations of Black women negatively. When asked if they 

think that rap music videos represent who they are, 96.5% of African American females 

strongly disagreed (n=132) or disagreed (n=37). Also, 98.3% strongly disagreed (n=151) 

or disagreed (n=21) that rap music videos represent the person they want to be (See 

Graph 8.5). 
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Graph 8.5 

African American Females Responses to Rap Music Videos Representing Them 

 
 The final aspect of the major research question is to investigate the attitudes of 

African American females about Black males in rap music videos. A Pearson correlation 

coefficient was calculated for the relationship between respondents‘ PAARMVS scores 

and Attitudes About Black Males in Rap Music Videos scores. A low positive correlation 

was found (r(173) = .232, p < .002), indicating a significant relationship between the two 

variables. Poor ratings of Black males in rap music videos tend to lead to low 

PAARMVS scores. When asked if African American male rappers accurately represent 

Black women 96.6% of respondents stated no (n=84) and few (n=85). And 88.6% of 

African American females stated that all (n=65) or most (n=90) men treat Black women 

like sex objects in rap music videos. The data presented here reveal a strong 

dissatisfaction with the relationships between Black women and men in rap music videos.  
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Discussion 

 Images of African American women dominate current popular rap music videos. 

Ironically however, research has provided evidence that African American women have 

been regulated to a unidimensional characterization that presents them as hypersexual 

jezebels. The purpose of the Perceptions of African American Females in Rap Music 

Videos Survey was to afford Black women an opportunity to evaluate the images of 

African American women in rap music videos. Examining their ratings, this study 

explored how African American women feel about the images of Black women in rap 

music videos. Data presented here offer empirical evidence that Black women find the 

depictions of African American women in rap music videos to be negative, hypersexual, 

and inaccurate.  

 Analyses of the data reveal that there is no significant difference in the 

perceptions of African American women in rap music videos that can be accounted for by 

age, level of education, and regional location. This is noteworthy because Black women 

of different ages, residing in different locations, and who have achieved different levels 

of education rate the representation of Black women in rap music videos in the same way. 

These findings further demonstrate the reject, on the part of Black females, of stereotyped 

images of Black women in the media. Even more noteworthy is the fact that rap music 

video consumption habits do not have a significant impact on the way African American 

females perceive Black women in rap music videos. Thus, Black women who watch 

more or less hours of rap music videos per week, all rate the portrayals of African 

American women negatively. 
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 Data addressing the major research question provide evidence that African 

American women find rap music videos to contain images of Black women laced with 

racist and sexist characterizations that are inaccurate and not realistic. In addition to these 

findings, the data also reveal that African American women do not connect with these 

images nor do they identify with these representations of Black womanhood. Thus, there 

exists a blatant dismissal of the imagery in rap music videos ability to showcase who 

African American women are. Accordingly, African American women report not 

resembling the concepts of Black womanhood in rap music videos and not wanting to 

adopt those characteristics. 

 An additional component of this research surveyed Black women‘s attitudes about 

Black men in rap music videos to determine if their views influence their overall ratings 

of African American women in rap music videos. As evidenced by correlational analysis, 

opinions of Black men in rap music videos affect Black women‘s perceptions of African 

American women in rap music videos. Therefore, when attitudes about Black men in rap 

music videos were negative, participants rated rap music videos portrayals of Black 

women negatively.  

 Furthermore, the assassination of Black womanhood in rap music videos is not 

acceptable for African American women nor do these types of misogynistic imagery 

properly reflect who Africana women are. The refusal to accept media generated 

portrayals of Black femininity illustrates a denial of Black commodified sexuality on the 

part of Black women. Therefore, a radical shift in the characterizations of Black women 

in rap music videos is necessary to reflect the proper meanings of Black womanhood.  
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CHAPTER 9 

 

REDEFINED REPRESENTATIONS OF BLACK WOMANHOOD 

African American female bodies in the rap music videos are seen primarily as sex 

objects—possessions used solely for sexual pleasure. This representation has done 

violence to the image of Black womanhood and devalues its essence. As rap music 

evolved and became more popular, African American women increasingly became a 

target of negative portrayals in the videos of male and female rap music artists. The 

common view of African American females in rap music videos is women dressed in 

revealing clothing and dancing suggestively toward the camera. However it is questioned 

whether Black women chose to be represented in this fashion (Rose, 2008). This study 

affords African American females an opportunity to construct their own ideal rap music 

video to determine whether the images they create of African American women differ 

from the images commonly presented in top ten rap music videos. 

In addition, this study seeks to evaluate African American women‘s self 

perception and ideas of how they wish to be represented and viewed. Increasingly, photo-

biographic methods have been used to evaluate individuals‘ self perceptions (Dollinger & 

Clancy, 1993; Ziller & Lewis, 1981). Ziller (1990) expanded the method of 

autophotography for observing how individuals understand who they are. Other scholars 

have used photo-biographic method to study teen room culture (Steele & Brown, 1995; 

Brown, Dykers, Steele, and White, 1994). The photo-biographic method employed in this 

study asked participants to answer the question—How do you want to be seen?—in order 

to assess who African American females are and how they want to be represented.  
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Measures 

After completing the first focus group meeting, I requested that participants keep 

a 7 day journal (see Appendix G) which they used to keep track of their music video 

viewing habits and their thoughts as they watch videos. Data from the Rap Music Video 

Viewing Journals was limited due to participants not returning the journals and/or 

returning incomplete journals. The participants were also asked to take four pictures that 

illustrate their ―ideal self‖—how they would like to be seen/perceived and to include with 

each photograph a description—the photos were developed by the researcher and 

attached to the Personal Photo and Description Logs (See Appendix H)—of what they 

think the photograph illustrates.  

After the 7 to 10 days depending on the participants‘ schedules, participants 

returned for the second focus group session. Here, they submitted their Rap Music Video 

Viewing Journals (N=11) and the Personal Photos and Descriptions Forms (N=13).  

Participants returned the undeveloped camera and the researcher developed the camera 

and uploaded the four photos that the participant selected. Some participants decided to 

provide electronic submissions of previous photos taken. The participants were returned 

all photos after uploading, and they were able to keep the remaining exposures for their 

own use—the participants who submitted electronic photos were able to keep the 

disposable cameras.  

For the final session of the study, participants also completed the My Ideal Rap 

Music Video Survey (N=21)—in which they describe their ideal rap music video in terms 

of themes, plots, and characters. Then focus group participants were then divided into 
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groups of two and three and asked to collectively construct one team-based ideal rap 

music video. During this session, each group decided upon one title, message, and theme. 

After finalizing their group ideal rap music video, each group presented their ideas to the 

larger group. Demographic information is provided in Chapter 6. Results of the analysis 

address the following research questions: 

(1) To what extent would the common fare presented in rap music videos differ 

were the images controlled by African American women?   

 

(2) To what extent would the images that African American women select to 

represent themselves differ from the images presented in rap music videos? 

 

Data Analysis I 

 

Research Question 1: To what extent would the common fare presented in rap 

music  videos differ were the images controlled by African American  women?   

 

African American female respondents in the focus groups (N=21) were asked to 

construct their Ideal Rap Music Video and to work in groups of two or three to construct 

Group Ideal Rap Music Videos with Black women. After constructing the Group Ideal 

Rap Music Video Surveys, participants were recorded presenting their group videos. A 

total of 21 My Ideal Rap Music Video Surveys and 8 Group Ideal Rap Music Video 

Surveys along with videotaped presentations were analyzed for inclusion in the study. 

Key themes that emerged from analysis of participants‘ My Ideal Rap Music Survey 

are—respect, strength of Black women, non-stereotypical imagery, and perseverance. 

The key theme that emerged from analysis of participants‘ group ideal rap music videos 

is—reality. The definitions and dimensions of each theme are as follows: 
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Key Themes: My Ideal Rap Music Video 

Respect 

 

Participants demonstrated the importance of representing African American 

women in positive respectful manner. Respect was defined by the following two 

dimensions—participants stating that rap music videos can be used to teach others that 

Black women are worthy of respect. 

Respondent #1 provided an instance of respect for African American women. The 

title of the video is ―Woman.‖ The message is ―to show respect to all women especially 

African Americans.‖  The artist selected is ―Common‖ and the participant describes the 

video as the following: 

Common starts rapping about his childhood and how his mother took care of 

him.The independent woman appears and common raps as she shows how she 

gets through her struggles. The strong woman appears and Common raps as she 

shows the strength she has to get through her pain/life. Well educated woman 

appears as Common raps and her academics flash by the video ends with all three 

woman on the screen. 

 

Respondent #14 illustrated an instance of respect for the African American community. 

She entitled her video ―Growing.‖ ―The main message would be respect as we are, as an 

African American community.‖ She states that ―I would want the rap artist to be someone 

who normally promotes materialism.‖ When asked will there be African American 

women and men in the video the respondent stated yes and described the characters as 

follows: 

 African American Female Characters:  

1. The love interest. She is working, Normal (meaning wearing average jeans 

and sneakers or boots when in the neighborhood or at the mall and dressed up 

when she goes to work or if she goes out.  
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2. The friends. I feel the male artist should portray women as being his friends 

and not just women dancing in the back and normal, as describe above.  

3. The club interest. She could be a girl flirting, dressed up nice because she is 

out. She is not flirting because jewelry is being flashed or she saw a fancy car 

but simply because he is attractive and respectful.  

Male Characters:  

1. The friends. They won't be dramatic, wearing ice and having women 

surrounding them half-naked. They will be normal working guys laughing and 

joking out at a club or playing basketball.  

2. The rapper will also be normal. He won't be wearing million dollar chains 

while walking through a bad neighborhood, acting as if its cool for him to be 

there, when in all actuality he has moved to a more expensive neighborhood to 

live in. 

3. Other men could be in the community especially to show a strong bond 

between older Black males and younger Black males. 

  

Respondent # 12 displays an example of Respect for the African American 

community as a whole. She expresses a desire for a united community that values all. The 

title of her Ideal Rap Music Video is ―Community.‖ The message is ―that we need to 

work together as a community again, being respectful of each other, despite differences.‖ 

She would prefer a ―Christian rap artist, maybe Stephen the Levite, Lecrae, or Trip Lee.‖ 

The African American women are described as ―older woman who is mentoring younger 

women‖; ―younger women soaking up the wisdom of the older‖;  and ―friends getting 

together, helping each other out, and being kind to each other.‖ The African American 

men are described as ―older men teaching/instructing the younger on how to be men‖; 

―younger, again, soaking up that wisdom‖; and ―men doing work within the community 

while still building relationships in the community‖—additional characters include a 

―Pastor probably, from the local church.‖ The scenes from the video are described below: 

Scene 1: See men getting together, teach the younger. Afterward you see the 

young men being responsible to their families, going to work, and helping the 

community. Scene 2: See women teaching the younger women and the younger 
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women help each other and the community. Scene 3: They at church together.  

Scene 4: They're dancing, having fun, in the streets. 

 

Strength of Black Women 

 For the majority of participants My Ideal Rap Music Videos contained message of  

strength and power of Black women in their families, communities, and society. Strength 

of Black Women was defined by the following dimensions—Black female characters 

sacrificing for their families, Black female characters educated and committed to their 

families and communities, and African American women influence on their communities.  

Respondent #9 demonstrated her ideal rap music video by focusing on the 

sacrificial nature of Black women for their families as a Strength of Black Women. She 

entitled her ideal video ―Survival of the Fittest.‖ The message is to relay ―how Black 

women sacrifice for their kids and families.‖ The lead artists include ―Eminem and TI 

plus Mary J. and Keysha Cole.‖ The actions performed by the Black women in her ideal 

video are—they will be trying to get involved with their kids; showing how they care 

about their children‘s feelings; and showing how they will sacrifice off of no food.‖ 

Interestingly, the participant describes the male character as unsupportive and abusive. 

She states that the actions performed by the male would convey a message of ―how they 

try to abuse the mothers and kids.‖ 

 Respondent #11 provides an instance of the Strength of Black Women with her 

ideal video ―Contemporary Black Woman.‖ Through this video construction, she 

illustrates the importance of Black women in their families and communities while at the 

same time portraying Black women as education oriented. The message is ―that yes, we 

as women like to party but we are also the backbones of our community and education is 
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important.‖ The artists include a popular rapper, Wale, and herself. The participant inserts 

herself as the lead African American women and describes herself in the video as 

follows: ―Me, educated; Me, with my family maybe at a park volunteering; and Me, out 

with my female friends dancing.‖ Wale‘s role in the video is ―Wale would be my 

husband.‖ The other men in the video were described as ―My brother and father.‖ In 

characterizing Black women and men in her video, the respondent exhibits a strong 

emphasis on family and education. The scenes for her ideal rap music video are as 

follows: 

 First thing is we (me and Wale) get up and get our kids ready for school, I make  

breakfast, camera shows the balance of family, Also it shows me getting ready for 

the day. Next scene is me at school (a college) teaching spreading knowledge. 

Me, husband, and kids having dinner with my family then we leave. Me and my 

friends partying it up.  

 

Another instance of the Strength of Black Women is expressed as the inner and outer 

beauty of African American women and the communities they reside in. Respondent #3 

provides an instance of beautiful community centered Black women with her ideal video 

―African Queen.‖ The respondent hopes to reveal ―the beauty and intelligence of Black 

women.‖ She is  ―the rap artist in the video featuring Jill Scott and Mos Def.‖ The 

women in the video are described as ―the African American mother and wife‖; ―the 

African American female teacher‖; ―the African American Business Entrepreneur.‖ 

While the men are described as ―the African American father and husband‖; ―the African 

American teacher‖; and ―the African American business entrepreneur African American 

students, African American children playing and teaching each other.‖ The scenes from 

the video description produce a supportive, strong, functional African American 
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community; coincidentally the African American woman is not separate from her 

community. 

 The first scene focuses on the African American family and the importance of  

oppositional harmony between the husband and wife. The second scene depicts 

the importance of education at school, at home, and while with African American 

friends. The third scene would show a beautiful African American town with 

Black owned businesses, beautiful landscape, and African art around the 

neighborhood. The last scene would connect our past to our present and 

emphasize the importance of doing so. 

 

Respondent # 19 exemplifies the Strength of Black Women as influential members of 

their communities and society at large.  She entitles her video ―The Impact of Influential 

Women.‖ ―The message is to show how influential Black women can be.‖ In her 

description, the respondent not only generates a commitment on the part of Black women 

to influence others, but at the same time honors those who have paved the way for them 

to be successful.    

Michelle Obama is rapping her life and accomplishments from beginning to 

present. Oprah Winfrey is rapping her life and accomplishments from beginning 

to present. Singers like Monica, Mary J. Blige, Beyonce, and Alicia Keys are the 

background singers while Michelle and Oprah rap. I am dreaming of being just as 

successful as Michelle Obama and Oprah. I am sleeping on a classroom 

desk.Michelle Obama and Oprah end the rap by acknowledging achievements of 

Harriet Tubman, Rosa Parks, Phyllis Wheatly, Madame C. J. Walker, Angela 

Davis, Maya Angelou, Marian Anderson, Shirley Chisholm, Mary McLeod 

Bethune, Regina Anderson and how they made way for them. Scene 5: There's a 

class full of 21-27 year old African American women who's taking needed steps 

to enroll in college from the influence of Michelle and Oprah. Scene 6: I end up 

waking up from my desk and teaching to 9-16 year olds the importance and 

influence of being a educated and successful Black woman. 

 

Non-stereotypic Imagery 

 The theme of non-stereotypic imagery was presented throughout the course of the 

focus groups. In relation to the ideal video descriptions, participants reported seeing 
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Black women and the larger Black community in a non-stereotypical fashion as a 

necessity for rap music videos. Non-stereotypical imagery was highlighted in one 

primary form—characters dismissing negative labels and reveals their inner strengths.  

Respondent #18 expresses a need to see African Americans in a non-stereotypic 

manner in her video ―BAAPS.‖ The message is ―that there is more to African Americans 

than the media portray.‖ In her video she provides examples of life cycles where 

individuals start off struggling and combating negative labels but in the end find success. 

Coupled with this theme is respondent‘s #17 message, ―don't just accept what society 

labels you but search for the truth.‖  The title of the video is ―Search‖ and the artist 

featured is ―Me :-) or Lauryn Hill (from the 90's).‖  ―There will be a stay at home wife 

who is a mother and homemaker who loves her husband and her husband equally loves 

her. Professor: the professor will also be the rapper (me) they will be informing the 

listener of the many accomplishments of Black women. Career woman: woman who can 

balance career and home life. She has searched and knows the truth of who she is. Last, 

the girl who accepts the stereotypes of Black woman.‖ In addition to the female 

characters, the male characters would include ―husband: faithful to his wife and honors 

her. Beautiful and dark skin. Blue collar worker: just a regular guy w/a job. Homeless 

man: He will be used as a subtheme in the video about being kind to your neighbor. Other 

guy: Disrespectful; the other men show him how to treat a lady.‖ Other characters consist 

of ‗kids: all different colors, hair textures, ages and shapes‖ and ―elderly: shown being 

honored and revered.‖ Embedded in her message of non-stereotypic characterizations of 
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African Americans is community focus with smart accomplished African Americans who 

work together. The video is designed as follows:  

Students are in a boring lecture about world history. The professor is white. He 

talks about the generic history of Black people: Africa and slavery. Then the 

rappers interrupt the lecture and begin to rap. The rapper begins to point out 

females in the classroom dressed like video hoes. He describes the stereotypes 

and tells them they don't have to conform but that they should search. The rapper 

then confronts the males and gives them the history of the Black woman. Black 

and white photos of famous and everyday Black women are on the screen. The 

rapper tells everyone how to search. In this scene, the rappers is all over the world 

showing the various types of Black women all around the world and look at who 

they can be. 

 

Perseverance 

 Respondents exemplified an eagerness to illustrate the richness of perseverance in 

their Ideal Rap Music Videos by explaining the importance of determination when faced 

with obstacles. Perseverance was defined by the following dimension—characters 

enduring difficulties that make them stronger in the end. 

Respondent #20 conveys Perseverance over ridicule with her video ―Judgment.‖ 

The message is ―to never judge a book by its cover and never let someone‘s judgment 

stop you from succeeding.‖ The respondent detail several instances of how people can 

endure hardships and how that endurance brings strength. For respondent #21, 

perseverance is manifested as the ability to overcome the worst situations. Accordingly, 

her video is entitled ―Despite It All.‖ The messaged she presents is ―despite all odds 

against you, you can still make it.‖ The scenes from her video are detailed below: 

All the characters facing diversity is presented telling their stories. The single 

parent struggling to make it. Parent of a sick child, high school drop out, student 

losing scholarship, kid harmed in an accident. In this scene it is presented in 

different ways that are positive ways to get out of their situations. Some joined 

church, some people took advice from those who were close to them and all of 
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them prayed. Prayer is powerful. Some of the situations were extremely intense so 

it took a lot of working to do so the healing process and transition extended to two 

scenes. All of the characters received Christ and saw the light at the end of the 

tunnel. Knowing that they had hope. All the stories transformed: the single parent 

got a job and was financially able to provide for her kid. Parent of a sick kid, the 

child was in a better health and took an emotional burden off her. High school 

dropout received her diploma after returning to school then went off to college. 

Student set out a year got a job then went back to school and continue playing ball 

after getting scholarship back. After harmed and friend murdered, kid put down 

the guns and joined church and went to school. 

  

Respondent #10 also provides an example of Perseverance as a motivational tool 

for unexpected life circumstances. In her video ―Life is an unpredictable‖ she describes 

the highs and lows of women‘s lives and offers the support of other Black women and 

men to assist in overcoming their hardships.     

Lil Wayne will be rapping with the women and men go through the challenges. 

Then meet up to rap as Drake coming into raps his part. Then come Ludacris 

rapping his part. Then I come back and sing. I am going to be around a 

neighborhood backdrop, and then I'm going have all types of women of race with 

men of all races surrounding in different scenes of one neighborhood going 

through different situations. I'm going to have the women together, at peace for 

women and that‘s when I'm going to have the men come in and comfort the 

women and come at peace for women. Then the women comfort and the women 

and men are going to get some kids to then comfort. Then back to the neighbor 

men and men are going to combine together, then when all the rappers will rap 

and I will sing the end of the song. 

 

 In addition to the themes presented above. Two participants elected not to 

construct an ideal rap music video citing, ―ideally I would not have a rap music video.‖ 

Key Themes: Group Ideal Rap Music Videos 

 

Reality 

  

 Participants showed a concern for the lack of reality in current popular rap music 

videos, and as a result participants provided detailed constructed rap music videos that 

reflect realities of African American females that are germane to their own experiences. 
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Reality was illustrated in five dimensions—African American women as educated and 

family oriented, African American women as mothers, and African American women as 

community centered and successful. 

Educational Reality 

A group of 20-24 year old African American female college students residing in 

the Northeast decided to construct a rap music video that presented a realistic portrayal of 

African American women as educated, and family and community oriented. They entitled 

the video ―Everyday‖ ―to the convey reality of the everyday individual by incorporating 

positive images of Black women.‖ It should also be noted that the group elected not to 

use a current rap artist to start in their video. The characters in their rap music video are 

described as ―everyday people living productive lives in a variety of occupational arenas. 

They are dressed respectably yet fashion forward and enjoying themselves socially and 

personally‖ (See Appendix K-Video 2.1 Presentation of the Group Ideal Video 

―Everyday‖). 

High school aged respondents from the south drafted a video that reflect their 

school experience and attached a positive message of promoting healthy families and 

being eager to teach children. The video is entitled ―School Time‖ with the message that 

―school can be fun.‖ The group selected ―Nicki Minja‖ as their lead artists. They 

described the video as the following: ―Wake up for school, happy (no complaining)! 

Mothers fix breakfast. Dancing to the bus stop. Bus driver being nice‖ (See Appendix K-

Video 2.5 Presentation of the Group Ideal Video ―School Time‖). 
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Family Reality 

 A group of 18-26 year old African American females of different educational 

backgrounds residing in the South illustrated a desire to see more realistic representations 

of African Americans in rap music videos, thus they entitled their group ideal rap music 

video ―Reality.‖ The message in the video is to show ―young women trying to make it.‖ 

To represent this, the group selected ―Mary J. Blidge‖ to be their main artist. The reality 

of African American women for the group meant showing the women as ―stressed out 

mothers: one okay, one not so well, and teenage mothers in school‖ (See Appendix K-

Video 2.2 Presentation of the Group Ideal Video ―Reality‖). 

 A group of 26-27 year old African American females residing in the South 

provided an illustration of their desire to see accurate representations of African 

American women and men who are single mothers and fathers. The title of their video is 

―Reality Check‖ ―to touch basis on the statistics of a single male and female.‖ ―Monica 

and Common‖ would be the main artists. ―Monica would be the single mother, and 

Common would be the working dad.‖ ―Monica boyfriend lost his job and left his family 

behind. Monica step up and take on supporting her kids, working, and going to school. 

Common‘s wife dies and he have to support his daughter. So he would try and get to 

know her on a personal level‖ (See Appendix K-Video 2.3 Presentation of the Group 

Ideal Video ―Reality‖). 

A second group of high school aged respondents from the South illustrated 

Reality for children they witnessed being neglected by their mother for a new man. The 

video is entitled ―So Much a Woman Would Do for a Man.‖ The video is about ―how 
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children get neglected by parents.‖ The artist chosen for the video is ―Eminem.‖ The 

storyline is that ―the man rich and hate kids. The woman that he wants has two kids and 

she really like the man so she get rid of the kids just to be with this rich guy. The kids 

living on the street now starving. Everything is going good until the mother meets a rich 

guy. They get married, he don't like kids so she had to get rid of her kids to be with him. 

Now the kids are homeless on the streets neglected by their parents just for her to be with 

a man with money‖ (See Appendix K-Video 2.6 Presentation of the Group Ideal Video 

―So Much a Woman Would Do for a Man‖). 

Community Realities 

A group of 20-24 year old African American females residing in the Northeast 

expressed a need to see more realistic examples of African American women, and 

African Americans in general as community oriented in rap music videos. The title of the 

video is ―Community‖ and the message is to ―respect everyone.‖ The group selected Lil 

Wayne as their major artist for shock value. The other characters are described as ―just 

neighbors, they get along. Not to rough/bad behavior. Realistic.‖ ―While this is going on 

he is trying to get a girl (background story)‖ (See Appendix K-Video 2.4 Presentation of 

the Group Ideal Video ―Community‖). 

Encouragement and Success Realities 

 

 Another instance of Reality presented by a group of high school aged African 

American females focus on reality for kids and teenagers. They construct a video that 

reflect a Reality of mentorship and advisement for youth. The title of the video is ―It Is 

What It Is.‖ ―Our message is mainly reaching out to the kids and the teens. Life is full of 
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surprises, you will never know what it offers or takes away. You can be whatever you 

want, never let someone bring you down, stay confident. You have a choice on how to 

live so choose them wisely.‖ The group selected several rap artists and musicians along 

with non musician celebrities. They explain that ―all of our characters have something in 

common which is: they are positive, their music is mainly about real life situations, they 

care about the children and the teens, they don't really promote smoking and sex. They 

have respect.‖ ―They show positive things and instead of talking about sex and showing it 

they are telling you the positive ways to do it and the consequences that may occur. 

Showing respectful woman as well‖ (See Appendix K-Video 2.7 Presentation of the 

Group Ideal Video ―It is What it Is‖). 

Two college graduates from the South elect to construct a video that illustrates the 

life hardships that when endured through can grant success. Through this success, the 

participants also show a need to contribute to the next generation. For them, Reality is 

reflected in ―Born to Survive‖ where the message is ―that regardless of one's situation 

you can still make it.‖ They opt for to have two female rap artists ―Eve and Missy Elliot‖ 

and the other characters are ―college students, business women: doctors, lawyers, own 

their own business, etc.‖ ―Each person starts off struggling, but when something (having 

a baby, finding god, friends, experiences) takes place in their life a turn point that‘s when 

they all make up their minds that no matter what, they will survive and be successful. At 

the end they are all encouragers to the next generation‖ (See Appendix K-Video 2.8 

Presentation of the Group Ideal Video ―Born to Survive‖). 
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Results I 

Participants (N=19) constructed individual ideal rap music videos—two 

participants stated that they would not have a rap music video—and (N=21) participants 

constructed group ideal rap music videos to establish whether the themes and images, in 

particular African American women, would differ from the themes and images present in 

a group of randomly selected top ten rap music videos. A total of 21 My Ideal Rap Music 

Video Surveys and 8 Group Ideal Rap Music Video Surveys were analyzed for key 

themes and classified into content categories that were evidenced by participants‘ 

descriptions. Five content categories developed from analysis of participants‘ My Ideal 

Rap Music Video Survey—respect, strength of Black women, non-stereotypical imagery, 

and perseverance. The key theme that emerged from analysis of participants‘ group ideal 

rap music videos is—reality; which was presented as an overarching theme with four 

subthemes: 1) educational realities, 2) family realities, 3) community realities, and 4) 

encouragement and success realities. Overall percentage frequencies are found in Table 

9.1. 

Table 9.1 

Ideal Rap Music Video Frequencies of Occurrences in 5 Content Categories  

Content Categories # of Ideal Videos  Percentage 

Respect 

Strength of Black Women 

Non-stereotypical Imagery 

Perseverance 

Total (My Ideal Rap Music Videos) 

_______________________________ 

Reality (Group Ideal Rap Music Video) 

3 

7 

6 

3 

19 

_______________ 

8 

15.78 % 

36.84% 

31.57 % 

15.78 % 

100% 

_____________ 

100% 

  

 As shown in Table 9.1 100% of participants, while working in groups, ideally 

would like to see more practical imagery of African American women and African 
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Americans in general. Participants described a lack of realistic portrays, some seemingly 

commonsense of Black women and therefore constructed group ideal videos that 

represented realities based on their own experiences. The theme of reality was also 

carried over to participants‘ individual ideal rap music video descriptions such that most 

participants noted that they chose their messages based on their desire to see authenticity 

in rap music videos. 36.84% of the videos constructed reflect African American women 

as strong and significant members of their families and communities. Another 31.57% of 

videos argued for non-stereotypical imagery of African American, and they fostered an 

opportunity to present African Americans in a positive manner. Linked with the idea of 

positivity, the notion of respect for African American women and their communities was 

represented in 15.78% of African American females ideal rap music videos.  The final 

theme expressed was perseverance (15.78%), which detailed real life struggles that were 

prevailed over. 

Discussion I 

This content analysis of 19 individual and eight group ideal rap music videos 

revealed three main findings. First, African American females would like rap music 

videos to represent African American women and African Americans in general in a 

more realistic manner which include motherhood, education, community, and success. 

Moreover, Black female participants illustrated that they recognized a lack of accurate 

representations of African Americans in rap music videos and would therefore promote 

images and message that provide genuine portrayal of Black people and African 

American women in general. Second, there was a 100% difference in the themes and 
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messages of ideal rap music videos defined by participants as contrasting to the racist and 

sexist themes conveyed in the rap music videos used in this study. Third, the descriptions 

and themes of African American female participants‘ ideal rap music videos did not 

communicate messages that they deemed to be stereotypical; and as an alternative some 

participants expressed the need for non-stereotypical imagery in rap music videos. This 

examination reveals a significant difference in the descriptions of rap music videos by 

Black females as compared to the descriptions illustrated in top ten rap music videos.   

 My findings provide evidence that some African American women as individuals 

and in groups prefer to see African American women in positive realistic representation 

in rap music videos. It also highlights that African American female participants elect not 

to utilize the popular images in rap music videos as their ideal.  The conclusions drawn as 

a result of this descriptive content analysis are limited by a relatively small population 

size. Given my findings—that African American females choose to construct different 

rap music videos than those in a group of top ten rap music videos—it is essential to 

further examine who African American women are and how they would like to be seen. 

Research Question 2: To what extent would the images that African American 

women select to represent themselves differ from the images presented in rap music 

videos? 

 

Data Analysis II 

Key Themes 

 Respondents were asked to provide four photos of how they would like to be 

seen. 91% of the images the participants selected were reported to be images that 

represent who they are now. 13 participants submitted photos and descriptions of images 
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that represent them, while four participants only submitted photos of how they would like 

to be seen. Key themes that emerged from analysis of participants‘ (N=13) photo 

descriptions are Self Pride and Joy, Family and Love, Community Responsibility, 

Education and Talent, Religion, Friendship and Fun, Beauty, and Admiration and 

Independence. The definitions and dimensions of each theme are as follows: 

Self Pride and Joy 

 Participants (n=3) provided descriptive evidence of Self Pride and Joy as a way to 

show their happiness and success. Self Pride and Joy was defined by two dimensions—

participants stating that they want to be seen as happy, and participants stating that they 

are proud of their success. Respondent #1 from the South reported that she selected a 

photo of herself ―Because I'm happy and what's better than being happy. Happiness is 

everything.‖ She also provided a second image that illustrates her happiness. She states 

that she chose the photo ―because it symbolizes what a great senior year I had. (I was 

prom queen. YEY! :-)).‖ 

 
Figure 9.1 Image of Participant as Prom Queen 
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 Respondent # 2 from the Northeast also provides an example of her personal 

happiness. She chose an image of ―Me, just me‖ to illustrate ―that I am beautiful and I am 

happy.‖ She selected this image to represent her because ―I think it shows that I love life. 

I love my shirt and the brightness of the sun.‖  

Respondent #7 reveals an instance of Self Pride linked with personal and 

communal history. ―In this photo is the adinkra symbol Sankofa (the heart shape) and the 

phrase "return and get it" written on my bedroom wall.‖ ―The message in the photo is the 

importance of returning to your past.‖ ―I selected this image because I think one of the 

most important things I think people of African descent should do is return to their past 

and know their history and origins. It is essential to move forward and it has changed my 

life. I would like this image to represent me because African history is one of the 

greatest aspects of my life.‖ ―Growing up I didn't know anything about my history or 

past, as a person of African descent but today everything I know about my past has 

helped guide me in my future.‖ 

 Another instance of Self Pride and Joy is expressed in Respondent # 2 photo of 

herself which illustrates pride in her success. She states, ―I want to convey that I was 

proud to be finishing college.‖ When asked why she selected the photo she stated ―I was 

21 graduating from college, it represents the importance of education to me and my 

family, and also my community.‖ And when asked why she would like this photo to 

represent her she states ―I believe knowledge is a journey and not a destination.‖ She 

notes that this photo represents her ―fully and truly represents the woman I am today as I 

pursue my PhD in Africana Studies.‖ 
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Figure 9.2 Participant Graduation Photo 

Family and Love 

 61.5% of the participants (n=8) reported that that they would like to be seen as 

loving and family oriented. Family and Love was described by participants in one 

primary way—participants describing themselves as having a high emphasis on the 

importance of family. 

 Respondents #2, #7, #8, #9, #12, and #13 all illustrate an emphasis on the 

importance of family in their lives. Respondent # 2 selected a photo of ―Me and my mom, 

cousin, and brother.‖ When asked, what is the message in the photo, she states ―that my 

family and I are one and we love each other.‖ When asked why this image ―My family is 

only second to God, and I am so grateful for them.‖ She would like this image to 

represent her ―because I could not accomplish all that I accomplish without them.‖ 

 
Figure 9.3 Participant with Family 
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 Respondent # 7 displays an example of Family and Love by stating ―in this photo 

is a board constructed of several pictures of me and my family.‖ ―The message in this 

photo is the importance of family.‖ ―I selected this image because my family brings the 

greatest support system and my foundation for everything in my life that follows.‖ ―I 

would like this image to represent me because family is the most important aspect of my 

life. I love my family, the time I spend with them and the guidance they've given me 

through the years.‖ ― The photo is a great representation of the way I am now because 

family is my number one concern. I am grateful to have a very large family that is always 

there to help and support me.‖ 

 Respondents #8 and #13 exemplify family and the strength of being mothers. 

Respondent #8 provides a photo of ―me and my two year old son is in this photo.‖ ―The 

message is a beautiful, intelligent, and strong Black single woman taking care of her 

son.‖ ―I selected this picture because I am a single mom.‖ ―I would like this image to 

represent me because I am a strong young lady.‖ ―This photo represents me as intelligent, 

beautiful, African American, strong and single. Also, it shows that I dearly love my son.‖ 

 
Figure 9.4 Participant with Son 
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 Respondent #9 exhibits the importance of a loving and supporting family with an 

image of ―My family‖ with the message ―Family=Love.‖ She chose this ―because at the 

end of the day when no one else is there, my family will be. Family means a lot to me.‖ 

This represents her ―because it‘s who I am and who I want to always be. I was born into a 

family and one day I will have my own family.‖ ―Because I'm going to always be a part 

of a family, a group of people that I love and love me no matter what. I'm a daughter, 

grand-child, sister, niece, and aunt, and cousin and friend.‖ 

 
Figure 1.5 Participant with Family II 

 

 Respondent #12 from the South emphasze the role of Family and Love in her life 

with a photo of ―My mom, my sister, and I.‖ ―This is a message that I'm a daughter and a 

sister.‖ ―This photo shows who I am on a daily basis. I have been a daughter and a sister 

for 27 years and it is something I truly enjoy. I am family oriented and I love my family 

dearly.‖ ―I would like this image to represent me because it is positive and it shows hope 

for me to become a mom and enjoy the same things with my kids.‖ ―This is my everyday 

life, this represents me now because I will always be a sister and a daughter.‖ 
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Community Responsibility 

 Three respondents demonstrated an emphasis on Community Responsibility as a 

representation of who they are. Community responsibility was defined as a commitment 

to the people who make up the neighborhood in which they reside. Respondent #5 from 

the Northeast notes that serving her community is an important aspect of her life. She 

provided a photo of ―the sign of 17th and Diamond.‖ ―This is the community I belong to 

and have to serve unless I move.‖ ―Because serving my community and [the Northeast] 

in general is what I want to do and be about.‖ ―Because it is a part of the city and so am 

I.‖ ―It just represents the community I am responsible for right now in my life.‖ 

 
Figure 9.6 Participant‘s Community 

 

 Respondent #6 from the Northeast gives an example of positive community 

interactions by submitting a photo of ―Me outside.‖ She also admits that she could have a 

stronger relationship with her community, but that she still is invested in it. The message 

is ―normal life in my neighborhood, interacting positively with others in my community.‖ 

―Because it is important to show me interacting with my neighborhood. Because it 

showcases me having a good relationship with my community. It also shows me dressed 
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normally.‖ ―I don't go outside much because this is my campus neighborhood and I'm 

usually too busy studying or working to sit outside and enjoy the weather and interact 

with my community.‖ When asked—If you do not think this photo represents you as you 

are now, what kinds of things would need to happen in your life to make you be more 

like the image?—she states that ―I could take more time being outside instead of being on 

the computer.‖ 

 
Figure 9.7 Participant on Porch in Community 

 

 Respondent #9 from the South displays a union between community and 

education with a photo of ―a group of kids that I mentored.‖ ―I love kids and giving back 

to the world.‖ She chose this image ―because it shows my dedication to kids. I am a 

mentor and I volunteer year around at after-school programs summer camps, etc helping 

kids with homework, basketball, and teach them about God.‖ She would like the image to 

represent her ―because it is a part of who I am. I was mentored when I was young and I 

am now a mentor.‖ ―I am a mentor now and I plan on opening my own non-for-profit 

stationed around performing and visual arts. Helping out our future will always be a part 

of me.‖  
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Figure 9.8 Participant with Group of Community Kids She Mentor 

 

Education and Talent 

 A majority of respondents (84.6%) expressed that they would like to be seen as 

educated and talented.  Education and Talent was described in three forms—participants 

describing their talents as a passion for knowledge and skill, participants‘ describe the 

importance of higher education, and participants describing the importance of educating 

others. Respondent # 1 from the South report that she selected a photo of her and her 

dance team to illustrate her zeal for dance as an art form. She states that she selected the 

photo because ―once again, it shows something I love to do as a person and it also shows 

how well I get along with others.‖ 

 
Figure 9.9 Participant with Dance Team 
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 Respondent # 3 from The Northeast also exhibits her education and skill set with 

a photo of ―a picture of my bookshelf, guitar and keyboard. I am talented. More than my 

body.‖ ―The books represent knowledge. And the instruments represent skill.‖ When 

asked why she selected this image to represent her she states that ―my music and 

education is what my world revolves around. Through these two mediums I have the 

power to be who I desire to be rather than how society portrays me.‖ To the extent the 

photo represents her: ―it is very much relevant to who I am now.‖ 

 
Figure 9.10 Participant‘s Books and Instruments 

 

 Respondent #4 provides an instance of talent by stating ―this photo is a photo of a 

white stove top.‖ ―The message is that I have skill and am talented.‖ ―The whiteness 

represents the preciseness, purity, and professionalism of my skill. I don't just throw all 

can food in a pot and warm it up but I am skillful and clean with cooking a variety of 

food from other cultures including mine.‖ ―I am more than tangible beauty. I also have 

great intangible attributes and skills.‖ ―It completely represents the way I am now. Yet 



182 

 

there is always room for growth.‖ ―I do but I can always keep practicing, learning from 

others and experimenting.‖ 

 Respondent #4 also showcases education by capturing an image of ―a picture of 

books‖ with the message ―I am intelligent and inquisitive.‖ ―I would like to debunk the 

stereotype of the ignorant, arrogant, angry black woman.‖ ―This photo is a good 

representation of who I am now. I love to learn.‖ Here she uses this photo to challenge 

negative stereotypes of Black women, while at the same time illustrating herself as an 

educated women. 

 Respondent #5 demonstrates education by showcasing her school ―The Temple 

T‖ with the message of ―furthering education.‖ ―Because I am in college and it is a goal 

right now in my life.‖ ―I am a student who goes to Temple so it represents that.‖ ―It 

shows what takes up my time right now.‖  

 
Figure 9.11 Participant‘s School 

 

Respondents #6 and #13 conveys the importance of Education with photos of 

them studying. Respondent #6 provided a photo of ―Me doing school work.‖ ―The most 

important message is that I am working. I am not waiting for a handout.‖ She selected 
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this photo ―because too often women in videos are portrayed as being gold-diggers when 

in all actuality we are single mothers with no help working to provide for our children, 

very independent.‖ She would like this image to represent her ―because I do work very 

hard, and I want to be portrayed like that on the TV, instead of being seen as a gold-

digger at the club searching for a "baller."‖ This image represents her ―very much so. I 

am a student who has homework everyday‖. 

 

Figure 9.12 Participant Studying 

 

 Respondent #7 from The Northeast also provides an example of higher education 

with an image of The History of Africa, authored by Molefi Kete Asante. ―The image in 

the photo is my love for reading, education, and the history of my people.‖ ―I selected 

this photo because I consider myself an African scholar. I am a person of African 

descent, I love to read, and I love education.‖ ―This image represents me because of my 

love for African history and my love for reading.‖ ―Growing up in a European based 

public school system, I was never taught the history of my people, the people of Africa. 

Today as an African American Studies major I am surrounded by my history and proud 

of it.‖  
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Respondent #9 demonstrates higher education with a photo of ―Me and my cap 

and grown.‖ The message is ―that I'm educated.‖ This represents her ―because it 

describes what type of person I am and where I'm currently at in my life. It shows that I 

value education.‖ She submitted this image ―because it does represent me. I value 

education and it shows that. The picture shows the day I graduated college with my BA. 

It goes a little bit further because I'm currently in school for my MBA.‖ ―It represents that 

I still value education. I am currently in school for my MBA and I volunteer at a after-

school-program tutoring young kids.‖ 

 
Figure 9.13 Participant in Her Cap and Gown 

 

 Respondent #8 from The South exhibits an example of her willingness to educate 

others with a photo of her teaching her child. ―My son on the playground learning his A, 

B, C's.‖ ―My son is going to be a future African American president.‖ ―It shows that 

Black guys can do more than rap.‖ She chose this ―because it represent a good influence I 

have on my son achieving in life.‖ Also ―it represent me raising my son in a good way. I 

teach him A, B, C's, numbers, photo cards, how to be mannerable and how to use good 

vocabulary.‖ 
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Figure 9.14 Participant‘s Child with A,B, C‘s 

 

 Respondent #10 displays education in the form of teaching by showing ―my 

cousin doing my little cousin hair because that‘s what she loves to do. Helping learn.‖ 

The message is ―that you do what you love. A teacher learning is a very nice good.‖ She 

chose this photo ―because you should love to do it.‖ She requests this photo to represent 

her ―because it shows something she loves to do and something she loves.‖ It is a correct 

portrayal of her ―because I love to do what I have to do because I love to have fun. 

Working for something you love to do and know what you're doing.‖ 

 Respondent #11 from the South offers an example of education with an educator. 

―This is a photo of my principal (Name).‖ ―The message is to get your education and 

become something in life.‖ ―First off, I love the way she dresses but on this day she was 

professionally dressed with her (name) sweater on.‖ ―I would like this image to represent 

me because I want to be successful when I graduate from high school.‖ When asked 

whether the photo represents her she states, ―It doesn't because I am not the boss of 

anything.‖ However, she notes, ―I have to graduate from high school and get a great job 

like she has.‖ 
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Figure 9.15 Participant‘s Principal 

 

Religion 

 A total of 6 participants expressed a desire to be seen as having good moral 

values. Religion was manifested in two dimensions—participants‘ describing their 

lifestyle as faith-based, and participants‘ describing themselves as moral beings.  

Respondent #4 illustrates the role that her religion plays in her life by setting high 

moral standards. She selected an image of ―a Bible‖ with the message ―I have morals and 

a committed relationship to God and others.‖ She states that she chose this image because 

―there is a scripture in it that is Proverb 31. It illustrate what a virtuous woman is and 

how she takes care of business, well spoken of, has her kids in order, and is a business 

woman known greatly for her skill. I'm someone who is capable of being independent 

because of my intelligence faith and agency.‖ ―I am completely this because I live the 

Bible as best as I can. Striving to be that virtuous woman who is mentioned.‖ 

 Respondent #9 also exemplifies Religion as a guide through life with ―The 

Bible.‖ She states ―that I am a Christian and have a relationship with God.‖ She chose 
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this ―because it is who I am. Everything I do I try to be Christ like. My purpose here on 

Earth is to make it a better place. My faith in God will allow me to walk in the pearly 

gates of heaven where eternal life awaits me. God is my top priority.‖ It represents her 

―because it (my faith) guides me in my daily life. If it wasn't for Jesus's blood, I don't 

know where I would be.‖ The photo represents her to the extent that ―I've been a 

Christian since I was a little girl and I will die one. My faith in God cannot and will not 

be shaken. God is my alpha and omega, the beginning and the end.‖ She also notes that 

―it represents me. Although it is a daily struggle to be Christ like no one is perfect, but I 

will be like my father in heaven.‖ 

 
Figure 9.16 Participant‘s Bible 

 

Respondent #13 demonstrates an instance of religion as faith-based with a photo 

of ―A picture of the cross.‖ The message that the respondent relays is ―that I am a 

Christian, a believer in Christ.‖ She chose this image ―because it represents my faith, the 

thing that keeps me sane and pushing on.‖ This is a representation of her ―because I am 

not afraid to profess my relationship and love for God.‖ 

Respondent #5 from The Northeast provides another example of religion being 

tied to a community by selecting an image of ―my church, Epiphany Fellowship.‖ ―That 

the church is Christ's representatives on Earth and we should be serving the community.‖ 
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―Because the local church is very important to me and should be for every Christian.‖ 

―I'm a believer and so this represents me because believers are in the church.‖ ―It 

represents me now because I am a Christian.‖ 

 
Figure 9.17 Participant‘s Church 

 

Respondent #5 from The Northeast captures the theme of Religion by providing 

an image of ―my ipod with a Christian rap artist.‖ The message is ―that I love music, 

especially Christian rap artist.‖ ―Because it is a normal activity in my life. I walk to 

school every morning and afternoon and get encouraged as well as entertained by this 

music.  Because I love music! Not the garbage that is popular but the stuff with content 

and that try to be artistic.‖ ―This photo just represents me as a Christian that loves 

music.‖ This photo displays how the participant‘s lifestyle can include music but does not 

compromise her moral standing. 
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Figure 9.18 Photo of Participant‘s Ipod 

 

 Respondent #10 shows how religion is an important aspect of her life by 

providing a photo of a ―a HolyCross.‖ The message is ―that no matter how old or young 

you are theres no such thing called hard.‖ She chose this ―because it shows where hard 

work gets you. And keeps your head on straight.‖ She would like it to represent her 

―because this man went through so much and is a beautiful person and he is so grateful to 

others and over all he's still smiling and happy.‖ It reflects who she is because ―Well I 

take pride in ever thing I do even if it‘s just a little hard I still try my hardest to be my 

best and never give up.‖ 

Friendship and Fun 

 Participants (n=5) provided evidence of friendship and fun as representations of 

their lifestyles. Friendship and Fun was demonstrated in two ways—participants reported 

their relationships with others as something they value, and participants reported that they 

could have fun without being represented negatively. Respondent #13 provides an 

example of the role of friendship in her life with a photo of ―My close friends and I.‖ The 

message is ―that I am a friend. A person people trust, love, and can depend on.‖ The 

respondent chose this picture ―because it represents who I am.‖  
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Participant # 2 provided an instance of the importance of Friendship and Fun with 

a photo of ―Me and my friend‖ with the message ―that I love, to travel, have fun, and I 

love the beach.‖ She chose this image to represent her because ―I think it is important to 

show I love water and to travel (was in Senegal). Also I love that my hair was in braids, I 

looked really cute. Lastly, I was with a good friend.‖  

 
Figure 9.19 Participant with Friend 

 

 Respondent #3 provided an image of ―my two friends, Doca and Erica‖ to 

illustrate how her friendships are importance and how the women in the photo represent 

beauty. ―I chose my two friends because I feel they epitomize a part of Black Beauty. 

One has caramel skin and the other has lighter skin. They both wore their hair naturally 

and they have a fuller figure.‖ ―I want this to represent me because it carries the 

liberating message of not having to conform to the media's standard of beauty.‖  
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Figure 9.20 Participant‘s Two Friends 

 

Respondent #10 details an instance of friendship linked to education with ―a 

photo of my friend (Name).‖ The message is ―stay in school and get your education.‖ ―I 

selected this image because she is a respectful young lady. And she dresses to impress but 

this particular picture is of her doing school.‖ ―I would like this image to represent me 

because I am a school girl. And I want everyone to get there education.‖ ―It represents me 

now because I am a school student just like her. 

 
Figure 9.21 Participant‘s Friend 

 

Respondent #6 provides a second illustration of Fun with ―Me at the "club"‖ with 

the message ―that it‘s ok to go out and just have fun, also you don't have to be 
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materialistic all over a "baller".‖ ―Because I feel there is nothing wrong with women 

being shown out at a club or party. Music is supposed to make you dance at clubs so 

videos should show this. It‘s ok for women to dress up in dresses that flatter them.‖ She 

would like this image to represent her ―because I like to go out and socialize, and have a 

good time. I also do not look like strippers when I do so.‖ This image represents her 

―very much so. I wore that outfit out to chubs before.‖ The participant utilizes this image 

to demonstrate a safe and fun way of partying without being classified as a gold-digger. 

 
Figure 9.22 Participant Going to the Club 

Beauty 

 Respondents also noted that they would like to be seen as beautiful, and not 

judged by commodified external standards of beauty. Beauty was manifested in two 

primary forms—participants describing themselves as possessing natural beauty, and 

participants describing themselves as having inner beauty.  

Respondent # 3 provided an example of natural beauty by selecting an image of 

―a picture of me Naturality.‖ ―I chose a picture of me at home in my bathroom because it 

is me without any life pressure to look a certain way.‖ ―I want this to represent me 
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because it is the real me.‖ ―I took it today! And everyday I become more and more 

comfortable with my natural self.‖ 

 
Figure 9.23 Participant Without Makeup 

 

 Respondent #4 illustrates an example of inner beauty by selecting an image 

―Pearls and a Golden Mirror.‖ She selected this photo to show that ―women can be classy 

if they know their self worth.‖ ―I believe I am classy and am priceless. Only person that 

can pay for me is Jesus Christ.‖ ―Woman feel they have to be promiscuous (because of 

media influence) to be held as beautiful or worth something but I can be covered and 

worth much more.‖ ―It represents me to a great extent.‖ 

 
Figure 9.24 Gold Mirror and Pearls 



194 

 

Admiration and Independence 

 Participants displayed personal character traits of admiration and independence 

for things that they aspire to achieve and experience in life. Admiration and 

Independence was illustrated in two forms—participants admiring others who they look 

up to, and participants providing evidence of strong role models in their lives.  

Respondent #3 provide an example of both Admiration and Independence by 

choosing an image of ―A co-worker, (name), doing work at a children's table.‖ The 

message is ―impendent Black women in a positive light.‖ ―I chose this image because I 

admire this woman. She works at my job as an ABA instructor for children with autism. 

She loves her job and does well.‖ ―I want to be successful in whatever job I choose and 

want to does it well.‖ When asked—If you do not think this photo represents you as you 

are now, what kinds of things would need to happen in your life to make you be more 

like the image?—She responded by stating ―I need to find that job where I am passionate. 

And I need to begin to do my best like she does.‖ 

 
Figure 9.25 Participants‘ Co-worker 

 

 Respondent #8 from The South captures an instance of Admiration for her father 

as a role model and a source of support. ―My father and my son are in this photo.‖ ―This 

message is to show that we do have some good African American men role models.‖ ―I 
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selected this image because my dad raised me as a single parent. He has taught me to be a 

strong and successful young lady. I look at him as being a role model to not only me but 

my son.‖ ―Because my dad is my role model.‖ ―The photo represents me having my son 

to grow up under my great dad.‖ 

 
Figure 9.26 Participant‘s Father and Son 

 Respondent #11 also provides an illustration of Admiration for a school official. 

―This is a image of my secretary Ms. Rose.‖ The message is ―do the best you can do.‖ 

―She is a well rounded individual. She is always willing to help and she hates to see 

young children give up.‖ She would like this image to represent her ―because I love to 

help others no matter what the issue may be. Being a loving and helpful individual.‖ 

 
Figure 9.27 Participant‘s School Official 
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 Respondent #12 displays Admiration for family members and express how they 

motivate her. In the photo are ―my nieces and I.‖ The message is ―love comes in all 

shapes and sizes. And I admire them.‖ ―I selected this photo mainly because the girls 

mean the world to me.‖ ―I like this image to represent me mainly because it shows my 

loving side as a connection I have with them.‖ This photo is a correct representation of 

her because ―being that I do not have any kids, my nieces are my life.‖ 

Results II 

 Participants took photographs of images that represent who they are and how they 

would they like be seen to establish whether the images African American women select 

to represent themselves differ from the images present in a group of randomly selected 

top ten rap music videos. Difficulties encountered in collecting these data included 

participants not returning to the study, and the attrition rate of disposable cameras and 

logs once they were dispersed. 

A total of 13 Personal Photos and Description Logs and 50 photos were analyzed 

for key themes and classified into content categories that were provided by respondents‘ 

photo descriptions. Eight content categories emerged—Self Pride and Joy, Family and 

Love, Community Responsibility, Education and Talent, Religion, Friendship and Fun, 

Beauty, and Admiration and Independence. It is also noteworthy to state that no photos 

were submitted that reflect the themes found present in a group of top ten rap music 

videos. In addition, participants‘ age, educational background, and geographical locations 

did not appear to cause differences in participants‘ photo selections. Overall percentage 

frequencies are found in Table 9.2. 
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Table 9.2 

Personal Photos and Descriptions Frequencies of Occurrences in Eight Content 

Categories  

Content Categories # of Photos  Percentage Percentage of 

Respondents 

Self Pride and Joy 

Family and Love 

Community Responsibility 

Education and Talent 

Religion 

Friendship and Fun 

Beauty 

Admiration and Independence 

5 

8 

3 

15 

6 

6 

2 

4 

10 % 

16 % 

6 % 

30 % 

12 % 

12 % 

4 % 

8 % 

23% 

61.5% 

23% 

84.6% 

46% 

38.46% 

15% 

30.76% 

Total 50 100%  

 

 As shown in Table 9.2, 84.6% of participants had a strong desire to be seen as 

educated and talented African American females. Findings also indicate that participants 

are family oriented. In addition, 34% of photos participants selected to represent how 

they would like to be seen displayed participants as embodying self pride and joy, being 

religious, and having important friendships and fun. Examples of admiration and 

independence were also evidenced in participants‘ photo descriptions. Also instances of 

participants‘ sense of community responsibility and beauty were indicated as reflections 

of how participants would like to be represented.  
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Discussion II 

This content analysis of 50 photos and descriptions of how African American 

females would like to be seen revealed three main findings. First, African American 

females would like to be seen as multifaceted. Moreover, Black female participants 

illustrated that they are intelligent, family and community oriented, prideful, religious, 

fun going, beautiful and friendly. Second, there was a 100% difference in the 

characterizations of Black womanhood defined by participants as opposed to the 

hypersexual and materialistic characterizations present in almost the entire rap music 

videos used in this study. Third, African American females did not report wanting to be 

seen as jezebels; instead some participants noted that the images they selected are counter 

stereotypical. This examination reveals a difference in the representation of self-selected 

images of Black woman as compared to the images depicted in top ten rap music videos.   

 My findings provide evidence that African American women are multi-

dimensional individuals who want to be represented in a versatile manner. It also 

illustrates that African American females would not select the common images presented 

in rap music videos to portray who they are.  

  The conclusions drawn as a result of this photographic/descriptive content 

analysis are limited by a small sample size. Given my findings—that African American 

females choose to represent themselves differently and more positively than the images 

of Black womanhood in a group of top ten rap music videos—it is imperative that a 

redefinition of Black womanhood in rap music videos and the media in general is 

generated from perspectives of Africana women.                                                                               
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CHAPTER 10 

 

CONCLUSION AND IMPLICATIONS 

 

The purpose of this Afrocentric dissertation research was to examine how African 

American females perceive the images that are presented of them in rap music videos; to 

determine if those representations affect their attitudes and behaviors; and to examine the 

general public perceptions of African American women as reflected in rap music videos. 

The methodological approach used in this study was an Afrocentric methodology—the 

MARQ Model—which engendered a conscious approach to systematically place African 

American females‘ thoughts and perspectives at the center of analysis. It is important to 

note, that while much theory has been developed by Black feminist scholars about the 

representations of Black women in Hip Hop, Afrocentricity granted this study its own 

autonomy and has moved beyond theory. While these theorist assumptions are supported 

by my findings it is important to note that the empirical evidence gather in this study 

provide factual data that verify and challenge their claims.  As an empirical examination 

rooted in an Afrocentric methodology, the set of methods and principles governing this 

research are guided by active agency and liberation. The research method used in this 

study was both qualitative and quantitative. The qualitative methods used were content 

analysis of four randomly selected rap music videos, focus groups, photos and logs, and 

rap music video viewing journals. The quantitative methods used were questionnaires 

administered in-person and online.  

The first section of the study examined the content of current popular rap music 

videos. This section of the study revealed that Black female characters are reduced to 
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sexual spectacles in media (Hedges, 2009; Monteiro, 2004).  They were overly 

represented as scantily clad, dancing provocatively in the background, money hungry, 

and sexually available for purchase. Findings from the content analysis of four randomly 

selected Top Ten rap music videos provide empirical evidence that support and enhance 

Hill Collins, hooks, Carby, Davis, Rose, and other Black feminist theorist and critics 

propositions that rap music videos are loaded with hypersexual racist and sexist imagery 

that contribute to the devaluation of Black womanhood. According to Hill Collins (2005), 

this objectification of Black female bodies ―turns them into canvases that can be 

interchanged for a variety of purposes‖ (129). This empirical evidence further illustrates 

how the messages found in the rap music videos in this study correlate with Hill Collins 

hypothesis, as Black women‘s bodies were used to sell sex, promote a wealthy lifestyle, 

and to illustrate how a man with money can buy anything including human beings—in 

short, as Angela Y. Davis states Black women were used as ―profitable labor units‖ 

(1983; 5). In this sense, the Black woman is reduced to a commodified, objectified, 

hypersexual being ―who is only relevant to the extent that she serves as a source of male 

entertainment and pleasure‖ (Ransby, 1995; 531). Data presented in this study supports 

Tricia Rose‘s argument that ―the most visible representations of black women in hip hop 

reflect the hallmarks of mainstream masculinity‖ (2008; 119). Frances Beale‘s 

assessment of the economic exploitation of Black women is further evidenced through 

the representations of Black women in current popular rap music videos as they 

―represent a surplus labor supply‖ that is deemed necessary for the success of a rap music 

video (Ransby, 1995; 148). These findings parallel previous research findings and add 
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additional evidence that rap music videos mimic racist and sexist notions of Black 

womanhood.  According to Williams-Withersppon (2006), in her discussion on how 

media transcriptions frame public discourse, media productions of Black women can 

result in the colonization of Black women‘s images, and therefore ―minimizes Black 

women‘s humanity‖ (263-266). As hooks argue, this hypersexualization of the Black 

female is ―part of the cultural apparatus of the 19
th

-century racism and which still shapes 

perceptions today‖ (1992; 62). The overrepresentation of misogynistic and materialistic 

images of Black womanhood in rap music videos aids in the reduction of the Black 

females to a sexual product used to export negative stereotypical imagery to society and 

―their subsequent use contributes to the reproduction of racism‖ (Gandy, 1998; 83).  

Understanding the media‘s role in the construction and reproduction of racist 

imagery cannot be understood outside of the context of mass media systems and the 

institutions that they operate within (Grandy, 1998). Rap music videos play a major role 

in the construction and reinforcement of ideas about blackness. The reliance on visual 

images and seeing as a cultural frame for understanding society fosters an environment of 

race based assumptions about African American women. The racist and sexist images 

represented in these videos may become integrated into the conscious and unconscious 

minds of its viewers. Thus racist and sexist notions conveyed in the form of rap music 

videos give credence to the devaluation of Black womanhood. Such exploitative practices 

can be traced to the commercialization and financial control of rap music exercised by 

white-run entities. According to Gandy (1998):  

Racial projects are both discursive and symbolic, in that they are oriented toward 

the creation of meaning, as well as influencing the allocation of economic and 



202 

 

political resources. This perspective suggests that a discursive strategy is often 

designed to normalize and justify a racial imbalance in the distribution of capital 

and other social value. (37) 

 

Although it is being chiefly marketed to a white audience, domestically and aboard, the 

genre remains artistically beholden to Black Americans. Hip Hop culture is still primarily 

identified with Black youth. In Stand and Deliver: Political Activism, Leadership, and 

Hip Hop Culture, Yvonne Bynoe (2004) argues that ―though great wealth is being 

generated by rap music, it remains concentrated in the hands of few corporations. Black 

Americans, while still driving the artistic engine of rap music, are not necessarily the 

chief beneficiaries of Hip Hop‘s economic boom‖ (158). While Black faces are at the 

forefront of the Hip Hop industry, it is not those Black faces that are in control of the 

images they present. Bynoe (2004) further argues: 

In light of sustained racial discrimination and economic inequalities, it is 

reasonable to state that often the concerns of Black and White youth are not the 

same. Since the public face of rap is still Black, Blacks see themselves as the 

genre, while Whites like Tiffany Fuhantsay say the 20 percent increase in rap 

sales last year means that, ‗Hip hop music has moved beyond black culture and 

black people and has become more mainstream.‘ This perceptional gap within the 

Hip Hop community means that the vision of the genre will be directed to serve 

its most important sector, which according to Soundscan is White youth. The Hip 

Hop industry‘s decision to intentionally target White rap consumers means that 

overtly socially conscious or Pro-Black messages have been substantially 

sacrificed in rap music to accommodate a ‗we are the world‘ ethos based on 

hedonistic consumerism and general youth rebellion (Bynoe, 2004; 168). 

 

The original essence and purpose of the Hip Hop industry has changed, and are off in a 

different direction; yet the same black faces are being displayed, just in a different light, 

one that shines on racist and sexist themes.  

 The Black Dot in Hip Hop Decoded: From its Ancient Origin to its Modern Day 

Matrix argues that ―if all that we eat from Hip Hop magazines, radio stations and video 
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shows are money, hoes, clothes, and other negative vibrations, then that‘s all we are able 

to act upon and live out‖ (5). When negative images that devalue self-worth are 

embedded in the psyche, individuals carry the label until it‘s deemed their nature. Ones 

inability to look beyond the surface of the images that is in place to represent them can 

lead into a paralyzed state. This in turn inhibits one from defining his/her own culture. As 

The Black Dot argues, ― now that Hip Hop was being exposed to the world, they just had 

to control what portion of it would receive maximum airtime and what portion of it that 

they would systematically suppress‖ (47). 

The ―devaluation of Black womanhood occurred as a result of the sexual 

exploitation of Black women during slavery that has not altered‖ (hooks, 1981; 53). The 

continuous objectification and exploitation of Black women in rap music videos is 

evidenced through this detailed empirical analysis. My findings indicate that current 

popular top ten rap music videos reflect how racist and sexist connotations of Black 

women continue to perpetuate negative stereotypes of African Americans and Black 

women in particular. Not only have these images been reinforced by the unidimensional 

representation of Black womanhood but they may have also penetrated the psyches of 

African Americans and other racial groups, and may ultimately affect the social 

possibilities and expectations of Africana women. 

Much concern has risen about the prevalence of such racist and sexist imagery in 

rap music videos and how these types of representations can affect African American 

women‘s views about themselves and other Black women. Commodified sexuality 

expressed within the mass media have made some, seemingly permanent, contributions to 
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the African American community and American society. This commercialized 

representation has had the greatest impact on formularizing racist and sexist notions as 

the public face of African American women. As Patricia Hill Collins argues: ―Black 

sexual politics consists of a set of ideas and social practices shaped by gender, race, and 

sexuality that frame Black men‘s and women‘s treatment of one another, as well as how 

African Americans are perceived and treated by others‖ (Collins, 2004; 7). Exploring 

how images of Black sexuality have been shaped by politics, Collins argues:  

Black gender ideology that encourages Black people to view themselves and 

others as bitches, hoes, thugs, pimps, sidekicks, sissies, and modern mammies 

signals a dishonest body politics. In this situation, top-down power relations of 

race, class, gender, and sexuality permeate individual consciousness and tell 

African Americans how they should think about their own bodies. Moreover, such 

power relations invade the body because they also instruct Black people how they 

should feel within their own bodies. (282)  

 

Collins argues that such ideology contributes greatly to the oppression of African 

Americans‘ mind, body, and soul. There have been numerous images that misrepresent 

Black sexuality, especially Black women‘s sexually, and may lead to internalized racism 

and sexism. However, my research provides evidence that African American females 

may not be internalizing negative stereotypical characterization of Black womanhood on 

a personal level. Instead, findings suggest that African American females rate themselves 

very positively, especially those who associated with an African identity. It must be noted 

however that participants in this study reported low levels of connection to rap music 

videos and low video consumption habits. Previous research studies reported different 

outcomes with African American females who watched greater hours of rap music videos 

per week (Burner, 2007; Makkar and Strube, 1995). Nevertheless, African American 
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females in this study demonstrated a strong sense of self pride and respect. They also 

emphasized the importance of not being branded with the same labels as women in rap 

music videos. This is an important observation because some scholars have argued that 

Black female rappers create a venue through which African American females can face 

and embrace their sexuality (Pough, 2004). For participants in this study however, the 

hypersexual representations of Black female sexuality in both male and female artist 

videos do not accurately portray who they are nor how they want to be seen. 

Stereotypical images of African American women dominate current popular rap 

music videos. However, data presented in this study offer empirical evidence that Black 

females find the depictions of African American women in rap music videos to be 

negative, hypersexual, and inaccurate. Black women of different ages, residing in 

different locations and who have achieved different levels of education rate the 

representation of Black women in rap music videos in the same way—very negatively. 

Even more noteworthy is the fact that rap music video consumption habits did not have a 

significant impact on the way African American females perceive Black women in rap 

music videos. Moreover, Black women who watch more or less hours of rap music 

videos per week, all rate the portrayals of African American women negatively.  

These findings further demonstrate the rejection, on the part of Black females, of 

stereotyped images of Black women in the media as representations of Black 

womanhood. An interesting observation from focus group sessions demonstrates that not 

only are African American females critical of rap music videos portrayal of Black 

women, but that they were even more critical of Black female artists representations. 
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Accordingly, Tricia Rose (1994) argues that ―works by women rappers that place black 

women‘s bodies in the spotlight have a similarly contradictory effect; they affirm black 

female beauty and yet often preserve the logic of female sexual objectification‖ (147). 

Participants expressed disappointment with the female artist not taking advantage of the 

opportunity to represent Black womanhood in a different fashion; despite the reality that 

the artist showed independence and affirmed beauty. Although Gwendolyn Pough argues 

that this type of sexual expression ―offer Black women a chance to face old demons and 

not let the stereotypes of slavery inform or control their lives,‖ African American females 

in this study denounced the power of sexuality expressed in rap music videos as 

liberatory (2004; 188). They also reject the labels and terms used in rap music videos to 

describe African American women. According to Rose, the ―constant public labeling of 

black women in hip hop as ‗bitches and hoes‘ has forced young women to stake out a 

position‖ (2008;177). 75% of the African American female participants in this study‘s 

focus group sessions stated that ―to be called a bitch is insulting.‖ Moreover, African 

American women express that rap music videos contain images of Black women laced 

with racist and sexist characterizations that are inaccurate and not realistic. They do not 

connect with these images nor do they identify with these representations of Black 

womanhood. Given these findings it was not surprising that the majority of African 

American female participants rated rap music videos very negatively. They blatantly 

dismiss imagery in rap music videos ability to symbolize Africana womanhood. 

Therefore, African American women report not resembling the concepts of Black 

womanhood in rap music videos and not wanting to adopt those characteristics. 
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Furthermore, the assassination of Black womanhood in rap music videos is not 

acceptable to African American women nor do these types of misogynistic imagery 

properly reflect who Africana women are. This refusal to accept media generated 

portrayals of Black femininity illustrates a denial of Black female commodified sexuality.  

Rap music videos provide a venue for espousing representations of African 

Americans. According to Dyson (2007), hip hop has the propensity to serve as a cultural 

frame that encompasses and welcomes the participation of other cultures. ―Hip hop is 

enlivened by its edifying fusions with other cultures, other traditions, other peoples who 

begin to take it up, and who begin to see in its expression an identification with some of 

the gloom and the glory of their indigenous cultures‖ (2007; 50). However, the 

commonly racist and sexist portrayals of African Americans women in rap music videos 

have increased concerns about the affect of negative stereotypical imagery on its viewers. 

To some extent, Hip Hop has popularized stereotypical notions of Black womanhood. 

Dyson argues that ―hip hop has made the assault on black women stylish and perhaps 

more acceptable by supplying linguistic updates (like the word ‗ho‘) to deeply entrenched 

bigotry‖ (2007; 135). Investigating these concerns, this study examined whether rap 

music video representations of Black females reinforce negative stereotypical notions of 

African American women among different racial groups in America. Results presented 

here provide quantitative and qualitative evidence linking negative stereotypical content 

in rap music videos to different racial groups‘ views in America about African American 

women. Significant associations between race and the perceptions of African American 

women emerged such that African Americans rated Black females more positively than 
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Caucasians. While there was a significant difference in the perceptions of Black women 

based on race, it is important to note that these evaluations, despite racial heritage, were 

moderate to low evaluations of African American women. Therefore, the larger general 

public perception of African American women is moderately negative. Additionally, 

individuals‘ view of Black women in rap music videos also varied by race, and in turn 

influences one‘s perception of Black women. African Americans demonstrated a higher 

rejection of rap music videos ability to accurately represent African American females 

while Caucasians exhibited a greater acceptance of those images. Moreover, those who 

illustrated an acceptance of rap music videos portrayal of Black women displayed a 

general downgrading of African American females. It appears that ―hip hop has 

desensitize(d) our culture to the systematic attack on black females‘ lives‖ (Dyson, 2007; 

135). 

Results from the study also indicate that rap music video consumption when 

combined with racial heritage significantly influence public perceptions of African 

American females. Those who watch more rap music videos on average tend to evaluate 

Black females more negatively. For Caucasians, as their rap music video consumption 

increased, their ratings of African American females decreased. While not all African 

American women participate in rap music videos these images are seen as ―deviant‖ and 

are ―simultaneously considered normative for African American women as a collective‖ 

(Hill Collins, 2006; 67). In addition, attitudes about Black women in rap music videos 

impact thoughts about Black women in general. Therefore when hypersexual 

representations of Black women in rap music videos were accepted, participants rated 
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Black women more negatively. Thus the prevalence of stereotypical imagery in rap music 

videos validates and exacerbates race based assumptions about Black women. This 

research supports Ransby and Matthews theory that racism and sexism in rap music 

videos ―feeds directly into the public discourse in which the criminalization of poor black 

women is linked to their sexuality‖ (1995; 531).  For African Americans, their 

evaluations of Black women while better than Caucasians were only moderate. Thus, 

African American women on average were not highly esteemed by members of their own 

cultural group of men and women. Correlations between ratings of women in rap music 

videos and evaluations of other African American women in focus group sessions 

revealed that African American women believe that rap music videos represent some 

Black women. According to Audre Lorde, ―the results of woman-hating in the Black 

community are tragedies which diminish all Black people. These acts must be seen in the 

context of a systematic devaluation of Black women within this society‖ (2007; 65).  

The ‗systematic devaluation‘ of Black womanhood must be understood from a 

within the veil whereby the racist conceptions of Black women not only affect Black 

people but society as a whole. DuBois‘ (1986) conception of the veil offers us insight into 

the psychological and social ramifications of race in America. He argues that for African 

Americans reality is seen from the standpoint of the way the white world sees him or her 

(1986). This means that the person‘s identity is enmeshed in a set of anti-black 

assumptions. Essentially, DuBois is arguing that the African American soul has a shared 

lived reality where the ‗color line‘ has established for him/her a veil—Veil of Race—in 

the form of ‗double consciousness‘ which places him/her in a strange situation whereby 
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he/she is considered a problem. Accordingly, Monteiro argues that ―the Veil as a 

metaphor for the conditions and origins of one‘s epistemic status or position and the 

modalities of one‘s epistemology are deeply significant (2008; 607). In arguing this, 

DuBois‘ understanding of racism is constituted around the idea of the color line which 

affects more than just African Americans.  To this same extent, Baldwin‘s articulation of 

the veil gives us further insight into the larger societal effects of racism and therefore 

racist stereotypes of African Americans. Baldwin states that ―our dehumanization of the 

Negro then is indivisible from our dehumanization of ourselves‖ (1998; 20).  

Data presented here provide empirical evidence to support previous researchers‘ 

claims that there exists a socializing effect of rap music videos image of Black women on 

society as a whole. According to Michael Parenti, ―in modern mass society, people rely 

to a great extent on distant imagemakers for cues about a vast world‖ (1992; 4). Because 

of the increasing popularity of rap music on White audiences the infiltration of racist and 

sexist imagery of Black women is becoming increasingly alarming. These images 

continue to perpetuate negative stereotypes and assessments of Black women, and may 

have larger societal effects. Ransby and Matthews (1995) advise that ―the cultural and 

ideological assault upon black women not only helps to justify reactionary public policies 

that comprise the lives of poor black women and their children, it also helps justify direct 

acts of physical violence‖ (531). In shaping public opinions of Black women, rap music 

videos generate a negative stereotyped effect that ultimately may govern the public‘s 

interactions with African American females. For Baldwin, the way African Americans 

have impacted the ―American psychology are betrayed in our popular culture and in our 
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morality; in our estrangement from him is the depth of our estrangement from ourselves‖ 

(1998; 19). The continued presence of devalued Black females fosters a climate of 

stereotypical assumptions of Black womanhood. If left unchallenged and unchanged, 

these race-based misogynistic representations of Black women in the media can lead to 

the absolute devaluation of Black womanhood for the American public. The oppressive 

nature of the media characterization of Black women continues to shape their reality.  

According to Sutherland (1993), ―African peoples‘ stylistic patterns of behaving play 

some role in both the maintenance of our oppression and our quest toward collective 

liberation‖ (62). It is therefore imperative that new positive and more realistic 

representations of African American females be presented in the form of media; and in 

particular, in rap music videos as they have increasingly become a primary source of 

espousing notions of African Americans. 

The final component of this dissertation research sought to examine who African 

American women are and how they would like to be seen as individuals and within rap 

music videos. Using an Afrocentric approach, African American females were able to 

operate as active agents in the construction of media representation. This research 

revealed that unlike their stereotypical portrayals, African American females are 

multidimensional individuals who want to be seen in life as well as in rap music videos as 

such. The content analysis of ideal rap music videos revealed that Black females 

recognized a lack of accurate representations of African Americans in rap music videos 

and would therefore promote images and message that provide the genuine portrayal of 

Black people and African American women in general. This examination reveals a 
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significant difference in the descriptions of rap music videos by Black females as 

compared to the descriptions illustrated in top ten rap music videos.  

―This environment is composed of the symbolic modes, codes, media, and 

structures through which we communicate, create cultures, and organize the world‖ 

(Ruby, 1981; 19-20). According to Ruby, photographs serve as symbolic forms of 

communication, which orient a society to the culture of a people. This study employed a 

bio-photographic method whereby African American females were able to communicate 

to society who they are. As evidenced by content analysis of personal photos and 

descriptions, African American females would like to be seen as multifaceted human 

beings who are intelligent, family and community oriented, prideful, religious, fun going, 

beautiful and friendly. There was a complete difference in the characterizations of Black 

womanhood defined by participants as opposed to the hypersexual and materialistic 

characterizations present in almost the entire group of rap music videos used in this 

study. African American females did not report wanting to be seen as jezebels; instead 

some participants noted that the images they selected are counter stereotypical. This 

examination reveals a difference in the representation of self-selected images of Black 

woman as compared to the images depicted in top ten rap music videos. My findings 

provide evidence that African American women are multi-dimensional individuals who 

want to be represented in a versatile manner. It also illustrates that African American 

females would not select the common images presented in rap music videos to portray 

who they are. According to Ruby (1995) in Secure the Shadows, ―as socially constructed 

artifacts, photographs are regarded as objects of material culture that reveal something 
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about the culture depicted as well as the culture of the picture taker‖ (Jay Ruby, 1995; 6). 

In this sense, the photographs analyzed in this study must serve as personal cultural 

depictions of African American women; thus, they can be used as symbolic 

representation to inform society.  

 Social politics lie at the heart of beliefs about Black sexuality, of gender roles of 

African Americans, and of images of Blacks. Dr. Maulana Karenga argues that ―this is 

another method the established order uses to normalize its racism. And they do this, not 

only by projecting deformed images of us, but also by encouraging us to see ourselves in 

the same way, so that we collaborate in our own oppression and degradation‖ (a-7). One 

way that African Americans might move toward a progressive re-socialization is, as 

Collins states, ―to confront social inequality, African Americans need an analysis of 

Black masculinity and Black femininity that questions the links between prevailing Black 

sexual politics, their connection to Black gender ideology, and struggles for African 

American empowerment in response to new racism‖ (7).  There must be a proactive drive 

on the parts of Africans to do the work within their own communities so they can more 

rapidly advance their revitalization. Most importantly, Africana people must continue to 

prepare themselves for their divorce from the Eurocentric images of themselves. In this, 

African Americans must seek to socially, politically, and culturally eradicate their 

consciousness from its oppressed Eurocentric state. The politics behind the images 

represented in the media have led to the internalization of racist and sexist notions. The 

exploitation of these images therefore establishes beliefs about the subjects that are being 

represented.  In this case of racist and sexist imagery, as bell hooks discusses in Sisters of 
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the Yam, ―obviously, the dearth of affirming images of Black femaleness in art, 

magazines, movies, and television reflects not only the racist white world's way of seeing 

us, but the way we see ourselves‖  (84). These images are internalized and reflected in 

Americans understandings of Africana women.  

The politics behind the image of African American women, as represented in rap 

music videos, contribute greatly to the devaluation of Black womanhood. American rap 

has transformed society with the message, dress, language, and the general culture of 

Hip-Hop. The initial intent of rap music was to present an opportunity for Black voices to 

be heard, for social and political issues to be addressed, and Black community to 

experience unity. Today however, as Hip-Hop has evolved and corporate America has 

taken over, racial and sexist images are disproportionately portrayed and Black 

womanhood is suffering. This marriage to mainstream society has reconfigured the image 

of Hip-Hop, and has socialized the minds of its participants and observers. Some rap 

music videos both echo and amplify racist and sexist representations of African American 

women. The prevalence of such historically constructed and evolved stereotypes in the 

media saturated culture can exacerbate problems of racism and sexism. If internalized, 

this can lead to destructive assumptions about Africana women. Images reflected in 

evaluations of Black women confirm race/gender negative assumptions and intensify 

problems of race/gender oppression.  

The lasting effects of racist and sexist imagery both shape public policy and 

determine attitudes towards African American women. It is therefore society‘s role—not 

solely the role of the African American community—to avidly challenge negative 
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representations of Black women. bell hooks states it best: ―The crisis of Black 

womanhood can only be addressed by the development of resistance struggles that 

emphasize the importance of decolonizing our minds, developing critical consciousness‖ 

(1992; 60). Addressing the devaluation of Black womanhood in society is fundamental to 

any effort to end racism and sexism. Furthermore, the need for Hip-Hop, especially rap 

music videos, as well as the American public to consummate its divorce from Eurocentric 

race-based concepts and notions is essential in reconstructing the images of African 

American females.  

Limitations of Study 

 

General limitations of this study includes sample size, population demographics, 

and study timeframe. Although the sample size for the questionnaires represented a 

diverse group of the American population (participants from several different cities) the 

sample size was relatively small. The lack of incentives for participants deterred several 

participants away from the study.  As a result, questionnaires in person were primary 

completed by Caucasians as they were conducted on predominately White college 

campuses; while the online questionnaires were predominately completed by African 

Americans. This imbalance, while noted to not produce significant differences, resulted 

in the lack of a representative sample of all racial groups. Thus the results from this study 

cannot be generalized to all racial groups in the American public. Also, only quantitative 

methods were used to assess the general public‘s perceptions. Future studies should use a 

multi method approach to gain a fuller understanding of individuals‘ perceptions. 
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The third limitation involved the focus group timeframe requirements. Interested 

parties were unable to participate if they were not available for a seven day follow up 

session. Therefore, focus group participants were limited to subjects with more flexible 

schedules. However, it must be noted that even with time restraints, the focus group 

follow up sessions had to be scheduled based upon participants‘ actual availability. Thus 

some focus group sessions were held up to ten days later instead of the preset seven days. 

During these sessions an unexpected occurrence of children under the care of participants 

was present during the focus group sessions. This did not appear to deter the participants 

from participating as the children were allowed to remain in the study room; and at times 

they appeared on camera. This occurrence, while unexpected, is reflective of a natural 

phenomenon whereby the participants stated that they were family oriented and had 

maintained their family obligations. 

Other limitations of the study included participants not returning to the focus 

group sessions, and some participants not submitting personal photos and descriptions 

logs and rap music video viewing journals. Also, some disposable cameras were not fully 

developed, which resulted in a loss of photos and the resubmission of some participants 

photos. Future studies should consider using digital cameras or instant polaroid cameras. 

An additional limitation of the focus group sessions was lack of participation and in-

depth decisions due to large focus group sessions. It was found that when more than four 

participants were in a focus some participants rarely spoke, while others took the lead. 

Also, it was found that with younger participants they parroted the lead speakers‘ 

responses, while older participants challenged each other‘s perspectives.  
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Recommendations 

 

Based on the findings and conclusions of this study, suggestions for future 

research include the adoption of multi method approaches to study social perceptions, 

especially as they relate to race. One such method that researchers are now employing is 

the use of neuroscience to study race and evaluative processing, as Jennifer Eberhardt 

details in  her article Imaging Race (2005). Second, to enhance and support the empirical 

findings of this study, it is recommended that follow-up studies be conducted with larger 

sample sizes as well as diverse sample sizes—online and in person. Future studies may 

find that offering incentives may increase the diversity of participants whether online or 

in-person.  

Another recommendation, regarding African American women‘s perceptions of 

Black women in rap music videos, is that future research should be more inclusive of 

participants who report watching greater amounts of rap music videos per week. 

However, it is important that future research does not exclude Africana females who 

report watching less hours or zero hours per week as their perspectives have proven to be 

valuable and insightful. It is recommended that future research extends the opportunity 

for Africana women to report who they are and how they want to be seen, to a larger 

sample size as well as to individuals who seek not to participate in focus groups on or 

about rap music videos.  

Lastly, further research is necessary to examine the results found regarding 

African Americans rating Black women moderately, and African American women 

stating that they believe that rap music videos represent some Black women.  
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Conclusion 

The purpose of this Afrocentric multi method analysis was to engage in a 

conscious agency driven research study whereby Africana women‘s voices through focus 

groups and questionnaires governed the discussions around Black women‘s 

representations in the media, and rap music in particular and also and more importantly 

around the discussion about who African American women are. This study contributed to 

the existing body of literature by adding detailed video accounts on Africana women‘s 

perceptions of rap music videos, and their thoughts about who they are and how they 

would like to be seen. In addition, it added additional perspectives on how the general 

public views African American women.  
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APPENDIX A 

 

Video Description Panel Form 

(Video Description Panel) Open-ended items. 

 

1. Title of the rap music video? 

2. Plot of the video? 

3. Describe the characters in the video? 

4. Describe what is taking place in the video. 

5. What is the message of the video? 
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APPENDIX B 

 

Demographic Information Form 

(Administered to Focus Group and general public for all instruments) 

 

1. In what city do you live?  

2. What is your date of birth? 

3. What is your gender? 

4. What is your race? 

5. What is your marital status? 

6. What is your religion, if any?  

7. On a scale of 0 to 4, how religious would you say you are?  

8. What is your highest level of education? 

9. What is your employment status? 

10. Approximately how much time do you watch rap music videos a week? (Focus Group 

and African American females) 
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APPENDIX C 

 

General Perceptions of African American Women Scale  

(Administered to Focus Groups and General Public) Measures on a 5-point scale ranging 

from 1=None, 2=Few, 3=Some, 4=Most, 5=All. 

 

1. African American women are affectionate.     

2. African American women are caring.           

3. African American women are too sexual.  

4. African American women are good mothers. 

5. African American women are hard working.   

6. African American women are beautiful. 

7. African American women are argumentative.  

8. African American women are smart.  

9. African American women are single mothers. 

10. African American women are hospitable. 

11. African American women are on welfare.   

12. African American women are angry.  

13. African American women are supportive.      

14. African American women are politically involved.  

15. African American women are friendly.  

16. African American women are hostile.   

17. African American women are concerned about their families. 

18. African American women are materialistic.  

19. African American women are trustworthy.  

20. African American women are overly confident. 

21. African American women are aware of what is going on in the world. 

22. African American women are creative. 

23. African American women are dependable.   

24. African American women are respectable.  

25. African American women are hard to get along with. 

26. African American women are powerful. 

27. African American women are deserving of love. 

28. African American women are not educated.   

29. African American women are talented.   

30. African American women are violent.    

31. African American women are very religious.   

32. African American women are lazy.        

33. African American women are supportive of African American men. 

34. African American women are not ladylike. 

35. African American women are good to have as friends.     

36. African American women dress revealing.  

37. African American women look better than other women. 

38. African American women always have a bad attitude. 
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39. African American women should act like white women. 

40. African American women would sell sex.   

41. African American women like to dance.  

42. African American women have multiple sex relationships at the same time.  

43. African American women sit around and wait on government handouts.  

44. African American women only care about their hair. 

45. African American women neglect their children. 

46. African American women have multiple children by different men. 

47. African American women like to dress sexy.   

48. African American women care about their community. 

49. African American women work too hard.  

50. Lighter-skinned African American women look better than darker-skinned African 

American women.  

51. An African American woman would make a good wife.  

52. I prefer not to work with an African American woman. 

53. Whenever I hear an African American woman she is loud. 

54. African American women have a right to practice their own culture.     

55. Rap music videos represent African American women accurately.  

56. The African American women I see in rap music videos are assertive. 

57. Rap Music videos show African American women as very sexual.  

58. African American women should be proud of rap music videos. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



230 

 

APPENDIX D 

 

African American Women Self Perception Scale (Administered to Focus Group only) 

Measured on a 5-point scale ranging from 1=Never, 2=Rarely, 3=Sometimes, 4=Often, 

5=Always. 

 

1. I am proud of myself.  

2. I am beautiful. 

3. I think I am ugly.  

4. I take pride in being an African American.   

5. Black women in rap videos look smart.  

6. I consider myself to be African.         

7. I am a smart. 

8. I feel confident in myself.    

9. Sometimes I wish I were White. 

10. I feel helpless. 

11. To be called a ―Bitch‖ is insulting to me.  

12. I deserve to be respected. 

13. It is a compliment to be called sexy. 

14. A White man could help me get ahead in life better than a Black man.   

15. Being an African American woman, means that I will be poor.   

16. I am a hard-worker.  

17. It is not easy being a woman. 

18. As an African American woman I have to work twice as hard as anyone else.      

19. I do not mind dating a man who is also in a relationship with another person. 

20. Being African American in America is a disadvantage.  

21. If I were a lighter-skinned my life would be a lot better.  

22. I prefer natural hair over strengthened hair.  

23. I act ignorant.  

24. In order to feel pretty, I need a man to tell me I look pretty. 

25. In order to feel important, I need a man‘s approval.     

26. I do what other people want so that they will like me.  

27. I like to act like the women in rap music videos.  

28. I like to wear my hair without a perm.    

29. I usually say what is on my mind. 

30. I would use my body to get with I want. 

31. There is nothing wrong with wearing tight fitting clothing, as long as they look good 

on me.  

32. I feel powerful.  

33. I like to please others even when it does not please me.  

34. I celebrate my African American heritage.  

35. I am worthy of love. 

36. It is important to me to be considered cool. 

37. I don‘t care if people think that I am lazy.    
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38. I dislike it when people compare me to other Black women.  

39. I have nothing in common with African people.  

40. I like to be called African.   

41. I need a man to protect me.  

42. I am dependable.  

43. I look to rap music videos for fashion.         

44. I am ________wondering what people think of me. 

45. I treat people better than people treat me.  

46. I like to do the dances I see in rap music videos.  

47. No one cares what I think. 

48. I believe I can do whatever I put my mind to.  

49. Other people don‘t care what I want in life. 

50. I do not have anything to offer.  

51. Even if I am unhappy in a relationship, I will stay in it.   

52. I play down myself so that others can look good.  

53. I am strong.  

54. In the past, I can say that a man has had a good reason to hit me ________.  

55. I am _____________ of what‘s going on in the world.  

56. I am _____________ involved in the African American culture.  

57. I like the way _________rap music videos represent Black women.  

58. In the past, I have been sexually active.  

59. When having sex, I always protect myself.   

60. I wish I look more like _____on TV.         

61. I feel _____about being a person of African descent. 

62. When people mistreat me I _____.          

63. I do/do not (circle one) like being around other African American women because 

______.  

64. I can defend myself.    

65. How do you wear your hair?  

66. How would you describe your hair texture? 

67. How satisfied are you with your hair texture? 

68. What is your hair?  

69. What is your body type? 

70. How satisfied are you with your body type? 

71. What is your skin color? 

72. How satisfied are you with your skin color? 

 

 

 

 

 

 

 

 



232 

 

APPENDIX E 

 

Perceptions of African American Women in Rap Music Videos Scale  

(Administered to Focus Groups and African American female participants outside of 

Focus Groups. Measures on a 5-point scale ranging from 1=None, 2=Few, 3=Some, 

4=Most, and 5=All. 

 

1. Rap music videos accurately portray African American women. 

2. Rap music videos portray African American women as talented. 

3. Rap music videos show African American woman as caring people. 

4. Rap music videos represent African American women in a positive way. 

5. African American women are overly sexual in rap music videos. 

6. African American women in rap music videos are attractive.  

7. African American women are smart in rap music videos. 

8. I like _______ of the image of African American women in rap music videos.   

9. African American male rappers accurately represent African American women in 

their videos. 

10. Rap music videos should portray African American women differently than most do 

now.  

11. Rap music videos show African American women as having children outside of a 

marriage. 

12. African American women in rap music videos look beautiful. 

13. Rap music videos do not show African American women acting smart. 

14. Rap music videos make African American women seem as if all they want is money. 

15. African American women wear enough clothing in rap music videos. 

16. African American women are good wives in rap music videos. 

17. Rap music videos make African American women look like whores. 

18. Rap music videos represent African American women in a respectable manner. 

19. African American women are supportive of African American men in rap music 

videos. 

20. Rap Music videos are show African American women as very sexual. 

21. Rap music videos show African American women as gold-diggers. 

22. African American women are aggressive in rap music videos. 

23. African American women are violent in rap music videos. 

24. African American women are friendly in rap music videos. 

25. Rap music videos show African American women as loud-mouthed. 

26. Rap music videos show African American women as caring for others. 

27. Men treat African American women like sex objects in rap music videos. 

28. African American women are in control of the way they present themselves in rap 

music videos. 

29. Rap music videos disrespect African American women. 

30. Rap music videos focus too much on African American women‘s bodies. 

31. African American women‘s bodies are overly exposed in rap music videos. 
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32. African American women are aware of what is going on in the world in rap music 

videos. 

33. African American women are artistic in rap music videos. 

34. Rap music videos show African American women as sex objects. 

35. Rap music videos show African American women as business-minded. 

36. African American women in rap music videos are educated. 

37. Rap music videos represent African American women as strong. 

38. African American women in rap music videos care about their communities.    

39. As an African American woman I am proud of rap music videos. 

40. African American males have a responsibility to African American women. 

41. African American male rappers have a responsibility to African American women. 

42. African American women are protected by African American men in rap music 

videos. 

43. African American women are abused by male rappers in rap music videos. 

44. Female rappers represent African American women better than male rappers do. 

45. Rap music videos make African American women seem crazy. 

46. African American women are shown as good mothers in rap music videos. 

47. In rap music videos, _______ African American women look good dancing. 

48. Rap music videos showcase who I am as an African American woman. 

49. African American women have bad attitudes in rap music videos. 

50. African American women are classy in rap music videos.  

51. Rap music videos empower me.   

52. I like to act like the African American women in rap music videos. 

53. I would like to look like _______ of the African American women in rap music 

videos. 

54. As an African American woman, I can identify with the women in rap music videos.  

55. I think rap music videos represent the person I am.            

56. I think rap music videos represent the person I want to be. 
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APPENDIX F 

 

African American Women Perception of Rap Music Video Survey  

(Administered to Focus Group only) Opened-ended Items 

 

1. What is the theme of the rap music video?  

2. Do you recognize the artist in the video?    

3. How often would you say you (have) seen this video?  

4. What are the African American females‘ in the video doing?  

5. What are the African American females‘ roles in relationship to the rap artist?  

6. How would you describe the clothing that the African American women are wearing?  

7. Below is a list of characteristics. Mark a check in each box that describes the images 

of African American females in the rap music video that you just watched. 

 
 

Characteristi

c 

 

Non

e 

Fe

w 

Som

e 

Mos

t 

Al

l 

Characteristi

c 

Non

e 

Fe

w 

Som

e 

Mos

t 

Al

l 

Beautiful      Responsible      

Sexual      Angry      

Friendly      Materialistic      

Smart 
    

 
Loud-

mouthed 

    
 

Stupid      Abusive      

Violent      Welcoming      

Talented      Loving      

Hard-

Working 

    
 Confident 

    
 

Attractive      Nurturing      

Proud 
    

 
Politically 

Aware 

    
 

Cultured      Communal      

Social      Artistic      

 

8. On a scale of 1 to 10 with ten being the highest, how would you rate the rap music 

video?  

9.  What is your overall opinion of the video?  

10. What do you think about the way African American females‘ are presented in the rap 

music video?  

11. Do you feel that the rap music video accurately represents Black women? Explain. 

12. Do you feel that the African American females in the video best represent you? 

Explain. 
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APPENDIX G 

 

Rap Music Video Viewing Journal 

(Administered to Focus Group only) Open-ended Items. 

 

(After completing the focus group meeting, I will request that participants keep a two-

week diary documenting their music video viewing habits and their thoughts as they 

watch.) 

 

1. Today I watched _________________ hours of rap music videos. 

 

2. Below is a chart for you to make notes about the videos that you watched today. For 

each video, provide the name, time, location, who you were with, and media. 

 

 

Name of video Time code  

(a. 12am-1am) 

See codes 

below 

Where were 

you? 

Who were you 

with? 

What media 

did you watch 

the video on? 

     

     

     

     

     

     

     

     

     

1. What are your thoughts about the videos you watched? 

2. Were there any African American women in the videos? 

3. If yes, please describe your thoughts about the women. 
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APPENDIX H 

 

Personal Photos and Descriptions Form  

(Participants will place each photo on a form and provide a description) Open-ended 

items. 

 

1. What is in the photo? 

2. What is the message in the photo? 

3. Why did you select this image? 

4. Describe how this image represents you. 
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APPENDIX I 

 

Ideal Rap Music Video Survey 

(Administered to Focus Group in week four) Open-ended items. 

 

Part I: Images of African American Women 

  

This section gives you a chance to say how you would like to see African American 

women represented in rap music videos. For each section in the chart below write down 

at least three images of how you would represent African American women in a rap 

music video.  

 

Actions performed (What are they doing in 

the video?) 

1. 

2. 

3. 

Physical characteristics (How do they look 

in the video?) 

1. 

2. 

3. 

Roles played (Who are they in the video?) 

1. 

2. 

3. 

Social characteristics (How do they interact 

with other people in the video?) 

1. 

2. 

3. 

 

Part II: My Ideal Video  

 

1. What is the title of your ideal rap music video? 

2. What is main message of your ideal rap music video? 

3. Who is the rap music artist in your video? This can be anyone you want including 

you. 

4. Will there be any African American women in the video?  

5.   Please describe the various role types of African American women for your video. 

6. Will there be any men in the video?  

7.    Please describe the various role types of men who will be in your video. 

8. Describe the other characters that will be in your rap music video. 

9. Describe what happens in your video from start to finish.  
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APPENDIX J 

 

Sample of a Group of Top Ten Rap Music Videos  

(Collected Between March 10-May10, 2010) 

 

1. Young Jeezy - Lose My Mind 

2. Ludacris - My Chick Bad (remix) 

3. Birdman - 4 My Town 

4. Red Cafe - I‘m Ill 

5. Waka Flocka Flame - O Let‘s Do 

It (remix) 

6. Plies - She Got It Made 

7. Drake - Over 

8. Nicki Minaj - Massive Attack 

9. The-Dream - Love King 

10. 8 Ball & MJG - Bring It Back 

(Ft. Young Dro) 

11. Lloyd Banks - Beamer, Benz or 

Bentley 

12. DJ Khaled - All I Do Is Win 

13. Young Money - Roger That 

14. B.o.B. - Nothin‘ On You  

15. Black Eyed Peas - Imma Be 

16. Roscoe Dash - All The Way 

Turnt Up 

17. Lil Wayne - Drop The World 

18. Yo Gotti - Women Lie, Men Lie 

19. Jay-Z - Young Forever 

20. Gucci Mane - Lemonade 

21. College Boyys - Footwork 

22. Wale - Pretty Girls 

23. Party Boyz - Flex 

24. Jay-Z & Swizz Beatz - On To 

The Next One 

25. Snoop Dogg - I Wanna Rock 

26. BedRock-Young Money 

Featuring Lloyd 

27. Ludacris - My Chick Bad  

28. Say Something-Timbaland 

Featuring Drake 

29. Tie Me Down-New Boyz 

Featuring Ray J 

30. Ludacris- How Low 

31. Steady Mobbin'-Young Money 

Featuring Gucci Mane 

32. I'm Back-T.I. 

33. Money To Blow-Birdman 

Featuring Lil Wayne & Drake 
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APPENDIX K 

 

Transcriptions of Videos 

 

Transcription of Video 2.1: "The title of our video is called "Everyday." And in our 

video, we will have everyday people doing everyday things to express that people are not 

just images on the tv but we actually exist and that we do things that are successful and 

specifically within the Black community that successful things happen within our lives 

and that we do things that are successful and we  convey positive messages and that is 

one of our main goals for our video is to convey positive messages about the African 

American community and to give images that represent more than a video girl and more 

than a rapper but images of real people. The type of people we have in the video they are 

wives, students, workers, mentors, travelers, mothers, fathers, all kinds of people doing 

things productive; not just oh hey I am in a pool with no clothes on. They are going to 

work their walking. What are they doing? So in the beginning of our video we have a 

wife and a husband at home specifically in the morning getting ready for work. Probably 

In the kitchen with some coffee. You see them together and you get a close up on his ring 

and her ring to show signs of commitment because in the Black community you often 

don‘t see  that people are  committed to long term relationships  so you get to see 

marriage and living together and  dwelling together, serving each other and, being happy. 

And then you get to see from the beginning with the wife and the husband then you see 

the husband going to work and several different things happening within the community 

around them and as he is walking  to the bus or wherever he may be going walking pass 

people possibly sitting on a step with other older people sitting outside playing chess with 

one another or something like that, hum, an older women who's a grandmother taking 

care of her grandson putting him on the school bus so you see that generations are taking 

care of one another. And other things that may happen within the community-hum 

actually you said enough but actually I was just going to hit on the fact that she is hum 

our main character our rapper Melissa T.  is more than just a beautiful face because we 

want her to be beautiful we want the main characters the everyday people to be beautiful 

and their more than just their physical characteristics but they have many different social 

characteristics which would hum be caring, generous, intelligent, strong, capable of 

enduring adversity, and teachable and humble which is something you don‘t see; hum 

breaking the angry Black woman stereotype. One of the ways you get to see them  being 

both  teachable and humble as well as intelligent is one of the scenes we wanted to have 

specifically was a lecture hall with a female professor who's teaching and has on the 

board a lesson about African American history and the many accomplishments that 

African Americans have accomplished (before slavery) possible before slavery and after 

slavery possibly with a video in the corner of another culture and another country where 

Black people exist as well hum. And you get to see people who are focused in class not 

just sleeping in class because a lot of times you just see lazy people in classroom scenes. 

But they are actually enjoying their education, taking notes and being interactive with the 

professor. And if finally ends right back at home with the family hum--and the whole 

world is there--ok what we want is like the whole world back at home so its kinda like 
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your home is where your roots is and your foundation; so you went out but you always 

have to come back home cause you need to know where your foundation is you can't go 

forward without looking back, you ain't gotta stay back, but you have to learn from it. So 

it's kind of subliminal; we tryna get all these subliminal messages in there cause it works. 

 

Transcription of Video 2.2: The name of our rap music video is Reality. And the main 

message of the rap music video is young women trying to make it. And the rap artist is 

Nicki Minja. The characters in our video are stressed out mothers and like one is ok and 

one not so well and teenaged mothers in school. Hum, the actions that are performed are 

the change of diapers, the change of clothing, fix breakfast and check bills and hum. The 

roles played is hum single mothers who have to wake up every morning to get two kids 

ready for school while she has to get ready for work and she has to follow this routine 

Monday through Fridays. And when they get off from work the jobs still isn't done they 

still need things to be done. The physical characteristics, they looked stressed out 

overwhelmed they are Black, the children are Black. And they wear school uniforms and 

clothes from last winter, and the mother just stay in work clothes. Hum, the social 

characteristics, they work together, they are not antisocial, but they focus on overcoming 

their problems. Hum, first she gets the kids ready for school and then she gets herself 

ready for work, she goes to work, then she comes home she fixes dinner and get her kids 

ready for bed and the routine repeats. 

 

Transcription of Video 2.3: Our idea rap is by just showing independence throughout a 

male and female. Hum, right now in the society you have your single moms which is real 

real high statistic and you have your male who most people don‘t look at it like males do 

take on a responsibility of taking care of their kids when the mother done want to step up; 

so its like vice versa, you don't see it as much as you see the women. So hum, our actions 

performed is showing independence and our physical characteristics is a business woman, 

a working male. The roles played would be, a single woman, a single man, and social 

characteristics would be a business woman shelter to herself, because she don't trust 

people. A working male, he went from this party guy to being, you know, he can't hang 

with his friends because he have to be home to take care of his child and make sure she 

has what she needs. The title of our video is "Reality Check" and the main message is 

that we trying to do is touch basis on statistics of single male and female. Hum, the music 

artist chosen are Monica and Common. So hum, Monica will play the single mother, 

Common will be the single male and whats happening in the video is, Monica's boyfriend 

left her hum due to the economy and hum he left her with the kids and she was a stay at 

home mom in school so now she has to take on the responsibility of being this, you 

know, she was already full time but just being real real full time working, going to 

school, just juggling all those kind of things, getting the kids to school and all that kind of 

stuff. Money is tight so its like, you know, I have to do this on my own, no help. 

Common will be hum, his wife dies and he is taking on the responsibility of taking care 

of his daughter, we all know that males have a hard time with daughters because it‘s like 

you know that‘s the momma job to take care of the daughter, male take care of the son. 

So hum, he just try to get to know her on a personal level, they clashes but at the end of 
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the day, you know, her day is there. Because it is so many younger kids now having 

babies so I think hum with that being said you should be, they should be able to know 

that you still can do what you have to do to support you and your child. Nothing you 

know, you shouldn't have to stop what you doing just because you have a child, you have 

to care for that person so its like you need to, you know, step it up! The single woman 

represents me because I have a two year old, very hard working and I take care my son 

and myself. He has asthma also so that‘s very difficult with a terrible two year old who 

has asthma. Hum, Common represents my father because my father took care of my 

when my mother wasn't there. My mother was on drugs and also ran the streets and that‘s 

why we choose this. It's our life. 

 

Transcription of Video 2.4: In the video the African American women are dancing, they 

are more of a person; their laughing in conversation; not just randomly with booty shorts 

dancing. Hum working maybe some community service or just working with the 

community. Hum, they are normal people you see in the community, less dramatic, like 

not all dulled up at 9:30 in the morning, but they also want be all dirty hood rats. Roles 

played, girlfriend, mother, sisters, neighbors, they just have to be respected. Social 

characteristics, they are career women, stay at home moms. Hum, interactions with 

people, they are helpful and peaceful. So the title of our ideal rap video would be 

"Community." The main message would be to just respect everyone and everybody just 

respects everyone. Hum, little Wayne would be our rapper because he is so crazy that for 

him to have a good message would be shocking. Hum, and describe the characters in 

your rap music video, hum they are neighbors, they get along, not to rough with bad 

behavior. Hum, and realistic, again.  hum, describe what happens in the video, basically 

hum, you just see the neighbors getting together for a block party, playing basketball like 

the whole community watching them, hum, doing hair or whatever, like you know the 

women could be doing. And then the background story is that he is trying to get a girl but 

he is approaching her respectfully. And she is a respectable girl like--yeah--the way she 

dress and stuff--and she don't. 

 

Transcription of Video 2.5: The name of our video is called "School Time."  Its about 

children getting up for in the morning and not complaining and their momma cooking 

breakfast and they dancing to the bus stop. And the bus driver is nice, you know its good 

at school environment. (Characters in the video) Nicki Minja, this the Nicki Minja who 

being positive. They not dressed naked, when they wake up they have on pajamas, 

appropriate pajamas; and they school clothes and they fit them appropriate. Because we 

did make a point about the African American women whom we notice what they had on 

and we just wanted to make it the opposite.  

 

Transcription of Video 2.6: It‘s about the children getting neglected by their mother 

who got married to a rich man and the rich man; well the reason why she neglected them 

because the rich man don't like children and she wanted to be with this man so bad that 

she put her children on the street--before she let him go. And our artist is Eminem. 
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Because this how, I see a lot of children neglected by their parents, that‘s a shame-- 

walking around looking snot nose. 

 

Transcription of Video 2.7: Our video is called "It Is What It Is." And the reason why 

we chose that because like people talk about a lot of stuff, life is more to, I don't know, 

Its more about, its, It‘s not just about sex, it‘s not just about how you dress, or money, or 

what you got (all giving examples at same time). Read number two: The message of the 

rap music video is, our message is mainly about the kids and the young teens--life is full 

of surprises you'll never know what it offers or what it takes from you. You can be 

whatever you wanna to be; dont't let no one tell you, don't let nobody bring you down 

stay confident you can make the choice you make sure you make a positive choice. And 

the people we have in our video is Lauren Hill, Robin Thick, Kerri Hilson, Willow 

Smith, TLC, Destiny's Child, Lyfe Jennings, and Xscape. Describe the characters? 

Alright, we describe the characters being caring people, they are statistics, as well as they 

show good things like, they show how to stay in school; they been through what we 

going through now. They showing us how not to be so sexual and if you are respect 

yourself in the manner. Describe what happens in the video from start to finish? They 

show positive things and instead of talking about hum about sex and showing hum they 

are telling you the positive ways to do it and the consequences that may occur. Showing 

respect for women. Alright so what they doing in the video, mainly is like a school 

setting, like all of these these professional rappers and singers they came and they visit 

the school and they like in the auditorium or whatever and they just talkin to them and 

they like not just talking ot them they like icons to them and they like you look up to 

them and they like telling them positive ways to do things and the consequences that gon 

happen if you do those things  and they, you know, they just giving advice.     

 

Transcription of Video 2.8: The name and title of our rap music video is "Born to 

Survive." The main message of the video is that hum regardless of one's situation, you 

can get through anything. Hum, the rap artist we decided to use was Eve and Missy Elliot 

mainly because they are like both positive female rappers that produce videos. And the 

characters that we gone have in the videos are college students, business women, doctors, 

lawyers, and hum people that just do they own things like just making it in the world. 

Hum the actions that we have in our huh preformed in the video is like people  that are 

going to college, working class people,  people that‘s taking care of their home and huh 

all different types of visual arts like dancing and sports and stuff like that. Hum, and the 

physical characteristics hum, they gon be of all different shapes and sizes, they gon be 

hum classy, but still have that sex appeal quality to them. And hum, their hair is natural, 

permed, kinky, just like all kinda different ways. Hum, the roles that are played in the 

video are single women, young adults, and single parent homes. And huh, the social 

characteristic for huh how they gon interact is as motivators. So huh from start to finish 

the video gon basically be like, this person starts off with the struggle, it show the 

struggling nature of each person's situation huh when something happens in their life, like 

a tragedy of something like that, that‘s when they find themself and they just get up and 

do what needs to be done in order to survive basically. Well, we chose this because the 
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videos portraying Black African American females is just about sex and dancing it‘s not 

showing that huh we have struggles, it‘s not showing that we actually do stuff to get out 

of our predicament I guess. Hum, basically it‘s just huh, the the ideal of the reality cause 

most videos are fake, you know what I'm saying. And this ideal, our ideal rap video is 

basically like showing the ins and outs in the everyday life of normal people, regular 

people, like people that like we are, like, just like, cause like basic videos that we use 

today are we see today are fake, like made up people, like hum, you know just a whole 

different atmosphere that is not real, so we just tryna make something that is ideal to us, 

so. 
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APPENDIX L 

 

Factor Loadings for GPAAWS Public 

Concept Description of Item Factor 

Loading 

Α 

Sexual Perception Statements regarding Black women‘s 

sexuality.  

.889 .95 

Racial Perception Statement comparing Black women to 

White females. 

.194  

Physical Perception Statements about Black women‘s 

physical appearance. 

.727  

Intellectual Perception Statements regarding Black women‘s 

intellectual ability. 

.851  

Value Perception Statements assessing Black women‘s 

worth. 

.952  

Work Ethic Perception Statements regarding Black women‘s 

work habits. 

.936  

Rap Music Video 

Perception 

Statements about Black women in rap 

music videos. 

.343  

Social Action 

Perception 

Statements concerning Black women‘s 

social behaviors.  

.918  

Community Action 

Perception 

Statements about Black women‘s 

community involvement. 

.803  

Family Perception Statements regarding Black women‘s 

family practices. 

.912  

Artistic Perception Statements concerning Black women‘s 

artistic abilities. 

.890  
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APPENDIX M 

 

Factor Loadings for PAAWRMVS Black Women 

Concept Description of Item Factor 

Loading 

α 

Level of Connection to 

Rap Music Videos  

Statements regarding Black women 

connectivity to rap music videos.  

.684 .87 

Level of Perceived Sexual 

Behavior 

Statement assessing Black women 

sexuality in rap music videos. 

.810  

Attitudes About Black 

Women in Rap Music 

Videos 

Statements about how rap music videos 

represent Black women. 

.768  

Attitudes About Black 

Males in Rap Music 

Videos 

Level of Self Perception 

Physical Characteristics 

 

Social Characteristics 

 

Family & Community 

Characteristics 

Intellectual & Artistic 

Characteristics 

 

Statements regarding Black men‘s 

interactions with Black women. 

Statements assessing Black women‘s 

range of identification with rap music 

videos. 

Statements about the way Black women 

look in rap music videos. 

Statements about the way Black women 

act in rap music videos. 

Statements about the way Black women 

operate in their families and 

communities in rap music videos. 

Statements about the intellectual and 

artistic images of Black women in rap 

music videos. 

.096 

 

.683 

 

.716 

 

.806 

 

.702 

 

 

.638 
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APPENDIX N 

 

Factor Loadings GPAAWS Focus Group 

Concept Description of Item Factor 

Loading 

α 

Sexual Perception Statements regarding Black women‘s 

sexuality.  

.735 .87 

Racial Perception Statement comparing Black women to 

White females. 

.138  

Physical Perception Statements about Black women‘s 

physical appearance. 

.567  

Intellectual Perception Statements regarding Black women‘s 

intellectual ability. 

.358  

Value Perception Statements assessing Black women‘s 

worth. 

.636  

Work Ethic Perception Statements regarding Black women‘s 

work habits. 

.732  

Rap Music Video 

Perception 

Statements about Black women in rap 

music videos. 

.576  

Social Action 

Perception 

Statements concerning Black women‘s 

social behaviors.  

.828  

Community Action 

Perception 

Statements about Black women‘s 

community involvement. 

.130  

Family Perception Statements regarding Black women‘s 

family practices. 

.652  

Artistic Perception Statements concerning Black women‘s 

artistic abilities. 

.622  
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APPENDIX O 

 

Factor Loadings SPS Focus Group 

Concept Description of Item Factor 

Loading 

α 

Racial Identity  Statements regarding Black women 

connectivity to their racial heritage.  

.739 .80 

Physical Self Concept Statement assessing Black women thoughts 

about their appearance. 

.218  

Intellectual Self  

 

Concept 

Statements about how Black women feel 

about their intelligence. 

.803  

Personal Worth 

 

General Social 

Practices 

Concept of 

Male/Female 

Relationship 

 

Self/Other 

Comparative 

Evaluations 

 

Race Comparative 

Evaluations 

 

Concept of Self in Rap 

Music Videos 

 

Statements regarding how Black women 

view their worth. 

Statements assessing Black women‘s social 

behaviors. 

 

Statements assessing acceptable dating 

practices. 

 

 

 

Statements about the way Black women 

compare themselves to others. 

 

 

Statements assessing the way Black 

women compare themselves to other racial 

groups.  

 
 

Statements about the way Black women 

connect to rap music videos. 

.625 

 

.717 

 

 

.678 

 

 

.333 

 

 

 

.753 

 

 
 

.293 
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APPENDIX P 

 

Factor loadings PAAWRMVS Focus Group 

Concept Description of Item Factor 

Loading 

α 

Level of Connection to 

Rap Music Videos  

Statements regarding Black women 

connectivity to rap music videos.  

.788 .908 

Level of Perceived Sexual 

Behavior 

Statement assessing Black women 

sexuality in rap music videos. 

.686  

Attitudes About Black 

Women in Rap Music 

Videos 

Statements about how rap music videos 

represent Black women. 

.694  

Attitudes About Black 

Males in Rap Music 

Videos 
 

Level of Self Perception 
 

 

Physical Characteristics 

 

Social Characteristics 
 

Family & Community 

Characteristics 

 

Intellectual & Artistic 

Characteristics 

 

Statements regarding Black men‘s 

interactions with Black women. 
 

Statements assessing Black women‘s 

range of identification with rap music 

videos. 

Statements about the way Black women 

look in rap music videos. 

Statements about the way Black women 

act in rap music videos. 

Statements about the way Black women 

operate in their families and 

communities in rap music videos. 

Statements about the intellectual and 

artistic images of Black women in rap 

music videos. 

.622 

 

 

.809 

 

.230 

 

.881 

 

.652 

 

 

.718 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


